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Are  you  interested  in  working  for  a  company  that  is  doing  something  about 
the  credibility  issues  that  the  media  face? 

Then  consider  this: 

The  Gannett  Newspaper  Division  has  adopted  Principles  of  Ethical 
Conduct  for  Newsrooms. 

The  Principles  commit  all  73  of  our  community  newspapers  to  setting  high 
standards  in  gathering  and  delivering  the  news. 

The  Principles  emphasize  dedication  to  reporting  the  news  accurately, 
thoroughly,  in  context  and  in  a  truthful  way. 

TTiey  call  for  persistent  pursuit  of  the  whole  story. 

They  make  clear  our 

commitment  to  a  strong  First  WV  i  ■  ■■  |  ^  ^  | 

Amendment  watchdog  role.  You  re  Invited  To  Explore 

They  underscore  our  dedica- 

tion  to  fairness,  including  p  D«IJ  EHaH*  Ta  DiiSIJ 

balance  in  stories,  rare  use  of  |||||  DOID  EflOll  10  1111110 

unnamed  sources  and  greater 

I  accessibility  for  readers.  ■  ■  ■  ■  ■  ha  ■ 

\  ^  CrediDility  With  Readers 

\  deal  honorably  with  news  g 

\  sources,  observe  common 

\  standards  of  decency,  remain  free  of  outside  influence  and  strive  to  do 
\  the  right  thing. 

\  TTiere’s  much  more  —  all  aimed  at  building  credibility.  And  the 
\  Principles  are  being  shared  with  the  public,  so  readers  have  the 
\  opportunity  to  assess  our  performance,  too. 

\  We  are  determined  to  stand  out  and  make  a  difference. 

\  If  you  find  this  straightforward  approach  appealing  and  you’d 
\  like  to  join  us  in  this  effort,  contact  Kate  Kennedy,  manager/ 

\  news  staff  recruiting,  1100  Wilson  Blvd.,  Arlington  VA  22234. 

\  Phone  703-284-6233  or  E-mail  at  recruit@gcil.gannett.com. 
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Leam  MORE  about  the  activ¬ 
ities  of  the  FREE  PAPER 
industry  in  FPP,  Free  Paper 
Publisher.  It’s  the  only  maga¬ 
zine  exclusively  serving  the 
free  paper  industry. 

•  Advertising  Sales 

•  Circulation  Strategies 

•  Distribution  Issues 

•  Conference  Wrap-ups 

•  Technical  Updates 

•  New  Media 

•  Awards 
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•  Ownership  Changes 


0nly$tt.97 
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30-3  Seybold  Seminars,  Moscone  Center,  San 
S  M  T  W  T.  F  S  Francisco 

_ ^  2  3  4  5-8  WAN  Third  International  Newspapers  in 

^__6 — 7 — 8  9  1011  Education,  World  Association  of  Newspapers, 

12  13  14  15  16  17  18  ^ 

19  20  21  22  23  24  25  Hotel  Nikko,  Paris,  France 

26  27  28  29  30  g.-]  ■\  s^D  Annual  Workshop  &  Exhibition, 

Society  for  News  Design,  The  Bela  Center,  Copenhagen,  Denmark 

12- 14  E&P  Online  Classifieds  Industry  Symposium,  The  Editor  & 
Publisher  Co.,  Hyatt  Regency,  Austin,  Texas 

16-18  IFPA  Fall  Conference,  Independent  Free  Papers  of  America, 

Double  Tree  Inn,  Kansas  City,  Mo. 

16-19  NLGJA  Convention,  National  Lesbian  and  Gay  Journalists 
Association,  Atlanta  Sheraton,  Atlanta 

16-19  SEJ  National  Conference,  Society  of  Environmental  Journalists, 
University  of  California  at  Los  Angeles,  Los  Angeles 
22-23  WAN  1999  World  Forum  on  Newspaper  Strategy,  World 
Association  of  Newspapers,  Chateau  de  Bellingslise,  Compi^gne,  France 
22-24  Third  Annual  Technology  Conference,  Society  of  American 
Business  Editors  and  Writers,  Cavanaugh’s  on  Fifth  Ave.  Hotel,  Seattle 
22-25  SNA  Fall  Publishers  &  Retail  Ad  Directors  Conference,  Suburban 
Newspapers  of  America,  Regal  Knickerbocker,  Chicago 
29  Newspaper  Features  Council  Annual  Conference,  Pan  Pacific  Hotel, 
Vancouver,  British  Columbia 

29-2  NNA  1 14th  Annual  Convention,  National  Newspaper  As.sociation, 
Park  Plaza,  Boston 

29-2  AASFE  Annual  Convention,  American  Association  of  Sunday  and 
Feature  Editors,  Pan  Pacific  Hotel,  Vancouver,  British  Columbia 

OCTOBER  3-5  SPJ  National  Convention,  Society  of 
S  M  T  W  T  F  S  Professional  Journalists,  Westin  Hotel, 

_ ^  Indianapolis 

3  4  5  6  7  8  9 

10  11  12  13  14  15  16  7-10  “Power  to  the  States”  National  Conference, 

17  18  19  20  21  22  23  AP  Managing  Editors,  Colorado  Springs  Gazette, 

*%i25  26  27  28  39  30  Investigative  Reporters  and  Editors,  National 
Conference  of  State  Legislatures,  Pew  Center  for  Civic  Journalism,  and 
stateline.org,  Westin  Hotel,  Denver 

13- 15  APME  Conference,  Associated  Press  Managing  Editors,  Peabody 
Hotel,  Memphis,  Tenn. 

14- 16  “Drawing  the  Line:  Political  Cartooning  Under  Pressure” 
Symposium,  School  of  Journalism  and  Mass  Communications.  University 
of  Iowa,  Iowa  City,  Iowa 

15- 20  lAPA  General  Assembly,  Inter  American  Press  Association,  Westin 
Galleria,  Houston 

21-23  AAF  American  Marketing  Conference,  American  Advertising 
Federation,  Marriott  Rancho  Las  Palmas  Hotel,  Rancho  Mirage,  Calif 

Note:  To  list  events,  please  fax  to  Calendar  Editor  al  (212)  691-7287. 


Additional  information  about  these  and  future  events  can  be  found  at 
www.mediainfo.com/ephome/events/eventshtm/calendar99.htm 
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riic  Career  Guide  jirovirlcs  “how  to"  information,  insfiiration, 
IrainiiK)  [irocjrams  and  lips  for  the  job  hunter  alonp  with  ads 
for  hundreds  of  entry  level  Jobs,  etirly  experience  career 
opportunities  and  internships. 

Over  l(},(K)()  Career  Guide  launch  issues  were  mailed  FRHF  fin 
addition  In  our  subseriber  base)  to  students,  (jrarluates,  (iro- 
fessors  of  journalism,  eommunicalion  and  business  colleges 
and  universities.  And  thousands  of  rerpiesls  for  this  issue 
have  alretidy  been  received.  Ibe  yuide  is  also  accessible  on 
bv^st’s  Web  site:  www.mediainin.com. 

It  is  the  most  perfectly  lartieled  medium  your  company  can 
use  to  retieb  tbe  future  of  the  news  industry. 


Reach  Entry  Level  and  Early 
Experience  ( 1  -2  Year)  Job  Candidates 

E&P  r-t 

C  AREEF 

GlJlDE~e^"% 

November  6 

Career  opportunities  ^ 
in  Print  and  Online 
News  Media 


It’s  one  of  the  best  career 
guides  out  there.  I  use  it  in  all 
my  classes  and  give  it  to  all 
my  students.  What  a  terrific 
resource!  It’s  practical,  read¬ 
able  and  full  of  great  advice. 

Pamela  Cytrynbaum.  Visiting  Assistant  Professor/ 
Internship  Coordinator  University  of  Oregon  School  of 
Journalisnf  and  Communication 

E&P 

EditorOTi'blisher 

\Vlu‘ix'  You'll  h'iiul  the  Powers  of  the  Pn  .s.s 

CALL  TO  PLACE  YOUR  AD  TODAY! 

Space  Deadline  Oetober  I ‘3,  1900 
Material  Deadline  Oetober  20,  1000 

U;i/el  Preuss  -  Tel:  (212)  670-438(3,  ext. 171 
l  ax:  (212)  020-1250  lia/elp@mediainfo.eom 

Michele  Appello  -  Tel:  (212)  675-4  38(3,  ext.  17  3 
I'ax:  (212)  020-3250  miehetl'a{g)mefliainr().eom 

Classibed  f  ax:  (212)  020-1250 
Details  online  at  www.mediainlb.com 
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Is  the  Times 
buying  the  prize? 

Is  The  New  York  Times  trying  to  buy  a 
Pulitzer  Prize?  From  the  looks  of  a  recent¬ 
ly  beefed-up  effort  to  staff  an  upcoming 
series  on  racism,  one  might  think  so. 

According  to  MSNBC,  the  Times  —  a 
perennial  Pulitzer  winner  for  decades  — 
has  assigned  20  reporters  to  work  full 
time  for  more  than  a  year  on  the  series, 
with  estimates  that  it  will  spend  up  to  $2 
million  on  the  project. 

“It’s  basically  buying  a  Pulitzer  —  and 
the  Times  can  afford  to,”  says  one  source 
quoted  by  MSNBC. 

A  Times  spokesperson  confirmed  that 
the  racism  package  is  being  prepared,  but 
denied  that  anyone  has  been  assigned  to  it 
yet.  When  asked  about  the  prospects  of 
buying  a  Pulitzer,  she  responded.  “Oh, 
that’s  so  ludicrous.”  —  Joe  Strupp 

No  hiding  behind 
the  attorney 

Simply  because  your  attorney  says 
something  isn’t  libelous  doesn’t  make  it 
so.  Just  ask  Globe  Communications 
Corp.,  the  tabloid  publishing  company 
that  found  out  last  week  that  attorney 
approval  isn’t  enough  to  protect  a  story 
from  the  Jaws  of  court  challenges. 


least  bring  up  the  subject  when  they  meet 
in  Havana  for  the  Ibero-American  Sum¬ 
mit  this  autumn. 

After  an  Aug.  25  meeting  with  iapa 
president  Jorge  Fascetto,  Argentine 
President  Carlos  Menem,  who  has  an¬ 
nounced  his  nation  will  not  attend  the 
summit,  promised  to  send  letters  to  Fidel 
Castro’s  government  protesting  the  arrests 
or  interrogation  of  seven  journalists  in 
mid-August.  Authorities  have  threatened 
two  reporters.  Juan  Pablo  Polanco  and 
Oswaldo  de  Cespedes  of  the  Independent 
Journalists  Cooperative,  with  charges 
under  the  new  press  law  that  carry  penal¬ 
ties  of  up  to  20  years  in  prison. 

“What’s  got  to  happen  when  people  go 
to  Cuba,  they’ve  got  to  bring  this  up  all  the 
time,”  says  Robert  Cox,  assistant  editor  of 
The  Post  and  Courier  in  Charleston,  S.C. 
and  chairman  of  iapa’s  freedom  of  press 
and  expression  committee.  “In  any  opening 
towards  Cuba,  there’s  got  to  be  discussion 
about  the  violation  of  human  rights,  espe¬ 
cially  the  most  basic  human  right  of  free¬ 
dom  of  expression.”  —  Mark  Fitzgerald 

Cable-ready 
home  delivery 

A  30-second  TV  commercial  designed 
to  promote  the  selling  power  of  local  TV 
stations  does  a  takeoff  on  the  image  of  a 


25  clients  and  whose  efforts  include  30  to 
40  TV  spots  a  year.  —  Joe  Nicholson 

/^JOTCoTtheWEEl^ 

“If  I’m  killed,  I  want 
someone  to  pay  for  my 
children’s  schooling.” 

—  Jiffry  Yoonoos, 

Sri  Lankan  cartoonist  (p.  44) 


Ex-con  goes 
on  the  Record 

A  former  Philadelphia  journalist- 
tumed-politician  who  served  time  for 
white-collar  crimes  is  starting  a  new 
career  as  a  publisher.  James  J.  Tayoun  Sr. 
is  preparing  for  his  Sept.  1 6  debut  of  The 
Public  Record,  a  tabloid  focusing  on  gov¬ 
ernment.  health  care,  and  community 
issues. 

The  paper  will  be  distributed  free  every 
two  weeks,  but  Tayoun  hopes  to  eventual¬ 
ly  take  it  to  weekly  paid  circulation. 
Initially,  he  plans  to  deliver  it  to  more 
than  10,000  people  in  local  politics  and 
medicine. 


On  Aug.  24,  a  Los  Angeles  judgi  '  ' 
ed  a  request  by  attorneys  for  Globe 
of  the  National  Examiner,  to  dis¬ 
miss  a  $15-miilion  lawsuit  filed 
against  the  newspaper  by  O.J. 
Simpson’s  former  house  guest, 

Brian  “Kato”  Kaelin. 

Kaelin,  whose  15  minutes  of 
fame  has  spread  to  five  years,  sued 
the  tabloid  after  it  ran  a  1995  head¬ 
line  saying,  “Cops  Think  Kato  Did 
It!”  Globe  attorney  Amy  Hogue 
argued  that  Globe  lawyers  had 


He’ll  be  going  up  against  two 
dailies,  two  alternatives,  and  a 
host  of  specialty  and  community 
publications,  but  Tayoun  says  he 
plans  to  succeed  by  publishing 
articles  demystifying  school  bud¬ 
gets  and  the  legislative  process, 
stories  not  covered  elsewhere. 

Tayoun’s  celebrity  and  the 
wealth  of  political  goings-on 
won’t  hurt  him.  “He  is  a  big  char¬ 
acter  in  the  city,  so  if  he  gets  some 
news  in  there,  he  could  make  a  go 


reviewed  the  headline  before  it  ran  and 
concluded  it  was  not  libelous.  But  U.S. 
District  Court  Judge  Dickran  Tevrizian  Jr. 
rejected  the  argument,  saying  that  attorney 
review  is  not  enough.  —  Joe  Strupp  i 

Cuban  press 
crackdown 

With  a  new  crackdown  on  independent 
journalists  under  way  in  Cuba,  the  Inter-  | 
American  Press  Association  (iapa)  is  try-  | 
ing  to  get  Latin  American  leaders  to  at  i 


per  carrier  throwing  papers  on  doorsteps. 

“We’ve  got  a  kid  on  a  bike,  and  he’s 
tossing  television  sets,  instead  of  newspa¬ 
pers,”  says  Ave  Butensky,  president  of  the 
Television  Bureau  of  Advertising,  which 
represents  nearly  500  local  TV  stations 
and  commissioned  the  spot. 

Butensky’s  New  York-based  trade 
group  has  distributed  the  spot  to  member 
stations  as  well  as  nonmembers,  and  he 
estimates  it  is  playing  on  several  hundred 
stations  around  the  country.  The  commer¬ 
cial  was  produced  by  Fitzgerald  and  Co., 
a  1 6-year-old  Atlanta  ad  agency  that  has 


of  it,”  says  Tim  Whitaker,  editor  of  the 
alternative  Philadelphia  Weekly. 

Still,  as  the  69-year-old  Tayoun  surely 
knows  from  his  own  career,  nothing  is  cer¬ 
tain.  He  spent  the  years  from  1991  to  1994 
in  federal  prison  after  pleading  guilty  to 
racketeering,  mail  fraud,  tax  evasion,  and 
obstruction-of-justice  charges  related  to 
his  lobbying  firm. 

“I  don’t  know  how  this  baby  is  going  to 
mature,”  he  admits  of  his  new  venture. 
“That’s  what  I  lose  sleep  over.  I’m  like  an 
expectant  father  —  I  don’t  know  what 
I’m  doing.”  —  Lucia  Moses 
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Macomb  Daily 
&  Advisor/Source 

Sunday 


A  Handy  Diagiam  to 
Remind  You  Who  is 
NUMBER  ONE  in 
Macomb  County, 
.  Michigan 


Macomb  County,  Metro  Detroit  s  fastest 
growing  county,  has  a  new  leader  for 
readership  on  Sundays.  It’s  the  Macomb 
Daily  and  Advisor/Source  newspapers! 
This  year,  readership  totals  for  Adults  on 
Sundays  reached  31 1,755.  That’s  up 
15.2%  over  last  year.  What  did  the 
Detroit  papers  do?  Not  much  at  all, 
they  dropped  to  305,700. 

We’ve  passed  the  competition  and  aren’t 
looking  back.  We  reach  almost  54%  of 
Macomb  County  every  Sunday.  So  the 
decision  is  clear:  call  our  sales  department 
at  248-414-9500.  Go  with  the  #1  choice 
of  readers  in  Macomb  County.  Go  with 
the  Macomb  Daily  and  Advisor/ Source 
newspapers  and  draw  on  our  success. 


your  county, 
your  world, 
your  paper. 
every  day. 

*1999  Scarborough  Report 


MACOMB 

DAILY 


Detroit 

papers’ 

Sunday 
Readership 
Down  3% 


NEWS 


NAA  to  FCC:  Drop 
cross  ownership  ban 

Emergency  petition  filed  after  rule  change 


by  Mark  Fitzgerald 

Disappointed  that  the  Federal  Com¬ 
munications  Commission  (FCC) 
relaxed  its  local  broadcast  owner¬ 
ship  rules  but  retained  the  ban  on  newspa¬ 
pers  owning  radio  or  TV  stations  in  the 
same  market,  the  Newspaper  Association 
of  America  (naa)  filed  an  emergency  peti¬ 
tion  Aug.  23  asking  for  an  immediate  sus¬ 
pension  of  the  cross-ownership  ban. 

The  new  FCC  rules,  enacted  by  an  Aug. 
5  order,  allow  existing  TV  station  owners 
to  own  a  second  TV  station  in  the  same 
market  as  long  as  eight  full-power,  inde¬ 
pendently  owned  stations  remain  after 
the  merger. 

That  rule  can  be  waived  if  the  station  is 
buying  a  “failed”  or  “failing”  station,  the 
FCC  said,  and  is  the  “only  reasonably 
available  buyer.”  In  some  markets,  owners 
of  two  TV  stations  will  also  be  able  to  own 
as  many  as  six  local  radio  stations. 

Broadcasters  applauded  the  relaxation 
of  rules.  They  predicted  that  since  only  a 
limited  number  of  markets  qualify  for 
expanded  ownership,  networks  and  other 
big  station  owners  will  move  quickly  to 
acquire  smaller  groups  with  stations  in 
their  markets.  Because  the  cross-owner- 
ship  rule  remains  intact,  however,  newspa¬ 
pers  will  be  shut  out  of  that  competition, 
the  NAA  complains. 

“After  the  conclusion  of  such  a  ‘broad¬ 
cast  land  rush,’”  the  naa  petition  states,  “a 
belated  repeal  of  the  newspaper/broadcast 
restriction  would  yield  scant  consolation 
to  the  nation’s  newspapers.” 

When  it  relaxed  its  longtime  “one-to-a- 
market”  rule,  the  FCC  noted  that  local 
broadcast  tv  faces  new  competition  from 
1 1,600  cable  systems  available  to  94  mil¬ 
lion  households;  240  direct  broadcast 
satellite  channels  serving  7  million 
homes;  and  another  4  million  homes  with 
satellite  dishes,  open  video  systems,  and 
other  TV  transmission  systems.  The  same 
argument  should  apply  to  newspapers,  the 
NAA  says. 

“For  the  government  to  lock  out  local 
newspaper  publishers  is  unfair,  uncompeti¬ 
tive.  and.  frankly,  bizarre  in  a  world  marked 
by  hundreds  of  over-the-air  and  cable  chan¬ 


nels,  broadcasting  nationwide  from  satel¬ 
lites,  and  the  ubiquitous 
nature  of  the  Internet 
says  NAA  president  and 
CEO  John  F.  Sturm. 

Despite  the  FCC’s  fail¬ 
ure  to  drop  newspaper 
cross-ownership  rules  in 
its  most  recent  order,  the 
ban’s  time  is  limited,  says 
Shaun  Sheehan,  vice  pres¬ 
ident  of  Tribune  Co. 

“The  entire  issue  is 
overwritten  with  politics 
and  emotion,  frankly,” 

Sheehan  says.  “If  it  were 
examined  on  a  factual  basis,  we  feel  confi¬ 
dent  it  would  be  washed  out.  ...  We’re 
finding  the  arguments  of  those  who  seek  to 
keep  it  are  growing  thinner  and  thinner.” 

Chicago-based  Tribune  Co.  has  long 


by  Lucia  Moses 

Mirroring  a  general  pattern  in  the 
stock  market,  newspaper  stocks 
as  a  group  barely  flickered  after 
the  Federal  Reserve  raised  interest  rates 
Aug.  24  for  the  second  time  this  year. 

The  day  after  last  Tuesday’s  expected 
rate  hikes,  the  Editor  &  Publisher  News¬ 
paper  Stock  Index,  a  group  of  1 7  compa¬ 
nies  with  significant  newspaper  opera¬ 
tions,  slipped  0.26%  to  1075.66  by  late 
morning,  while  the  Standard  &  Poor’s 
500  stock  index  lost  0.12%  to  1361.92. 
The  newspaper  index  finished  the  day  at 
1080.24,  up  just  0.17%,  as  the  S&P  500 
climbed  1.34%  to  hit  1381.79. 

The  humdrum  day  gave  newspaper 
stock  analysts  little  to  talk  about. 

“It  was  a  great  nonevent,”  says  Edward 
J.  Atorino  of  Wasserstein  Perella  Secur¬ 
ities  Inc.  in  New  York.  “The  only  word 
I’d  use  is  ‘mixed.’  A  couple  went  up,  a 


opposed  the  ban  and  sought  its  repeal 
when  it  bought  WDZL-TV  in  Miami 
in  1997.  It  is  operating  the  station  on 
an  FCC  waiver  because  it  also  owns  the 
Sun-Sentinel  newspaper  in  Fort  Laud¬ 
erdale,  Fla. 

“Under  the  waiver,  we  can’t  use  the  edi¬ 
torial  product  to  build  the  station,  which  is 
a  real  shame,”  Sheehan  says. 

“It’s  still  the  seventh  station  in  the  mar¬ 
ket.”  The  station  uses 
a  newscast  from  a- 
nother  TV  outlet  be¬ 
cause  it  cannot  use 
Sun-Sentinel's  news¬ 
gathering  prowess, 
he  adds. 

The  FCC  action 
won’t  keep  the  com¬ 
pany  from  seeking 
other  stations,  Shee¬ 
han  says. 

“We  would  seek 
relief  or  be  in  court 
immediately,”  he  says. 

“We’re  aggressive  about  it,  and  it’s 
good  to  see  we’re  not  alone.  For  a  long 
time,  the  naa  ...  and  even  the  National 
Association  of  Broadcasters  didn’t  take  a 
position  on  this.” 


couple  went  down.  I  don’t  think  the  Fed’s 
move  has  any  relevance  to  publishers.” 

Atorino  says  it’s  unlikely  the  rate  hikes 
will  slow  the  economy  enough  to  impact 
ad  spending,  which  would  in  turn  hurt 
newspapers. 

For  the  rest  of  the  year,  analysts  are 
looking  for  newspaper  companies  to  post 
strong  earnings,  after  a  stow  summer. 
Newsprint  prices  remain  relatively  low, 
and  ad  spending  forecasts  are  high,  par¬ 
ticularly  in  national  categories,  benefiting 
newspapers  big  and  small. 

The  third  quarter  is  off  to  a  good  start 
in  terms  of  ad  revenues,  and  newsprint 
producers  are  unlikely  to  raise  prices  in 
the  second  half  of  the  year.  Prudential 
Securities  in  New  York  says  in  its  August 
media  update.  Atorino.  too,  is  bullish  on 
the  newspaper  group.  “I  think  earnings  are 
going  to  be  quite  strong.  There’s  talk  of  a 
newsprint  price  hike  in  October,  but  I’m 
not  sure  that’s  going  to  happen.”  |B 


“For  the  government 
to  lock  out 
local  newspaper 
publishers  is  unfair, 
uncompetitive,  and, 
frankly,  bizarre  ...” 

—  John  F.  Sturm, 
naa  president  and  CEO 


Paper  stocks  indifferent 
to  interest  rate  hikes 
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Canned  columnist 
claims  to  be  clean 

And  The  Arizona  Republic  ex-writer’s  out  to  prove  it 


by  Joe  Strupp 

Fired  Arizona  Republic  columnist 
Julie  Amparano  says  she  will  prove 
that  she  didn’t  make  up  sources,  as 
her  former  editors  claim.  Amparano  vows 
to  track  down  and  produce  those  sources 
that  have  been  dis¬ 
puted  by  her  former 
employers. 

Amparano,  the 
39-year-old  writer 
who  lost  her  job 
Aug.  20  after  failing 
to  produce  at  least  a 
score  of  sources 
named  in  columns, 
also  challenged  oth¬ 
er  reporters  at  the 
Republic  to  track 
down  and  prove  the 
existence  of  sources 
within  24  hours. 

“I  want  to  try  to 
call  attention  to 
this  horrible  double  standard,”  says  Am¬ 
parano.  “It’s  been  a  really  unfair  process, 
and  1  haven’t  been  given  a  chance  to 
prove  anything.” 

Amparano  was  fired  after  editors  con¬ 
ducted  a  detailed  review  of  her  work  two 
weeks  ago  that  included  hiring  a  private 
investigator  to  track  down  people  quoted 
in  her  stories.  In  the  end.  they  claim 
enough  holes  were  found  in  her  columns 
to  indicate  at  least  some  of  the  sources 
named  were  fake.  She  was  let  go  after 
more  than  five  years  with  the  paper,  but 
after  only  one  month  writing  the  thrice- 
weekly  column. 

“It  was  a  difficult  step  to  take,”  says 
Pam  Johnson,  the  Republic's  executive 
editor  and  vice  president  for  news.  “But  it 
was  an  enormous  journalistic  sin.” 

Stephen  Montoya,  Amparano’s  attor¬ 
ney,  says  she  most  likely  will  file  a  defa¬ 
mation  lawsuit  against  the  newspaper. 
“We  are  considering  whether  they  were 
reckless,”  says  Montoya. 

The  Republic  first  announced  Ampa¬ 
rano’s  firing  in  a  short  statement  printed 
in  the  paper’s  Aug.  21  issue,  which  also 
included  an  apology  to  readers. 


This  was  followed  by  an  Aug.  24  Page 
One  story,  which  detailed  the  investiga¬ 
tion  into  all  the  columns  Amparano  had 
written  since  taking  the  columnist  posi¬ 
tion  in  mid-July. 

The  review  began  after  some  co- work¬ 
ers  speculated  that  Amparano  might  have 
made  up  sources’ 
names.  A  red  flag 
was  raised  when  a 
“Jennifer  Morgan” 
appeared  in  two 
columns  with  dif¬ 
ferent  occupations 
listed.  The  review 
showed  that  the 
same  name  was 
mentioned  in  two 
other  stories  Ampa¬ 
rano  had  written  in 
the  past,  which  list¬ 
ed  her  with  still 
other  occupations. 

“We  reviewed  1 1 
of  the  17  columns 
she  had  written  since  the  column  began, 
focusing  on  those  that  included  sources  that 
were  not  well-known,”  Johnson  says.  “In 
those  columns,  we  identified  65  total 
sources,  including  40  that  needed  some 
checking  because  we  did  not  know  who 
they  were.” 

Johnson  says,  in  the  end,  20  sources 
could  not  be  found  or  substantiated. 

“Then  we  turned  over  15  names  to  a 
private  investigator,  and  he  found  that  1 1 
could  not  be  traced,”  Johnson  says. 

Amparano  says  some  of  the  names  of 
sources  cited  in  her  stories  were  untraceable 
because  they  were  those  of  people  she  met 
on  the  street.  She  says  no  reporters  check 
the  identification  or  telephone  number  of 
every  source,  especially  for  man-on-the- 
street  type  stories.  “People  can’t  always  be 
found  in  databases,”  Amparano  says. 

The  former  columnist  also  defended  her 
use  of  the  Jennifer  Morgan  source,  asking, 
“Is  it  inconceivable  that  you  could  find 
more  than  one  person  with  that  name?” 

Amparano  vowed  to  track  down  those 
sources  that  have  been  disputed,  even  if 
she  has  to  retrace  all  the  steps  that  led  to 
finding  each  interview. 
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Julie  Amparano 
was  fired  for  alleged 
source  fabrication, 
but  vows  to  clear 
her  name. 


But  she  says  she  will  have  difficulty 
finding  some  sources  again  because,  she 
claims,  the  paper  has  refused  to  release 
files  and  other  reporting  material  left  at 
the  newspaper. 

Amparano  joins  a  handful  of  reporters 
and  columnists  who  have  lost  their  jobs 
over  the  past  year  or  so  due  to  high-profile 
allegations  of  fabricated  sources  or  other 
ethical  indiscretions. 

Just  a  few  months  ago,  reporter  Kim 
Stacy  of  the  Owensboro  (Ky.)  Messenger- 
Inquirer  lost  her  job  after  making  up  sto¬ 
ries  about  a  battle  with  cancer.  Before  her, 
Boston  Globe  columnists  Mike  Bamicle 
and  Patricia  Smith  were  fired  in  1998  for 
separate  incidents  of  alleged  fabrication. 

Last  year  also  saw  the  firing  of  former 
Cincinnati  Enquirer  reporter  Mike  Galla¬ 
gher,  who  lost  his  job  after  revealing  he 
had  stolen  voice-mail  messages  to  create 
what  the  newspaper  later  called  “untrue” 
stories  about  Chiquita  Brands  Interna¬ 
tional  Inc. 

“It’s  a  disturbing  kind  of  thing  for  our 
industry,  but  I  think  the  vast  majority  of 
journalists  are  as  honest  as  they’ve  always 
been,”  says  Jim  Patten,  journalism  depart¬ 
ment  chair  at  the  University  of  Arizona. 

Orville  Schell,  dean  of  the  graduate 
school  of  journalism  at  the  University  of 
California  at  Berkeley,  blamed  at  least 
part  of  the  Republic  incident  on  competi¬ 
tion.  “The  pressure  with  which  things 
must  be  done  now  is  intense,”  he  says. 
“Everyone  is  a  little  bit  more  off  balance.” 

Amparano  joined  the  newspaper  five 
years  ago  after  working  at  The  Associated 
Press,  The  Philadelphia  Daily  News,  and 
The  Wall  Street  Journal.  IH 


I 


Cincy  alternative 
weekly  folds 

After  an  unsuccessful  effort  to  find  a 
buyer.  Everybody’s  News,  one  of 
two  Cincinnati  alternative  weeklies,  pub¬ 
lished  its  last  issue  Aug.  19,  ending  a  16- 
year  run. 

The  weekly  was  getting  a  run  for  its 
money  from  its  5-year-old,  financially 
stronger  rival.  City  Beat.  Everybody’s 
News’  free  distribution  was  35,000,  down 
from  its  peak  of  42,000  in  1997,  and  it 
lost  money  for  the  first  time  last  year. 
CityBeat  puts  out  50,000  copies  a  week. 

Everybody’s  News  publisher  Donna 
Goodwin  says  she  also  got  tired  of 
putting  out  the  paper  for  years  without  a 
vacation.  “I’ve  been  suffering  from  severe 
burnout,  and  I  just  made  a  decision  to  put 
it  to  rest,”  she  says.  —  Lucia  Moses 
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Palo  Alto  paper’s  peril 

Daily  News  partners  to  press  their  cases  in  court 


by  Joe  Strupp 

When  David  Danforth  helped 
launch  the  free  Palo  Alto 
(Calif.)  Daily  News  in  Decem¬ 
ber  1995  with  partners  James  Pavelich 
and  David  Price,  he  thought  the  trio 
would  make  a  successful  partnership  out 
of  a  difficult  challenge. 

Well,  less  than  four  years 
later,  that  partnership  is  in 
court  after  Danforth  filed  a 
lawsuit  Aug.  13  that  accus¬ 
es  his  partners  of  diverting 
up  to  W00,000  in  revenue 
to  themselves,  suppress¬ 
ing  stories  that  might  hurt 
potential  advertisers,  and 
unfairly  ousting  Dan¬ 
forth  from  the  paper’s 
management  team. 

“As  a  result  ...  the 
reputation  of  the  Palo 
Alto  Daily  News  has 
suffered  irreparable 
damage,”  says  the 
suit,  filed  in  Santa 
Clara  County  Su¬ 
perior  Court.  “The  paper  has 
devolved  from  being  viewed  as  a  respect¬ 
ed  news  journal  to  a  novelty.” 

The  suit  seeks  unspecified  compen¬ 
satory  and  punitive  damages,  as  well  as 
court  and  attorneys’  fees. 

Danforth,  who  has  not  worked  in  day- 
to-day  operations  at  the  paper  since  his 
ouster  in  August  1996,  says  the  lawsuit  is 
aimed  at  making  his  partners  pay  back 
money  they  did  not  deserve  and  return  the 
newspaper  to  credibility. 

“I  think  they  need  to  be  accountable  to 
the  readers  of  Palo  Alto,”  says  Danforth, 
who  spoke  from  his  home  in  nearby  San 
Francisco.  “The  readers  are  too  talented 
to  have  stories  slammed  and  resources 
limited.” 

Pavelich  says  Danforth’s  allegations 
are  false  and  calls  the  lawsuit  “silly.” 

“We  are  three  guys  who  started  a  com¬ 
pany  and  found  out  it  was  difficult  to 
work  together  and  voted  Danforth  out,” 
says  Pavelich.  “He  doesn’t  like  that,  so  he 
is  a  disgruntled  shareholder  at  this  point.” 

In  a  statement  to  E&P,  Price  offers  a 
similar  response.  “Any  claim  that  we  don’t 
cover  the  news  is  ridiculous,”  he  writes. 

1  2 


“We  regularly  scoop  our  competitors.” 

Among  the  stories  Danforth  contends 
were  killed  or  opposed  by  his  partners 
are;  two  reports  on  a  lawsuit  against 
Pacific  Bell;  settlement  of  a  membership 
fee  lawsuit  involving  a  local  dating  ser¬ 
vice;  and  a  lawsuit  against  a  nearby  coun¬ 
try  club. 

“Danforth  went  into  this  with  the  idea 
that  it  would  be  a  hard-hitting  news¬ 
paper,”  says  Danforth’s 
^  attorney,  Chris 
/  Wanger,  adding, 
I  “He  feels  it  has 
/  strayed  from  that.” 
Pavelich  says 
he  and  Price  have 
sought  to  have 
hard-hitting  news, 
and  claim  that  Dan¬ 
forth  is  the  one  who 
failed  to  properly 
report  some  stories. 
A  lot  of  times  he 
ever  submitted  a  com¬ 


pleted  story,”  he  says. 

Danforth  still  owns 
40%  of  the  newspaper, 
but  has  spent  most  of  his 
time  in  recent  months 
involved  in  the  creation  of  another  free 
daily  paper  in  Berkeley,  Calif.  —  The 
I  Daily  Planet  —  which  launched  several 
j  months  ago  and  continues  to  publish. 

I  Pavelich  also  controls  40%  of  the  Palo 
i  Alto  paper,  while  Price  owns  the  remain- 
I  ing  20%.  None  of  the  partners  would 
comment  on  the  newspaper’s  current 
t  profitability,  but  the  lawsuit  states  that  the 
:  publication  began  to  break  even  after  its 
i  first  year  and  currently  averages  more 
than  $2  million  in  annual  revenue. 

When  Danforth,  Price,  and  Pavelich 
i  started  the  paper,  veteran  journalists  gave 
I  the  small  paper  little  chance  of  surviving, 
i  especially  since  it  was  bom  just  a  few 
j  years  after  the  death  of  the  city’s  previous 
i  daily  paper.  The  Peninsula  Times- 
'  Tribune. 

But,  with  a  focus  on  local  coverage, 
j  investigative  reporting,  and  free  subscrip¬ 
tions,  the  partnership  took  the  feisty  paper 
from  a  full-time  staff  of  three  and  a  circu¬ 
lation  of  3,500  to  a  30-person  staff  and 
circulation  topping  25,000  today. 

Danforth  came  to  the  partnership  as  a 


veteran  publisher  who  had  used  a  similar 
formula  to  create  the  Aspen  (Colo.)  Daily 
News  several  years  ago.  He  says  he  met 
Pavelich  in  Colorado  where  Pavelich  had 
started  the  Vail  Daily  in  1981. 

All  three  partners  say  they  have  found 
they  can’t  work  together  and  hope  that  the 
Palo  Alto  newspaper  can  continue  to 
flourish  despite  the  legal  problems. 

“We  can’t  understand  what  he  is  trying 
to  gain.  I  think  he  is  trying  to  undermine 
the  paper,”  Pavelich  says  of  Danforth.  “He 
is  insulting  the  integrity  of  the  newsroom.” 

Danforth’s  response?  “I  guess  I  just 
picked  bad  partners.”  Bi 


BRIEFS 


S.F.  lawsuit 
to  be  retried 

An  accusation  the  San  Francisco  Ex¬ 
aminer  engaged  in  predatory  pricing  is 
expected  to  be  retried  after  a  California 
appeals  court  overturned  a  jury  verdict  in 
favor  of  the  San  Francisco  Independent. 

The  Independent,  a  free,  thrice-weekly 
paper  with  a  2 1 1  ,()()0-household  distribu¬ 
tion,  claimed  the  Examiner,  daily  circula¬ 
tion  1 13,000,  underbid  on  a  1994-95  city 
contract  to  publish  official  notices.  A  San 
Francisco  Superior  Court  jury  in  1996 
awarded  the  Independent  $1.15  million, 
plus  $2.23  million  for  attorneys’  fees.  An 
appeals  court  reversed  the  decision  Aug. 
20,  ruling  that  crucial  evidence  favoring 
the  Examiner  was  excluded  from  the  first 
trial.  —  Lucia  Moses 

with  Harold  Treskunoff 

Bowater  curtails 
more  production 

North  America’s  second-largest  news¬ 
print  producer,  Bowater  Inc.,  announced 
that  it  intends  to  cut  back  its  newsprint 
production  by  at  least  75,000  metric  tons 
during  the  third  quarter  by  scheduling 
downtime  at  several  mills.  Earlier  this 
year,  the  Greenville,  N.C.-based  compa¬ 
ny  said  it  was  removing  125,000  tons 
from  production. 

Bowater  also  completed  the  sale  of 
Great  Northern  Paper  Inc.  to  Inexcon 
Maine  Inc.,  a  Quebec-based  investment 
group,  for  $250  million.  Great  Northern 
operates  pulp  and  paper  mills  in  Milli- 
nocket  and  East  Millinocket,  Maine,  and 
owns  about  400,000  acres  of  timberlands 
and  a  hydroelectric  system. 
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Is  Your  Information  Source  Dependable? 
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top  of  the  latest  technology  at  the  your  people.  Gain  all  this  knowledge 
4th  Annual  America  West  conference  for  only  $50  per  newspaper  person 
and  trade  show.  Newspaper  industry  by  signing  up  before  September  1. 
experts,  professional  motivational  After  September  1,  the  cost  is  $75 
speakers  and  roundtable  facilitators  per  newspaper  person. 
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Atex  changes  chiefs 

Revived  software  firm  moves  Mihalchik  out,  Weltchek  in 


by  Jim  Rosenberg  <; 

( 

The  chief  executive  credited  with  j 
fixing  a  “troubled”  Atex  Media 
Solutions  Inc.  during  his  2 '/2-year 
tenure  at  the  top  —  by  putting  the  £ 
Bedford.  Mass.,  publishing  software  I 

company  on  a  sound  financial  footing  and  i 
initiating  credible  product  development  [ 

—  has  turned  the  reins  over  to  a  consul-  £ 
tant  from  a  firm  he  retained  to  advise  on  I 
business  strategy.  5 

Karen  Weltchek  was  named  Atex  pres-  i 

ident  and  CEO  last  month,  succeeding  I 
Larry  L.  Mihalchik.  who  resigned.  An  £ 
Atex  spokesman  cited  “a  mutual  agree-  i 

ment  between  the  board  and  Larry” 
regarding  his  departure.  Since  the  t 

beginning  of  the  year,  Weltchek  has  led  ' 
Atex  strategy  development  as  a  consul-  ( 

tant  with  McKinsey  &  Co.,  for  whom  she  i 
specialized  in  assisting  technology  i 

companies.  I 

A  management  consultant  since  gradu-  £ 

ating  from  Harvard  University  lO  years  s 

ago,  Weltchek  earned  her 
master’s  degree  in  business 
administration  from  Stan¬ 
ford  University.  Fluent  in 
Spanish.  French,  and  Ger¬ 
man,  the  New  Jersey  native 
served  U.S.  and  European 
clients  in  the  health  care, 
pharmaceutical,  entertain¬ 
ment,  and  travel  industries 
from  McKinsey  offices  in 
Boston  and  London.  She 
earlier  worked  for  firms  that 
have  since  become  part  of  Max  Coebergh 
Mercer  Management  Con¬ 
sulting,  where  she  developed  strategies 
for  shrinking  clients’  marketing  and  re- 
search-and-development  cycle  times. 

Mihalchik  “achieved  his  dual  objec¬ 
tives  of  turning  the  company  around  and 
positioning  it  for  the  future,”  says  Welt¬ 
chek,  quoting  a  statement  attributed  in  a 
press  release  to  new  board  chairman  Knut 
Holli,  executive  vice  president  of 
Kistefos  Industrial  Group,  Atex’s  largest 
shareholder.  Mihalchik  also  had  served  as 
chairman. 

Among  changes  effected  under  Mihal¬ 
chik:  a  new-generation  multiple-media 
publishing  system  brought  from  the 
drawing  board  to  beta  testing,  a  stash  of  i 


cash  at  the  ready  after  a  profitable  1 998 
on  35%  higher  revenues,  and  staffing 
growth  from  345  to  over  500  employees. 

Asked  whether  Weltchek 
—  with  only  seven  months 
as  an  Atex  consultant  and  no 
background  in  writing,  sell¬ 
ing,  or  using  professional 
publishing  software  —  was 
appointed  on  an  interim 
basis,  an  Atex  spokesman 
says  only  that  “she’s  coming 
in  to  take  a  new  direction,” 
focus  on  Internet  strategy, 
and  examine  the  company  in 
its  entirety. 

Atex  announced,  howev-  Karen  Weltchek 
er,  that  it  promoted  company 
veteran  Max  Coebergh  from  international 
operations  senior  vice  president  to  global 
media  operations  president,  with  broader 
responsibilities  for  international  and 
North  American  operations,  engineering, 
and  marketing.  While  its  engineering  and 
sales  chiefs  remain,  says  Weltchek.  Atex 
is  still  seeking  a  new  mar¬ 
keting  vice  president  to 
replace  Allen  Miller,  who 
left  the  company  last  winter. 

“I  think  folks  in  the  apsu 
community  were  shocked  at 
the  change  at  Atex,”  says 
Gary  Ward,  president  of  the 
Association  of  Publishing 
Systems  Users,  successor  to 
the  Atex  Newspaper  Users 
Group. 

Saying  his  group  knew 
1  little  about  the  appointment 

just  days  after  it  was  an¬ 
nounced,  Ward,  the  information  systems 
development  manager  at  The  State, 
Columbia.  S.C.,  adds  that,  although  the 
change  “sounds  like  an  interesting  busi¬ 
ness  direction,”  he  thought  “everyone  was 
comfortable  working  with  Larry  Mihal¬ 
chik,”  and  that  several  Atex  staffers  with 
whom  he’d  spoken  “were  also  shocked 
about  the  sudden  turnover.” 

Still  awaiting  word  from  Atex  two 
weeks  after  it  announced  its  new  CEO, 

APSU  members,  says  Ward,  remain  “a  lit¬ 
tle  gun-sby”  about  such  changes,  given 
the  vendor’s  turbulence  since  its  sale  by 
Kodak,  and  especially  in  view  of  Mihal- 
chik’s  success  in  “pulling  them  out  of 


that”  turmoil  after  Norway’s  Sysdeco 
changed  its  mind  about  owning  the 
business. 

In  taking  over  as  CEO  and  board  mem¬ 
ber,  Weltchek  emphasizes  a  “commitment 
...  to  serving  our  traditional  newspaper 
customer  base.”  When  Atex  introduced 
its  cross-media  Omnex  publishing  system 
this  spring  (E&P,  July  3,  p.  38),  execu¬ 
tives  said  the  company  also 
sought  business  in  other 
media  markets  and  noted  a 
blurring  of  media-specific 
distinctions  among  compa¬ 
nies.  On  this,  Weltchek  cites 
“the  business  challenges,  the 
technology  developments, 
the  regulatory  changes  in  the 
whole  media  industry. 

“Any  vendor  that  doesn’t 
contemplate  what  that 
means  for  their  ’ousiness,” 
ek  she  continues,  “risks  being  a 

buggy-whip  company.”  As  a 
result,  she  adds.  Atex  is  trying  to  be 
“proactive”  in  looking  at  the  challenges 
facing  its  customers. 

As  CEO,  Weltchek  says  she  foresees 
“no  radical  difference  ...  regarding  the 
direction  of  the  company,”  no  change  in 
supporting  old  and  new  customers,  and 
no  change  to  the  timetable  for  Omnex, 
which  is  now  installing  at  the  Financial 
Times,  London.  HI 

Daily  Deal 
on  demand 

The  Daily  Deal,  American  Lawyer 
Media’s  new  business  newspaper,  will 
be  electronically  distributed,  digitally 
printed,  and  delivered  by  PressPoint  to 
subscribers  in  Chicago  and  London,  com¬ 
plementing  existing  distribution  in  seven 
U.S.  Ea.st  and  West  Coast  markets. 

New  York-based  PressPoint.  which 
handles  advertising  sales,  distribution,  and 
printing  of  numerous  “global  editions” 
(E&P,  Aug.  14,  p.  16)  of  major  dailies 
from  around  the  world,  also  will  distribute 
The  Daily  Deal  to  business  travelers  at 
selected  locations  worldwide  (E&P,  Aug. 
21,  p.  42).  The  weekday  tabloid,  also 
headquartered  in  New  York,  publishes  a 
Web  edition  seven  days  a  week. 

Besides  extending  its  reach,  the  Deal's 
deal  with  PressPoint  “will  allow  us  to 
customize  local  editions,  creating  new 
advertising  and  sponsorship  opportuni¬ 
ties,”  says  American  Lawyer  CEO 
William  Poliak.  —  Jim  Rosenberg 
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Ex-columnist  fires  back 

Chris  Nolan  scores  the  San  Jose  Mercury  News 


by  Joe  Strupp 

Former  San  Jose  (Calif.)  Mercury 
News  business  columnist  Chris 
Nolan  —  who  was  suspended  and 
lost  her  column  last  month  after  investing 
in  a  friend’s  Web  company  —  criticized 
the  paper  in  a  three-page  letter  to  the  edi¬ 
tor  that  described  coverage  of  her  situa¬ 
tion  as  “unfair  and  slanted.” 

“Although  the  Merc  would  have  its 
readers  believe  that  I  have  somehow 
strayed  from  the  path  of  ethical,  profes¬ 
sional,  and  responsible  journalistic 
behavior,  that’s  simply  not  the  case,”  the 
letter  states.  “Instead,  it’s  the  Mercury's 
management’s  failure  to  have  an  ethics 
policy  in  place  ...  and  the  paper’s  refusal 
to  take  responsibility  for  its  oversights 
that  are  at  fault  here.” 

Nolan’s  letter  also  slammed  the  Mer¬ 


cury  News  for  failing,  until  recently,  to 
disclose  its  investments  that  might  appear 
as  a  conflict  with  news  coverage. 

“Is  the  paper  also  saying  that  its  parent 
company  can  invest  —  and.  one  assumes, 
take  advantage  of  the  knowledge  that 
comes  from  running  a  local  newspaper  — 
but  that  individual  reporters  are  barred 
from  the  same  kind  of  activity?”  Nolan 
asks  in  her  letter. 

Nolan.  39,  had  written  a  Mercury  News 
column  called  “Talk  Is  Cheap”  for  more 
than  two  years  when  she  came  under 
scrutiny  for  investing  in  a  stock  deal 
through  a  friend  in  nearby  Santa  Clara. 
The  investment  in  AutoWeb.com  pro¬ 
duced  a  $9,000  profit  for  her. 

On  July  21,  the  Mercury  News  can¬ 
celled  Nolan’s  column  and  suspended  her 
for  one  week,  citing  her  investment  as  an 
appearance  of  conflict  of  interest. 


Nolan  contends  that  the  investment  did 
not  constitute  a  conflict  because  she  had 
never  written  about  AutoWeb.com  and 
had  no  plans  to  cover  the  company. 

She  also  says  she  told  her  immediate 
supervisors  at  the  time  about  the  invest¬ 
ment  before  she  made  it,  and  was  never 
told  to  hold  off. 

Upon  her  return  from  suspension, 
Nolan  says  she  received  a  pay  cut  and  a 
reassignment.  She  has  filed  a  grievance 
through  the  San  Jose  Newspaper  Guild, 
which  is  expected  to  go  to  arbitration 
later  this  year. 

Nolan  says  she  sent  the  letter  to  the 
Mercury  News  as  a  proposed  letter  to  the 
editor,  but  it  was  never  published. 

On  Aug.  15,  the  San  Francisco 
Examiner  published  an  article  that  cited 
passages  from  the  letter,  while  Wired 
News,  a  San  Francisco-based  Web  site, 
put  the  entire  text  of  Nolan’s  letter  on  its 
site  Aug.  20. 

A  spokeswoman  for  Mercury  News 
executive  editor  David  Yamold  says  he 
has  no  comment  on  the  letter  in  particular 
or  Nolan’s  situation  in  general.  Hi 
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A  ‘Supreme’  case? 

Lawsuit  ensues  after  pol  says,  ‘Let’s  go  to  the  audiotape’ 


by  Robert  Buckman 

If  a  public  figure  plays  a  recording  of  an 
illegally  recorded  telephone  conversa¬ 
tion  at  a  news  conference  and  the 
media  report  the  details  of  that  conversa¬ 
tion,  can  the  person  who  was  recorded 
sue  the  media  for  invasion  of  privacy? 

That  is  the  question  lawyers  for 
Central  Newspapers  Inc.  are  asking  the 
U.S.  Supreme  Court  to  answer  in  the 
wake  of  a  Louisiana  Supreme  Court  deci¬ 
sion  to  reinstate  just  such  a  privacy  suit 
against  two  newspapers. 

The  state’s  high  court  split,  4-3,  April  1 
to  let  stand  a  decision  by  a  state  appellate 
court  to  reinstate  a  lawsuit  brought  by 
two  Alexandria,  La.,  politicians  against 
two  newspapers  after  the  opponent  of  one 
of  them  recorded  the  two  politicians  in 
conversation.  A  state  district  judge  had 
dismissed  the  suit,  saying  the  newspapers 
had  reported  information  that  was  in  the 
public  domain. 

Indianapolis-based  Central  News¬ 
papers  is  the  parent  company  of  the 
Alexandria  Daily  Town  Talk,  one  of  the 
defendants  in  the  suit.  The  Phoenix  law 
firm  of  Steptoe  and  Johnson  is  represent¬ 
ing  Central  Newspapers  in  its  appeal  to 
the  U.S.  Supreme  Court. 

David  Bodney,  a  media  law  specialist 
who  is  handling  the  case  for  Steptoe  and 
Johnson,  says  his  application  for  review 
was  filed  June  29  with  the  U.S.  Supreme 
Court. 

“The  odds  are  always  long  when 
someone  seeks  review  at  the  highest 
level,”  he  says,  “but  there  are  a  number 
of  factors  that  should  make  this  case  an 
especially  appealing  one  for  the  court.  It 
involves  a  legal-technical  issue  that  has 
not  been  addressed,  namely,  the  right  of 
the  press  to  report  on  an  illegally  record¬ 
ed  conversation.” 

The  suit  stems  from  a  vitriolic  race  for 
a  local  judgeship  in  Avoyelles  Parish,  La., 
in  an  open  primary  Sept.  21,  1996.  An 
incumbent  district  judge,  Michael  John¬ 
son,  defeated  a  challenger  named  Caiol 
Aymond  Jr.  On  Nov.  6,  Aymond  called  a 
press  conference  at  which  he  played  a  tape 
of  an  intercepted  conversation  between 
Johnson  and  McKinley  “Pop”  Keller,  an 
Avoyelles  Parish  police  juror,  the  Louisi¬ 
ana  equivalent  of  a  county  commissioner. 


The  conversation  suggests  that  the  two 
men  were  discussing  vote-buying. 

The  Town  Talk  and  a  local  weekly,  the 
Avoyelles  Journal,  both 
carried  stories  about  the 
news  conference,  in¬ 
cluding  quotes  from  the 
taped  conversation. 

In  a  subsequent  but 
unrelated  proceeding, 
the  Louisiana  Supreme 
Court  removed  Johnson 
from  the  bench  for  ethi¬ 
cal  misconduct  Nov.  25. 

Soon  afterward,  John¬ 
son  and  Keller  sued  Ay¬ 
mond,  the  Town  Talk, 
and  the  Journal  for  civil 
damages  under  the 
1991  Louisiana  Elec¬ 
tronic  Surveillance  Act,  which  prohibits 
the  recording  of  private  conversations 
over  wire  or  cellular  telephone.  In  Louisi¬ 
ana,  plaintiffs  do  not  ask  for  specific  dam¬ 
ages  —  damage  awards  are  up  to  the  jury. 

Between  August  and  October  1997, 
state  District  Judge  William  Bennett 
granted  motions  by  the  Town  Talk  and  the 
Journal  to  dismiss  them  from  the  suit.  On 
Dec.  23,  1997,  the  3rd  Court  of  Appeal  in 
Alexandria  overturned  the  district  judge 
and  reinstated  the  newspapers  in  the  suit. 
The  papers  then  appealed  to  the  state’s 
high  court,  which  sits  in  New  Orleans. 

In  their  application  for  a  review  of  the 
case,  Susan  Segura  and  Michael  Percy, 
attorneys  for  the  Town  Talk,  claim  the 
appellate  court  erred  on  two  counts. 

The  first  error,  the  lawyers  claim,  was 
“holding  that  the  First  Amendment  does 
not  protect  against  civil  liability  under  the 
[surveillance  act]  where  (a)  the  press 
accurately  reports  on  a  matter  of  grave 
public  concern,  (b)  the  report  contains 
information  from  an  intercepted  commu¬ 
nication  that  was  publicly  revealed  to  the 
press,  and  (c)  the  press  takes  no  part  in 
any  unlawful  interception.” 

The  second  error,  the  attorneys  claim, 
lay  in  the  appellate  court’s  “adopting  a 
vague  and  indeterminate  standard  of 
intent  for  civil  liability”  under  the  surveil¬ 
lance  statute,  which  requires  that  criminal 
violations  be  willful.  Segura  and  Percy 
acknowledge  that  Aymond’s  actions  vio¬ 
lated  the  state’s  surveillance  law,  but  they 


cite  four  precedents  in  which  the  U.S.  Su¬ 
preme  Court  has  held  that  the  First 
Amendment  protects  the  media  from  lia¬ 
bility  for  reporting  confidential  informa¬ 
tion  illegally  divulged  by  third  parties. 
The  principal  precedent,  they  argue,  is 
Florida  Star  vs.  B.J.F.  (1989),  in  which  a 
newspaper  reported  the  name  of  a  rape 
victim  the  police  had  leaked  in  violation 
of  Florida  statute. 

“The  press  cannot 
constitutionally  be 
punished  for  publish¬ 
ing  information  of 
public  concern  — 
however  generated 
—  once  the  source  of 
the  information  has 
placed  it  in  the  public 
domain,”  Segura  and 
Percy  argue  in  their 
writ  application. 

“To  place  the  onus 
on  a  newspaper  to 
keep  secret  that 
which  has  become 
public  knowledge  violates  the  First 
Amendment,”  Segura  and  Percy  contend. 
They  argue  “the  litigation  brought  by 
Johnson  and  Keller  is  an  attempt  to  sup¬ 
press  the  freedom  of  the  press  in  Louisiana 
to  report  on  matters  of  great  public  signif¬ 
icance.  They  have  co-opted  a  statute 
aimed  at  punishing  those  who  intercept 
communications,  and  have  turned  it 
against  newspapers  that  lawfully  obtained 
the  contents  of  the  intercepted  communi¬ 
cations.  If  the  decision  of  the  3rd  Circuit  is 
allowed  to  stand,  then  self-censorship  by 
the  press  in  Louisiana  will  result  whenev¬ 
er  reporters  discover  information  that  is 
even  arguably  subject  to  the  Act.” 

The  Louisiana  Press  Association  filed 
a  friend-of-the-court  brief  before  the  state 
supreme  court  in  support  of  the  newspa¬ 
pers’  appeal,  in  which  it  warned  that  the 
3rd  Circuit’s  opinion  would  have  a  “chill¬ 
ing  effect  on  freedom  of  the  press.” 

In  his  brief,  Marksville,  La.,  attorney 
Keith  Manuel,  counsel  for  Johnson  and 
Keller,  maintained  that  the  newspapers’ 
accounts  were  “inaccurate  transcripts  of 
intercepted  private  communications  ... 
Their  [the  newspapers’]  first  instinct  was 
not  to  protect  the  public.  It  was  to  stir  the 
public  with  sensational  stories.  The  news¬ 
papers  did  as  they  do  with  all  matters. 
They  tried  to  sensationalize  a  story  about 
public  officials  to,  as  the  3rd  Circuit  stat¬ 
ed,  sell  newspapers  and  advertisements.” 

Justices  Walter  Marcus  Jr.,  Catherine 
“Kitty”  Kimball,  Bemette  Johnson,  and 
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Florida  tabloid 
in  the  cross  hairs 


Chet  Traylor  agreed  with  Manuel  and 
upheld  the  appeal  court.  Dissenting  were 
Chief  Justice  Pascal  Calogero  Jr.  and  Jus¬ 
tices  Harry  Lemmon  and  Jeffrey  Victory. 

Jim  Butler,  executive  editor  of  the  Town 
Talk,  says  that  he  felt  the  Louisiana 
Supreme  Court’s  decision  amounted  to 
“an  obvious  case  of  unconstitutional  prior 
restraint.  ...  The  other  issue  we  wrestled 
with  was  the  whole  gray  area  of  cellular 
conversations,”  he  continues.  “Any  damn 
fool  knows  that  a  cellular  phone  is  not  pri¬ 
vate,  and  if  he  doesn’t  know  it,  he  should¬ 
n’t  run  for  public  office.” 

Noting  the  discrepancy  between  the 
Louisiana  Supreme  Court’s  decision  and  a 
U.S.  district  court  ruling  in  another  high- 
profile  case,  Butler  says,  “Our  hope  is  that 
the  U.S.  Supreme  Court  will  look  at  these 
two  cases  and  decide  to  set  a  standard.  We 
are  confident  that  they’ll  come  down  on 
the  side  of  the  press.” 

Buckman  is  an  associate  professor 
of  communication  at  the  University  of 
Southwestern  Louisiana. 


by  Jim  Moscou 

A  Colorado  grand  jury  is  investigat¬ 
ing  whether  a  popular  supermarket 
tabloid  and  one  its  top  editors  vio¬ 
lated  any  state  laws  in  an  effort  to  buy  the 
ransom  note  found  at  the  JonBenet  Ramsey 
murder  scene  in  Boulder  in  1996,  according 
to  sources  close  to  the  investigation  and 
published  media  reports. 

The  inquiry  by  a  Jefferson  County  grand 
Jury  is  targeting  the  Boca  Raton,  Fla.-based 
tabloid  Globe  and  its  news  editor,  Craig 
Lewis,  and  may  result  in  an  indictment 
within  two  weeks,  according  to  the  Boulder 
Daily  Camera.  Sources  close  to  the  investi¬ 
gation  add  that  in  .April  1997  Lewis 
attempted  to  purchase  the  Ramsey  ransom 
note  for  $30,000  from  a  forensic  document 


expert  hired  by  JonBenet  Ramsey’s  parents. 
John  and  Patsy,  to  help  search  for  clues  in 
the  2 '/2-page  letter  (“The  Tabloid  Turn¬ 
coat,”  E&P,  July  24,  p.  18). 

The  revelation  of  the  grand-jury  investi¬ 
gation  into  the  Globe  and  Lewis  comes  days 
after  the  same  jury  indicted  a  Boulder,  Colo., 
lawyer,  Tom  Miller,  who  allegedly  set  up  the 
meeting  between  Lewis  and  the  Ramsey’s 
document  expert.  J.  Donald  Vacca. 

On  Aug.  20,  Miller  was  indicted  on  com¬ 
mercial  bribery  charges,  a  felony,  and  could 
face  up  to  three  years  in  prison.  Sources  say 
after  the  April  1997  meeting,  Lewis,  who 
was  introduced  to  Vacca  only  as  a  “repre¬ 
sentative  of  a  large  corporation.”  was 
tracked  down  after  Vacca  took  note  of  the 
tabloid  editor’s  license  plate  and  reported 
the  incident  to  authorities.  WM 


Makeup  matters  in  N.Y. 

Rival  alternative  weeklies  revamp  looks  of  books 


Prison  interview 
biii  to  ease  ruies 


New  York’s  two  biggest  alternative 
weeklies  are  sprucing  up  for  fall. 
The  Village  Voice  replaced  some 
fonts  and  tweaked  its  inside-page  design 
with  the  Aug.  24  edition,  under  the  direc¬ 
tion  of  design  director  Ted  Keller.  “It’s 
cleaner,  it’s  freshened  up,”  says  Donald 
Forst,  editor  in  chief.  “Things  get  weary 
after  a  while.” 

The  Voice's  2-year-old  Long  Island 
edition  wasn’t  part  of  the  changes. 

The  last  changes  at  the  44-year-old 
Voice  were  made  in  1998:  The  page  width 
was  trimmed  when  it  began  printing  at  The 
(Baltimore)  Sun  to  add  more  color. 

Not  to  be  outdone.  Voice  rival  New 
York  Press  is  planning  changes  to  its  for¬ 
mat,  starting  sometime  in  September.  NY 
Press  editor  Russ  Smith  says  the  1 1  -year- 
old  weekly  will  keep  the  broadsheet  for¬ 
mat  with  a  tabloid  section  insert  that  it 
adopted  a  year  ago. 

In  terms  of  percentages,  both  papers 
are  logging  nearly  identical  free-distribu- 
tion  increases. 

The  Voice,  which  switched  to  mostly 
free  distribution  three  years  ago,  had  a  dis¬ 
tribution  of  227,739  in  December  1998,  up 


8.9%  over  the  previous  year.  The  NY 
Press'  free  distribution  was  112,222  in 
December  1998,  an  8.8%  increase. 

Both  papers,  meanwhile,  are  losing 
paid  circulation.  At  the  Voice,  it  fell 
15.9%  to  23,232  in  December  1998  over 
the  previous  year.  At  the  NY  Press,  paid 
copies  plummeted  23.7%  to  74  in  the 
same  period.  —  Lucia  Moses 

Salmon  will  net 
N.H.  newspapers 

Journal  Transcript  Newspapers  Inc. 
has  agreed  in  principle  to  sell  its  five 
weekly  and  two  seasonal  publications  in 
New  Hampshire  to  Stonebridge  Press, 
Southbridge,  Mass.  The  papers,  with  a 
combined  weekly  circulation  of  35,000, 
will  be  part  of  a  new  company  called 
Salmon  Press  Inc. 

Stonebridge  Press  publishes  nine 
newspapers  in  Massachusetts,  including 
The  Southbridge  Evening  News,  daily  cir¬ 
culation  5,315.  Dirks,  Van  Essen  & 
Associates  represented  Journal  Transcript 
in  the  deal.  Terms  were  not  disclosed. 


First  Amendment  advocates  are  cheer¬ 
ing  a  bill  passed  by  the  California  Legis¬ 
lature  that  would  overturn  prison  inter¬ 
view  restrictions  imposed  three  years  ago 
by  then-Gov.  Pete  Wilson. 

The  state  Senate  Aug.  23  passed  the 
bill,  28-7.  The  bill  previously  passed  the 
state  Assembly,  69-7.  It  now  goes  to  Gov. 
Gray  Davis  for  his  approval.  A  Davis 
spokeswoman  says  the  governor  hasn’t 
taken  an  official  position  on  the  bill. 

“The  Department  of  Corrections 
would  have  us  believe  that  restricting 
media  access  to  prisoners  is  necessary  to 
preserve  law  and  order,  when  the  real 
goal  is  to  limit  public  scrutiny  of  a  depart¬ 
ment  where  corruption  has  been  allowed 
to  flourish,”  says  Tim  Graham,  president 
of  the  Northern  California  chapter  of  the 
Society  of  Professional  Journalists. 

The  bill  would  restore  the  old  practice 
of  letting  reporters  arrange  interviews 
with  inmates.  Now,  reporters  can  ques¬ 
tion  inmates  during  prison  tours  or  visita¬ 
tion.  The  new  bill  would  permit  them  to 
bring  their  own  writing  materials,  cam¬ 
eras,  and  tape  recorders,  now  banned. 

—  Lucia  Moses 
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Seismic  shift  under 
way  in  iniand  Empire 


by  Lucia  Moses 

In  the  latest  twist  in  the  swiftly  changing 
Southern  California  market,  the  Los 
Angeles  Times  reportedly  is  making  a 
bid  to  move  from  a  second-buy  status  in  a 
regional  market  to  No.  1 .  Industry  insiders 
say  the  Times  is  planning  to  take  its  com¬ 
munity  “Our  Times”  section  in  western  San 
Bernardino  County,  now  published  weekly, 
to  a  six-day  edition  in  the  near  future. 

It’s  all  part  of  the  intense  jockeying  for 
readers  and  advertisers  in  California’s 
Inland  Empire,  the  fastest-growing  region 
in  the  state,  covering  28,000  square  miles 
in  Riverside,  San  Bernardino,  and  eastern 
Los  Angeles  counties. 


STOCKWATCH 


The  Times  won’t  confirm  reports  of  its 
intentions.  “We’re  not  ready  to  talk  about 
what  our  plans  are,”  says  Robert  Mag- 
nuson,  the  Times'  senior  vice  president  for 
regions. 

“It’s  a  real  battleground.  We  have  every 
intention  to  compete  out  there  head-to- 
head,”  Magnuson  adds. 

The  Inland  Empire  is  clearly  high  on  the 
Times'  radar  screen.  The  Times  entered  the 
region  a  year  ago  with  the  “Our  Times” 
launch  in  Ontario,  a  150,000-population 
city  in  San  Bernardino  County  that’s  home 
to  a  major  airport.  Seven  months  ago,  the 
paper  appointed  a  marketing  executive  to 
head  the  Inland  Empire/San  Gabriel 
Valley  region,  part  of  a  restructuring  move 


to  reflect  the  Times'  new  regional  strategy. 

John  Husing,  a  business  and  govern¬ 
ment  consultant  who’s  studied  the  Inland 
Empire  economy  since  the  1960s,  says  the 
Times  recognizes  that  it  has  to  become  a 
serious  player  if  it  wants  a  piece  of  the 
Inland  Empire  action.  “Sooner  or  later, 
they’re  going  to  have  to  decide  whether  to 
go  with  a  full-blown  edition  or  not,”  says 
Husing,  who  also  writes  a  column  for  the 
Business  Press,  a  journal  that’s  owned  by 
but  operated  independently  of  The  Press- 
Enterprise  in  Riverside. 

The  Times's  Inland  Empire  competitors 
are  William  Dean  Singleton’s  Southern 
California  newspaper  holdings  and  Belo’s 
Press-Enterprise,  which  are  moving  for¬ 
ward  with  expansion  plans  of  their  own. 

In  March,  Singleton,  president  and  CEO 
of  MediaNews  Group,  continued  his  rapid 
march  into  suburban  Los  Angeles,  bring¬ 
ing  Gannett’s  77,000-circulation  San  Ber¬ 
nardino  Sun  into  his  partnership  with 
Donrey  Media  Group,  which  already 
includes  Ontario’s  Inland  Valley  Daily 


E&P’s  Stockwatch  is  updated  daily  at  http:/Av\vw.mediainfo.com/stocks. 
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E&P  Newspaper  Stock  Index 

1080.24 

-1.62 

-0.15% 

E&P  Magazine  Stock  Index 

971.95 

-36.44 

-3.75% 

E&P  TV/Cable  Stock  Index 

1099.50 

26.39 

2.46% 

NASDAQ 

2805.60 

147.87 

5.56% 

E&P  Internet  Stock  Index 

1360.83 

124.30 

9.13% 

E&P  Radio  Stock  Index 

1147.82 

30.08 

2.62% 

Dow  Jones  Industrial  Average 

11326.04 

334.66 

3.04% 

S&P  500 

1381.79 

48.95 

3.67% 

Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests  as  of  Wednesday,  Aug.  25. 
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CHANGE 

PERCENT 

CHANGE 

YTD  NET 
CHANGE 

YTD7o 

CHANGE 

52-WEEK 
HIGH  LOW 

•WEEKLY 

VOLUME 

Belo 

BLC 

18.88 

19.38 

-0.50 

-2.58% 

-1.06 

-5.33% 

24.50 

13.93 

414,500 

Central  Newspapers 

ECP 

42.00 

42.38 

-0.38 

-0.88% 

6.28 

17.59% 

43.37 

27.37 

159,500 

Dow  Jones  &  Co 

DJ 

51.63 

51.31 

0.31 

0.61% 

3.50 

7.27% 

56.37 

41.56 

159,500 

E.W.  Scripps 

SSP 

48.88 

48.94 

-0.06 

-0.13% 

-0.88 

-1.76% 

53.00 

38.50 

58,000 

Gannett  Co 

GCI 

69.69 

70.50 

-0.81 

-1.15% 

5.19 

8.04% 

77.00 

47.62 

1,106,500 

Harte-Hanks  Inc 

HHS 

23.38 

23.94 

-0.56 

-2.35% 

-5.13 

-17.98% 

29.25 

17.37 

186,500 

Hollinger  Inti  Inc 

HLR 

11.13 

11.31 

-0.19 

-1.66% 

-2.81 

-20.18% 

16.81 

9.81 

472,500 

Journal  Register 

JRC 

16.00 

18.25 

-2.25 

-12.33% 

1.00 

6.67% 

23.00 

11.37 

37,000 

Knight-Ridder  Inc 

KRI 

54.00 

53.50 

0.50 

0.93% 

2.88 

5.62% 

56.93 

40.50 

919,000 

Lee  Enterprises 

LEE 

29.81 

29.88 

-0.06 

-0.21% 

-1.69 

-5.36% 

31.50 

21.81 

89,500 

McClatchy  Co 

MNI 

35.00 

35.25 

-0.25 

-0.71% 

-0.38 

-1.06% 

38.75 

24.93 

83,000 

Media  General 

MEG.A 

49.94 

48.19 

1.75 

3.63% 

-3.06 

-5.78% 

59.50 

33.87 

52,500 

New  York  Times 

NYT 

38.19 

37.50 

0.69 

1.83% 

3.50 

10.09% 

40.43 

20.50 

645,000 

Pulitzer  Inc 

PTZ 

43.44 

43.88 

-0.44 

-1.00% 

0.94 

2.21% 

48.56 

39.87 

52,500 

Thomson  Corp 

TOC 

43.30 

43.95 

-0.65 

-1.48% 

11.68 

36.92% 

NA 

NA 

603,621 

Times  Mirror 

TMC 

59.50 

59.88 

-0.38 

-0.63% 

3.50 

6.25% 

63.31 

48.93 

137,000 

Tribune  Co 

TRB 

93.88 

91.25 

2.63 

2.88% 

27.88 

42.23% 

94.50 

44.75 

2,459,500 

Washington  Post 

WPO 

547.00 

557.25 

-10.25 

-1.84% 

-30.94 

-5.35% 

594.50 

481.31 

15,500 

•Number  of  shares  traded 

(a)  Canadian  dollars 
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Bulletin,  circulation  67,800.  Last  month,  MediaNews’  Los  An¬ 
geles  Newspaper  Group  appointed  a  vice  president/operations  for 
the  Inland  Empire,  a  new  position. 

Keeping  pace  with  the  competition.  The  Press-Enterprise,  cir¬ 
culation  161,600,  bought  two  small  papers  near  Riverside  while 
beefing  up  the  staff  at  its  2-year-old  San  Bernardino  County  edi¬ 
tion  and  planning  the  edition’s  first  major  marketing  campaign. 

The  region’s  other  major  players  pooh-pooh  the  Times'  expan¬ 
sion  efforts,  maligning  the  quality  of  “Our  Times.”  The  Times  has 
introduced  10  such  sections  in  the  past  year  to  deepen  its  region¬ 
al  coverage,  and  the  Times  says  they’ve  brought  in  new  advertis¬ 
ers.  But  industry  watchers  say  they  don’t  meet  Times  standards 
because  they’re  produced  by  reporters  who  have  less  experience 
and  are  paid  less  than  regular  Times  staffers. 

In  Ontario,  where  an  expanded  “Our  Times”  would  compete 
most  directly,  the  Inland  Valley  Daily  Bulletin  has  no  worries, 
says  Ike  Massey,  president  of  the  Los  Angeles  Newspaper 


LOS  ANGELES  REGION 


Jennifer  McShane 


Group,  which  includes  the  Bulletin. 

“I  don’t  believe  the  LA.  Times  is  ever  going  to  be  able  to 
cover  local  community  news  like  a  local  paper  can,”  he  says. 

Press-Enterprise  publisher  Marcia  McQuem  says  her  paper’s 
San  Bernardino  County  edition,  with  about  12,000  readers,  just 
brushes  up  against  Ontario  and  also  wouldn’t  be  affected  by  an 
expanded  Times  presence  there,  at  least  not  yet. 

“Now,  they’re  a  relatively  minor  player  in  our  market,  but  they 
obviously  have  plans  to  come  after  us,”  she  says. 

The  region’s  newspapers  didn’t  always  war  this  way.  Husing 
recalls  that,  20  years  ago,  the  Press-Enterprise  and  San 
Bernardino  Sun  didn’t  trespass  into  the  other’s  county  in  search 
of  news.  That  began  to  change  as  Los  Angeles,  Orange,  and  San 
Diego  counties  ran  out  of  room  and  people  moved  inland  in 
search  of  affordable  homes.  The  region  experienced  growth  of  1 
million  in  population,  or  58%,  between  1985  and  1995.  With 
cheaper  land,  new  businesses,  and  plentiful  jobs,  the  area  is 
expected  to  add  another  1.5  million  people  in  the  next  12  years, 
making  it  the  fastest-growing  metro  area  in  the  United  States, 
according  to  the  Inland  Empire  Economic  Partnership. 

Vikki  Porter,  executive  editor  of  The  Desert  Sun,  a  44,700-cir¬ 
culation  Gannett  Co.  Inc.  daily  in  central  Riverside  County,  says 
while  the  newspaper  battling  may  tighten  the  job  market  —  she 
says  she’s  lost  some  staffers  to  Ontario’s  “Our  Times”  —  read¬ 
ers  may  benefit  from  the  competition. 

Husing  says  they  already  have.  “It’s  led  to  increased  quality  of 
the  P-E  [Press-Enterprise],  Singleton  papers,  and  more  LA. 
Times  stories  about  the  Inland  empire,”  he  says. 
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FCC  tunes  out 
newspapers 

With  its  just-announced  revisions  to  local  broadcast-ownership  rules,  the 
Federal  Communications  Commission  (FCC)  fired  the  starter  pistol  for  a  fren¬ 
zied  race  among  broadcasters  to  buy  a  second  TV  station  and  as  many  as 
seven  radio  outlets  in  their  existing  markets.  The  FCC  has  many  arcane  rules  for  this 
race,  such  as  using  a  “Grade  B  contour  approach  to  the  DMA  (Nielsen  Designated 
Market  Area)  test”  or  “grandfathering  lmas  (Local  Management  Agreements).”  The 
commission  is  also  issuing  one  very  simple  rule  for  the  race;  No  newspapers  allowed. 

Astonishingly,  the  FCC  is  moving  ahead  with  the  long-overdue  reform  of  local 
broadcast-ownership  rules  without  lifting  the  most  onerous  restriction  of  them  all  — 
the  cross-ownership  rule  that  bans  newspapers  from  owning  a  broadcast  outlet  in  the 
same  market.  Under  the  new  FCC  rules,  an  existing  TV  station  owner  can  buy  a  second 
TV  station  and  as  many  as  six  radio  stations  in  the  same  market  as  long  as  at  least  eight 
independently  operated  stations  remain  in  the  market.  Anyone  who  publishes  a  news¬ 
paper  in  the  market,  however,  will  be  disqualified  from  participating  in  this  broadcast 
property  land  rush. 

And  it  will  be  a  rush:  Fast,  frenzied  —  and  all  over  before  newspapers  are  ever 
allowed  to  compete.  Because  the  FCC  rules,  by  their  own  definition,  apply  to  a  limited 
number  of  markets,  networks  and  big  broadcast  groups  are  already  maneuvering  to 
snap  up  available  stations  from  smaller  owners  such  as  Paxson  Communications  and 
Telemundo  Holdings.  As  one  senior  network  executive  told  The  New  York  Times, 
broadcasters  expect  “an  intense  game  of  musical  chairs  . . .  [where]  you  know  you  may 
have  to  get  in  fast.” 

That’s  why  the  FCC  itself  must  move  fast  —  by  immediately  suspending  the  cross¬ 
ownership  rule,  as  the  Newspaper  Association  of  American  (naa)  requests  in  the  emer¬ 
gency  petition  it  filed  Aug.  24.  “When  this  frenetic  acquisition  dance  begins,”  naa 
president  and  CEO  John  F.  Sturm  notes,  “newspapers  will  be  left  on  the  sidelines, 
shackled  by  an  arcane  and  unconstitutional  regulation.” 

To  justify  its  new  rules,  the  FCC  notes  in  detail  the  competition  broadcast  TV  faces 
from  1 1,600  cable  systems  whose  services  are  available  to  94  million  homes  and  from 
satellite  systems  of  all  varieties  that  serve  more  than  13  million  households.  Throw  in 
direct  mail.  Yellow  Pages,  the  Internet,  and  outdoor  advertising  —  and  you  have  some 
sense  of  the  competition  newspapers  face  as  well.  The  idea  that  newspapers  can  dom¬ 
inate  their  market  by  owning  broadcast  properties  is  ludicrous. 

The  Fee’s  inadequate  new  rules  are  not  only  unfair  to  newspaper  businesses  —  they 
also  fly  in  the  face  of  the  commission’s  mandate  to  regulate  the  public  airwaves  for  the 
public  good.  Newspapers  are  the  true  experts  in  local  news  with  deep  roots  in  their 
communities.  Yet  under  the  loopy  logic  of  the  FCC,  the  local  paper  cannot  own  a  sin¬ 
gle  TV  station,  white  the  broadcaster  who  crams  its  programming  schedule  with  reruns 
of  “Full  House”  and  “Hangin’  With  Mr.  Cooper”  now  can  buy  another.  The  FCC  should 
seize  the  opportunity  naa  is  giving  them,  and  click  off  the  newspaper/broadcast  cross¬ 
ownership  ban. 
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Big  Al’s  show: 

A  hit! 

Poor  A1  Neuharth.  Joe  Strupp’s  article 
on  Al’s  First  Amendment  NewsCapade, 
“Taking  Big  Al’s  show  on  the  road.”  was 
subheaded  “First  Amendment’s  P.T.  Bar- 
num  brings  his  act  to  points  east,  west, 
north,  and  south”  (E&P,  Aug.  14,  p.  25). 

Bamum  is  probably  best-known  for  his 
statement.  “There’s  a  sucker  bom  every 
minute.”  Bamum  started  in  the  circus 
business  by  exhibiting  freaks,  including  a 
slave  he  claimed  was  161  years  old;  the 
midget  [so-called]  general,  Tom  Thumb; 
and  the  Siamese  twins,  Cheng  and  Eng. 

A1  might  be  a  fun  kinda  guy  with  a 
traveling  show,  but  I  don’t  think  he  has 
any  bearded  ladies  helping  him  put  the 
First  Amendment  over  on  visitors  to  that 
caravan  of  his. 

Amy  Alkon 
syndicated  columnist 
“Ask  the  Advice  Goddess” 

Big  Al’s  show: 

A  miss! 

How  much  did  A1  Neuharth  have  to  pay 
to  be  cited,  in  a  prominent  feature  story  in 
a  respected  trade  publication,  as  the  “chief 
patron”  of  freedom  of  the  press?  (“Taking 

50  YEARS  AGO ... 

NEWSPAPERDOM® 

from  Editor  &  Publisher.  Aug.  27,  1949 

The  American  Medical  Association 
announced  that  it  will  continue  to  buy 
newspaper  ad  space  to  present  its  opposi¬ 
tion  to  socialized  medicine,  despite  crit¬ 
ics  charging  that  the  group  is  attempting 
to  buy  influence  with  the  papers. 


A  Plainfield  (N.J)  Courier-News  sur¬ 
vey  found  that  the  weather  and  obits  are 
the  most  popular  sections  among  wom¬ 
en,  while  the  editorial  cartoon  draws  the 
most  men. 


A  proposition  calling  for  immediate 
development  of  an  international  defense 
fund  for  unions  involved  in  strike  and 
lockout  situations  with  newspapers  and 
commercial  publishing  employers  was 
adopted  by  the  international  Mailers 
Union  (Independent)  convention  in 
Syracuse,  N.Y. 


LETTERS 


E-mail:  letters@mediainfo.com 


Big  Al’s  show  on  the  road,”  E&P,  Aug. 
14,  p.  25.) 

While  newspapers  have  been  merging 
and  folding;  while  accountants  and  law¬ 
yers  are  increasingly  empowered  to  over¬ 
ride  professionals’  news  judgments;  while 
journalists  have  been  hung  out  to  dry  over 
well-reported  news  stories  “debunked”  by 
biased  “investigations”  and  retracted  un¬ 
der  government  pressure  or  the  mere 
threat  of  lawsuits  —  while  all  this  has 
been  going  on.  where  has  Neuharth  been? 
Dragging  his  bloated  ego  around  the 
country  with  a  motorized  sideshow? 

What  we  need  most  is  solid  research 
and  advocacy  directed  at  changing  the 
structure  of  newspaper  ownership  to  put  it 
in  the  hands  of  people  whose  commitment 
to  journalism  is  more  professional  than 
economic.  And  if  public  education  is  the 
key,  then  surely  the  most  important  sub¬ 
ject  shouldn’t  be  how  the  news  is  gath¬ 
ered,  but  why.  Maybe  nobody  else  in  the 
country  is  doing  even  as  much  for  press 
freedom  as  Neuharth,  but  that  isn’t  a  cause 
for  celebration. 

Marc  Desmond 
chief  copy  editor 
The  National  Law  Journal 

Sorting  public 
Ryans  (out) 

I  want  to  alert  you  to  an  error  in  the  edi¬ 
torial  in  your  Aug.  7  edition.  The  piece 
was  headlined,  “In  the  Land  of  Lincoln, 
public  records  in  chains.”  and  offered 
some  much-appreciated  praise  of  the 
Illinois  freedom-of-information  project. 
But  it  also  quoted  Gov.  GEORGE  Ryan  as 
promising  quick  action  in  response  to  the 
project;  that  promise  actually  came  from 
Attorney  General  JIM  Ryan. 

Also,  and  this  is  a  much  smaller  matter, 
my  name  is  Wills,  with  an  “i,”  rather  than 
Wells,  with  an  “e.”  Thanks  for  calling 
attention  to  the  project  in  your  editorial. 

Chris  Wills 
writer 

The  Associated  Press 

Class  notes 

As  one  who  has  taught  journalism  stu¬ 
dents  as  an  adjunct  [instructor]  and 
worked  at  various  newspapers,  I  applaud 
your  editorial  concerning  j-school  curricu¬ 
la  (“J-schools  facing  September  exams,” 
E&P,  Aug.  14,  p.  25).  The  overemphasis 


on  technology  has  done  nothing  to 
improve  the  quality  of  overall  journalism 
or  to  stimulate  critical  thinking  and 
improve  the  writing  and  editing  skills  of 
emerging  students. 

One  other  problem  with  many  of  these 
schools  is  that  their  staffs  have  no  on-the- 
job  experience.  How  can  someone  who 
hasn’t  ever  worked  on  a  newspaper  teach 
students  the  job  skills  they  can  use  in  the 
real  world? 

Mary  A.  Mitchell 
editor/writer 
Winter  Park.  Fla. 

Defending  friends 

So,  Frank  Sutherland,  editor  of  the 
Nashville  Tennessean,  was  foolish 
enough  to  appear  in  a  campaign  video  on 
Vice  President  A1  Gore’s  early  career,  eh? 
(E&P,  Aug.  14,  p.  13.) 

Not  being  a  fan  of  Gore’s,  much  less 
the  entire  Clinton  administration,  it 
would  be  very  easy  to  criticize  Sutherland 
for  reinforcing  a  long-standing  criticism 
by  conservatives  that  the  “liberal  media” 
is  far  too  cozy  with  Gore,  and  cuts  him 
much  slack  that  was  never  afforded  for¬ 
mer  Veep  Dan  Quayle. 

But.  so  what?  Where  does  it  say  Frank 
Sutherland  can’t  be  friends  with  A1  Gore, 
and  speak  on  behalf  of  his  friend?  Does 
the  editor  of  a  newspaper  sacrifice  his 
First  Amendment  rights  in  the  interest  of. 
what’s  that  word,  “balance?”  Or  is  it 
“objectivity?” 

Is  he  supposed  to  sacrifice  friendship, 
loyalty,  or  the  honesty  to  acknowledge 
the  same?  Sutherland’s  critics  need  to  get 
a  life.  And  Sutherland?  He  owes  an  apol¬ 
ogy  to  nobody. 

Dave  Workman 
editor/publications  division 
Outdoor  Empire  Publishing 
Seattle,  Wash. 


Corrections 

Due  to  a  copy-editing  error,  two  words 
were  transposed  in  the  subhead  of  the 
“Community  papers  plan  format  change” 
story  in  E&P,  Aug.  21,  p.  8.  It  should 
have  read;  “Fidelity  chain  to  switch  from 
tabloids  to  broadsheets.” 

Due  to  a  reporting  error,  the  municipal¬ 
ity  involved  was  misidentified  in  the 
“Shopper  not  a  paper  —  judge”  story  in 
E&P,  Aug.  14,  p.  12.  It  was  Great  Bar¬ 
rington.  Mass. 
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CALIFORNIA 

Jim  Pollard  to  vice  president  of  adver¬ 
tising  and  marketing  for  the  Los  Angeles 
Newspaper  Group  from  advertising  direc¬ 
tor  at  the  Houston  Chronicle.  Pollard  suc¬ 
ceeds  Bob  Balzer,  who  was  recently 
named  publisher  of  the  Inland  Valley  Daily 
Bulletin  in  Ontario. 

Steve  O’Sullivan  to  the  newly  creat¬ 
ed  position  of  executive  editor,  Los 
Angeles  Newspaper  Group,  Inland  Empire, 
from  managing  editor  of  The  Macon  (Ga.) 
Telegraph.  O’Sullivan  will  be  responsible 
for  the  Inland  Valley  Daily  Bulletin,  the 
Redlands  Daily  Facts,  and  The  Sun  in  San 
Bernardino. 


O’SULLIVAN 
LOS  ANGELES 
NEWS  GROUP 


COOK 

SAN  ANTONIO 
EXPRESS-NEWS 


POLLARD 
LOS  ANGELES 
NEWS  GROUP 


GOODMAN 
THE  DAILY 
REFLECTOR 


for  New  Mass.  Media’s  five  alternative 
weekly  newspapers:  the  Valley  Advocate 
in  Hatfield,  the  Hartford  Advocate,  the 
New  Haven  (Conn.)  Advocate,  the  Fair- 
field  County  (Conn.)  Weekly,  and  the 
Westchester  County  (N.Y.)  Weekly. 

MICHIGAN 

Glenn  Reedus  to  online  editor  at  The 
Oakland  Press  in  Pontiac  from  night  metro 
editor  at  the  daily. 

MISSOURI 

Phil  Taylor  to  regional  vice  president 
for  the  southern  region  of  Central  Valley 
Publishing  Inc.  from  operations  manager  at 
the  Crystal  City-based  company.  CVP  is  the 
parent  of  33  media  publications,  all  in 
California. 


position  of  alternative  delivery  audit  man¬ 
ager,  newspapers,  for  the  Audit  Bureau  of 
Circulations  from  central  region  manager, 
newspapers. 

Craig  Knudsen  to  central  region 
manager,  newspapers,  from  eastern  region 
audit  manager  at  ABC. 

KENTUCKY 

Robin  Crump  to  general  manager  of 
Standard  Publishing  in  Shepherdsville  and 
Landmark  Web  Press  in  Shelbyville  from 
production  manager  at  Standard.  The  two 
printing  plants  are  owned  by  Landmark 
Community  Newspapers  Inc. 

MASSACHUSEHS 

Michael  Moses  to  corporate  advertis¬ 
ing  director  for  retail  advertising  at  the 
Community  Newspaper  Co.  in  Needham 
from  advertising  director  for  CNC’s  North 
Shore  newspapers  in  Danvers. 


Samuel  C.  Wolgemuth  to  president 
and  CEO  of  Irvine-based  Freedom 
Communications  Inc.,  from  president  of 
Freedom  Magazines,  effective  Oct.  1. 
Wolgemuth  succeeds  James  N.  Rosse, 
who  announced  his  impending  retirement 
last  year.  Freedom  Communications  owns 
27  newspapers,  including  The  Orange 
County  Register  {E&P,  Aug.  14,  p.  12). 

GEORGIA 

Kerry  Klumpe  to  managing  editor  of 
The  Brunswick  News  from  managing  editor 
of  a  national  business  and  news  magazine 
for  lawyers  based  in  Chicago.  Klumpe  suc¬ 
ceeds  Hank  Rowland,  who  was  recently 
named  metro  editor. 


NEW  YORK 

Tom  Keane  to  New  York  sales  manag¬ 
er  at  Parade  Publications  from  advertising 
sales  representative. 

NORTH  CAROLINA 

Gwen  Goodman  to  circulation  direc¬ 
tor  at  The  Daily  Reflector  in  Greenville 
from  circulation  operations  manager. 
Goodman  succeeds  Richard  Bryant, 
who  left  to  become  circulation  director  at 
the  daily  Longview  (Texas)  News-Journal. 
(See  “Texas,”  below.) 


Francis  J.  Zankowski  to  CEO  of 

New  Mass.  Media  Inc.  in  Hatfield  from 
publisher  of  the  Hartford  (Conn.)  Advo¬ 
cate.  Zankowski  will  oversee  operations 


ILLINOIS 

Travis  Baiiagh  to  the  newly  created 


Vie  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or 


PENNSYLVANIA 

Bill  Anderson  to  vice  president  of 
advertising  for  Chicago-based  Liberty 
Group  Publishing  from  publisher  and  gen¬ 
eral  manager  of  The  Spirit  in  Punxsu- 
tawney.  Anderson’s  position  will  be  based 
in  Pennsylvania. 


TEXAS 

Ronald  Cook  to  communications 
coordinator  in  human  resources  at  the  San 
Antonio  Express-News  from  principal  of 
his  own  private  communications  consult¬ 
ing  company. 
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Richard  Bryant  to  circulation  direc¬ 
tor  of  the  Longview  News-Journal  from 
circulation  director  at  The  Daily  Reflector 
in  Greenville,  N.C.  Bryant  succeeds  Rick 
Deaver,  who  became  circulation  director 
for  the  Waco  Tribune-Herald. 


Owen  Van  Essen 


Philip  Murray 
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ASSOCIATIONS 

Timothy  W.  Williams,  executive 
director  of  the  Pennsylvania  Newspaper 
Association,  elected  president  of  News¬ 
paper  Association  Managers  Inc.  Williams 
succeeds  Ginger  Stanley  of  the 
Virginia  Press  Association.  Dennis 
Merrell,  Alberta  Weekly  Newspaper 
Association,  elected  vice  president,  and 
William  B.  Keller,  Alabama  Press 
Association,  elected  secretary. 

INTERNATIONAL 

Deborah  Seward  to  news  editor  in 
Paris  for  The  Associated  Press  from  news- 
woman  at  the  Paris  bureau.  Seward  suc¬ 
ceeds  Jocelyn  Noveck.  who  was 
named  chief  of  bureau  in  Israel  in  June. 


OBITUARIES 


John  E.  Conick.  62,  retired  editor 
and  reporter,  died  Aug.  8.  In  1960, 
Conick  attended  military  journalism 
school  in  Michigan  and  then  served  two 
years  as  editor  of  the  Observation  Post  at 
Twentynine  Palms  Marine  base  in 
California.  Conick  later  served  as  a  U.S. 
Marine  Corps  correspondent  in  Vietnam 
in  1968.  Conick  retired  from  the  Marines 
in  1974.  and  served  as  editor  of  The 
Catholic  Banner  in  Charleston.  S.C.,  for 
over  17  years,  during  which  time  he  was 
ordained  a  deacon.  Conick  Joined  the 
Journal  &  Topics  newspaper  in  Des 
Plaines,  111.,  in  1991,  where  he  served  as 
a  reporter  and  editor  until  his  retirement 
in  1997. 

Thomas  Doherty,  86,  member  of  a 
Chicago  reporting  family,  died  Aug.  23 
of  complications  from  heart  disease. 
Doherty,  who  served  as  a  police  reporter 
for  the  old  Chicago  American  in  the 
194()’s  and  50’s,  was  one  of  the  five 
Doherty  brothers  reporting  for  Chicago 
dailies  at  the  time.  Thomas,  the  youngest 
of  the  Doherty  brothers,  strove  to  beat  his 
sibling  rivals  —  Bill,  James,  Frank,  and 
Eddie  —  to  the  scoop.  Doherty  did  in  fact 
get  a  series  of  scoops  regarding  the  grue¬ 
some  murder  of  6-year  old  Suzanne 
Degnan,  whose  killer  was  sent  to  prison 
in  1946.  Doherty  eventually  left  the 
newspaper  business  to  became  a  public- 
relations  executive. 

Jim  Hitchcock  Sr.,  59,  retired  edi¬ 
tor  at  The  Star-Ledger  of  Newark,  died 
Aug.  21  of  congestive  heart  failure. 
Hitchcock  started  work  when  he  was  7  at 
an  Irvington,  N.J.,  gas  station  after  his 
father  died  and  never  stopped  working 
until  he  retired  from  The  Star-Ledger  in 
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1991.  He  began  his  career  at  the  newspa¬ 
per  as  a  copy  boy  in  1 957  before  gradu¬ 
ating  from  Seton  Hall  Prep  and  later 
Seton  Hall  University  in  1961.  In  addi¬ 
tion  to  working  on  the  sports  desk, 
Hitchcock  wrote  a  college  football  col¬ 
umn  and  did  selections  weekly  on  pro 
football  games. 

James  Patrick  Peecook,  57, 

longtime  technician  for  The  Associated 
Press  and  union  leader,  died  Aug.  23  of 
complications  from  a  stroke.  He  had  been 
hospitalized  since  February.  Peecook 
started  his  AP  career  as  an  office  assistant 
in  Cleveland  in  1960,  moved  up  to  oper¬ 
ator  attendant  there  in  1961,  and  trans¬ 
ferred  to  Atlanta  in  1968  as  an  automatic 
operator,  typing  news  copy  on  the 
Teletype  machines  that  distributed  AP 
stories.  In  1974,  as  computers  began  to 
replace  Teletypes,  he  became  an  AP  tech¬ 
nician.  servicing  equipment  throughout 
Georgia  and  Alabama.  Peecook  was 
active  in  union  affairs  throughout  his 
career,  becoming  chairman  of  the  general 
committee  of  the  United  Telegraph 
Workers  in  1987.  When  the  UTW  merged 
with  the  Communications  Workers  of 
America  later  that  year,  his  title  changed 
to  president  of  CWA  Local  1314.  Peecook 
was  the  fifth  president  of  the  union  repre¬ 
senting  AP’s  technical  employees. 

Thomas  Pope  II,  86,  former  South 
Carolina  House  speaker,  died  Aug.  23. 
Pope  was  first  elected  in  the  1930s  and 
served  as  speaker  1949-50.  Pope  was 
later  director  of  the  State  Record  Co., 
publisher  of  The  State  in  Columbia,  S.C. 


AWARDS 


The  American  Association  of  Sunday 
and  Feature  Editors  announced  the  win¬ 
ners  of  its  1999  Writing  Awards. 
Winners  were  announced  in  four  divi¬ 
sions  based  on  circulation.  First-place 
winners  in  the  General  Feature  category 
were:  Division  I  (up  to  75,(X)0),  Kara 
Gene  Morrison,  Lincoln  (Neb.)  Journal 
Star,  Division  II  (75,001-175,000),  Mark 
Johnson,  Providence  (R.I)  Journal',  Divi¬ 
sion  HI  (175,001-300,000),  Crocker 
Stephenson,  Milwaukee  Journal  Senti¬ 
nel',  Division  IV  (above  300,000),  Susan 
Carey,  The  Wall  Street  Journal.  Winners 
also  were  chosen  in  the  short  features, 
commentary,  arts/entertainment  criti¬ 
cism,  and  headlines  categories. 

The  World  Association  of  Newspapers 
announced  that  the  Sunday  Times  of 
Johannesburg,  South  Africa,  has  won  the 

EDITOR 


by  Jamie  Santo 

1999  World  Young  Reader  Prize. 

The  annual  award  honors  the  newspaper 
with  the  most  innovative  project  to  devel¬ 
op  young  readership.  The  Sunday  Times 
was  honored  for  helping  to  fill  South 
Africa’s  need  for  quality  school  materi¬ 
als.  A  new  four-page  weekly  supplement 
in  the  Sunday  Times  provides  story 
books,  exercises,  maps  and  other  activi¬ 
ties  designed  to  attract  and  instruct 
young  readers.  Judges  also  awarded  a 
Special  Jury  Commendation  to  La 
Nacion  of  San  Jose,  Costa  Rica,  for  its 
daylong  reading  fairs.  The  awards  will  be 
presented  at  the  Third  International 
Newspapers  In  Education  Conference  in 
Paris  Sept.  5-8. 

The  International  Society  of  Weekly 
Newspaper  Editors  presented  the  1999 
Golden  Quill  award  to  Jeff  McMahon 
of  the  alternative  New  Times  in  San  Luis 
Obispo,  Calif.  The  Golden  Quill,  which 
honors  North  America’s  best  nondaily 
opinion  writing,  was  awarded  to 
McMahon  for  his  Nov.  12,  1998,  column 
titled  “A  Stalker  Among  Us.”  McMahon 
also  won  a  Golden  Dozen  award  for  a 
separate  column.  Other  winners  of  the 
Golden  Dozen  were:  James  Baden,  Mille 
Lacs  Messenger,  Isle,  Minn.;  James  G. 
Blaine,  The  Kennett  Paper,  Kennett 
Square,  Pa.;  Melissa  Hale-Spencer, 
Altamont  (N.Y.)  Enterprise;  Bill  Lue- 
ders.  Isthmus,  Madison,  Wis.;  Julie 
Lyons,  Dallas  Observer;  Paul  MacNeill, 
The  Eastern  Graphic,  Montague,  Prince 
Edward  Island;  Tim  Redmond,  San 
Francisco  Bay  Guardian;  Melinda 
Ruley,  The  Independent  Weekly, 
Durham,  N.C.;  and  Bill  Schanen  (twice), 
Ozaukee  Press,  Port  Washington,  Wis. 

"The  Lost  Boy”  was  named  Best 
Story  by  Boston  Magazine  in  its  26th 
annual  Best  of  Boston  Contest. 
The  three-part  series,  which  appeared  in 
the  Boston  Herald,  was  written  by 
Lauren  Beckham  Falcone  and  pho¬ 
tographed  by  Garo  Lachinian,  both 
staffers  at  the  Herald. 


E-mail  us: 

Send  your  calendar  items  to: 
calendar  @  mediainfo.com 
Send  your  letters  to: 
letters@mediainfo.com 
Send  your  news  tips/story  ideas  to: 

kimberlys@  mediainfo.com 
Shop  Talk  queries  should  be  sent  to: 
shoptalk  @  mediainfo.com 
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The  worlds  premier  source  book  on  todays  newspapers.  Now  IT’S  THE£  WHO,  yvIL^T,  WHERE,  WHEN 
in  its  79th  annual  edition,  the  Year  Book  is  an  exhaustive  com-  AND  HOW  OF  NEWSPAPERS! 

pilation  of  names,  statistics,  data  and  newspaper-by-newspaper 

information  you’ll  find  nowhere  else!  More  than  16,000  research  hours  have  been  devoted  to  revising, 

adding,  updating  and  enhancing  the  Year  Book.  It  provides  the  most 
I  -  LJ.S.,  C^ANAI31A\  ANI9  I'OKhLKiN  DAll.ll^S  up-to-date  data  available.  Order  your  set  today! 


Dailies  throughout  the  world  including  contact  names,  addresses, 
phone/fax  numbers,  local  population,  circulation,  special  editions, 
mechanical  specs,  equipment,  news  services  and  more!  Also  data  on 
news,  picmre  and  syndicated  services;  equipment/interactive  prod¬ 
ucts  and  services;  and  other  organizations  and  industry  services. 

M:\\  !  DAK  I  2  -  U.S.  AND  CANADIAN  COMMU¬ 
NITY,  SPECIALTY  and  FREE  PCBEKiAI  IONS 

Community  papers,  shoppers/TMCs,  specialty  and  niche  publica¬ 
tions:  alternative,  ethnic,  religious  ...  Contact  names,  addresses, 
phone/ fax  numbers,  circulation,  ad  rates,  mechanical  specs,  equip¬ 
ment  and  more! 


PRICING 

Hull  set.  Parts  1,  2  and  3  -  $179  •  Dailies  (Part  1)  and 
Who’s  Where  (Part  3)  —  $129  •  Dailies  (Part  1)  ONLY  —  $1 15 
Ask  about  discounts  on  five  or  more  copies! 

Also  available  on  CD-ROM 

Database  and  application  WITH  listing  capabilities  —  $895 

Mail  Your  Order  and  Payment  To:  Editor  &  Publisher  International  Year 
Book,  PO  Box  3000,  Denville,  NJ  07834-3000  Or  charge  your  order  to 
your  AMEX/Visa/MC  account,  call;  800-783-4903  •  Fax:  973-627-5872 
•  E-mail:  edpub^mediainfo.com  ORDER  ONLINE:  www.mediainfo.com 
•  CD-ROM  inquiries:  (212)  675-4380,  ext.  172 

Payment  must  accompany  all  orders  for  1999  edition.  CA,  CO,  DC,  MA  and 
NV  residents  please  add  appropriate  sales  tax.  Canada  residents  please  add 
GST  No  shipment  to  PO  Boxes.  All  CD-ROM  sales  are  final. 


P.\R  I  T  -  "WHO’S  WHERI7 

Your  separate,  perfecdy  portable  and  packable  phone  direaory  of  the 
major  players  in  both  DAILY  and  NON-DAILY  papers. 
Alphabetical  by  name  with  company  name,  title  and  phone  number. 
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HIRESYSTEMS, 


I  N  iC  . 


It's  About  Time 


Introdudng^QjjgPl^from  HireSystems  —  designed  to  give 
newspapers  a  profitable  value-add,  and  employment  advertisers 
cutting-edge  tools  to  manage  recruiting  and  hiring. 


AdWorks  delivers  candidates'  resumes  right  to  your  employment 
advertiser's  desktop,  boosting  the  power  of  your  employment 
section.  We  provide  state-of-the-art  resume  collection  and 
scanning,  secure  database  hosting  and  the  highest  quality 
search  capabilities  —  all  private-labeled  as  yours,  in  your  market 


At  HireSystems,  we  understand  your  need  for  new  revenue 
streams,  competitive  selling  tools,  and  newspaper-branded 
advertising  solutions.  We  also  understand  your  employment 
advertiser's  need  to  speed  up  the  hiring  process. 


It's  about  time  we  met.  Call  us  about  an  AdWorks  partnership 
in  your  market. 


888-747-4473  or  www.hiresystems.com 
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State  of  Employment/Recruitivient 


Sentinel  in  Fort  Wayne,  Ind., 
recalls  an  editor  who  tracked 
her  work  from  his  desktop 
computer  in  Canton,  Ohio,  and 
then  called  periodically  to  talk 
about  her  progress  and  whether 
she  was  interested  in  moving. 

Second,  as  a  new  kid  elbow¬ 
ing  its  way  into  a  crowded 
playground,  the  Internet  has 
picked  through  newsrooms  to 
staff  one  “dot-com”  after 
another.  Newspapers  —  not  banks,  not 
insurers,  not  retail  companies  —  grow  the 
skills  for  new  media. 

Patricia  Foote,  assistant  managing  edi¬ 
tor  for  hiring  and  staff  development  at  The 
Seattle  Times,  says  Web  company  recruit¬ 
ing  has  rippled  through  her  newsroom 
more  than  once. 

“When  they  were  all  in  start-ups,  we 
saw  quite  a  bit  of  that,  but  it’s  slowed.  The 
business  is  so  volatile  that  you  get  some¬ 
thing  like  Bloomberg  [LP]  establishing  a 


recruiting  presence,  and  then  it 
levels  off.  Then  [MSN]  Side¬ 
walk  goes  through.  That  first 
flush  really  creates  a  lot  of 
pressure.”  This  month,  Foote 
says,  she  would  have  to  make 
more  room  on  her  office 
whiteboard  for  August  open¬ 
ings  and  that  managing  editor 
Alex  MacLeod  called  the 
increase  a  blip  caused  by 
online  demand. 

FULL  EMPLOYMENT 

With  the  national  unemployment  rate 
napping  beneath  5%  for  more  than  a  year 
now,  it  is  a  job-seeker’s  market.  Move¬ 
ment  is  easier  when  lots  of  jobs  are  avail¬ 
able.  Just  the  availability  of  jobs  can  be 
tempting. 

A  survey  released  in  July  ranked  oppor¬ 
tunity  —  not  low  wages  or  morale  —  as  a 
key  incentive  for  many  newspaper  jour¬ 
nalists  to  bolt  the  business. 


Lisa  Ramirez, 

The  News-Sentinel 


DEAN,  COLLEGE  OF  JOURNALISM 

UNIVERSITY  OF  MARYLAND,  COLLEGE  PARK 

The  University  of  Maryland,  College  Park,  invites  applications  and  nominations 
for  the  position  of  Dean  for  the  College  of  Journalism.  The  University  of  Maryland,  College  Park, 
is  a  comprehensive  Carnegie  I,  public  university  with  almost  33,000  students  in  baccalaureate, 
master's  and  doctoral  programs. 

The  Dean,  who  reports  to  the  Senior  Vice  President  for  Academic  Affairs  and  Provost,  is  the  chief 
academic  officer  and  executive  officer  of  the  College,  which  has  a  highly  respected  full-time 
faculty  of  20, 1 5  part-time  instructors  each  semester,  and  600  undergraduate  students  and  100 
MA  and  Ph.D.  students.  The  Dean  is  publisher  of  American  Journalism  Review  (AJR).  The 
College's  units  reporting  to  the  Dean,  in  addition  to  AJR,  include  the  Knight  Center  for 
Specialized  Journalism,  the  Casey  Journalism  Center  for  Children  and  Families,  and  the  Hubert 
H.  Humphrey  Journalism  Fellowships  Program.  The  successful  candidate  must  demonstrate  a 
commitment  to  achieving  excellence  in  teaching,  research,  service  to  the  community,  a 
dedication  to  fostering  the  goals  of  diversity  and  affirmative  action,  success  in  fund  raising  and 
an  ability  to  lead  a  complex  organization. 

Qualified  applicants  must  merit  appointment  at  the  Professor  rank  and  have  successful 
administrative  experience.  Salary  will  be  competitive  and  commensurate  with  experience.  The 
appointment  date  is  open.  Applicants  and  nominees  should  submit  a  letter  of  interest,  curriculum 
vitae,  and  the  names,  addresses  and  telephone  numbers  of  at  least  four  persons  who  can  be 
contacted  by  the  search  committee  for  references.  Nominations  are  encouraged  and  will  be 
received  at  any  time.  Review  of  nominations  and  applications  for  this  position  will  commence  on 
September  1 5, 1 999,  and  continue  until  the  position  is  filled.  All  materials  should  be  sent  to; 

Search  Committee  for  Dean  of  the  College  of  Journalism 
Attention:  Ms.  Sheila  Mahaffy 
1119  Main  Administration  Building 
University  of  Maryland,  College  Park,  MD  20742 

Please  feel  free  to  call  the  chair  of  the  committee.  Dr.  Charles  F.  Welford,  (301)  405-4701 ,  or  direct 
inquiries  via  E-mail  to  cwellford@bss2.umd.edu  To  request  a  copy  of  the  expanded  position 
description,  please  contact  Ms.  Mahaffy  at  (301)  405-5626  or  via  E-mail  to: 

smahaffy@deans.umd.edu 

Further  information  on  the  College  can  be  found  at  http://www.inform.umd.edu/lour/ 

The  University  of  Maryland,  College  Park,  actively  subscribes  to  a  policy  of  equal  education  and 
employment  opportunities.  Women  and  minority  candidates  are  encouraged  to  apply. 


*7m  tired  of  hearing 
about  how  newspapers 
are  trying  to  capture 
the  young  reader. 
What  are  you  doing 
to  capture  and  retain 
. . .  your  young  talent?” 

—  Lisa  Ramirez, 
The  News-Sentinel 


At  Unity  ’99,  the  Freedom  Forum 
released  a  survey  that  showed  55%  of  450 
African-American,  Hispanic,  and  Asian- 
American  journalists  expect  to  leave  their 
newspaper  jobs.  A  quarter  of  them  said 
they’ll  do  it  within  five  years.  At  the  same 
time,  6 1  %  said  they  like  their  present  jobs 
“very  much,”  and  81%  said  they  would 
choose  newspaper  journalism  if  they  had 
it  to  do  over  again,  but  “interest  in  anoth¬ 
er  field  of  work”  showed  up  as  the  No.  1 
reason  for  leaving. 

The  survey  did  not  include  white  jour¬ 
nalists,  and  the  sample  was  too  small  to 
yield  meaningful  results  for  Native 
Americans. 

SHORTER  COMMITMENTS 

Job  availability  accommodates  growing 
expectations  to  skate  from  employer  to 
employer  and  career  to  career  several 
times  in  a  lifetime. 

The  career  path  of  The  News-SentineTs 
Ramirez,  26,  just  completing  a  yearlong 
fellowship  with  Knight  Ridder’s  Wash¬ 
ington  bureau  and  the  University  of 
Maryland,  surprised  her  peers  at  graduate 
school.  “I  have  spent  my  entire  career  [five 
years]  with  Knight  Ridder  newspapers,” 
she  says,  “and  people  looked  at  me  like  I 
was  some  type  of  ‘Flintstones’  character.” 

She  says  she  observed  even  less  dedica¬ 
tion  among  younger  journalists.  “I’m  con¬ 
cerned  about  that.  I’m  tired  of  hearing 
about  how  newspapers  are  trying  to  cap¬ 
ture  the  young  reader.  What  are  you  doing 
to  capture  and  retain  —  and  that’s  the  word 
I  want  to  emphasize  —  your  young  talent? 

“People  who  are  10  or  15  years  ahead 
of  me  are  more  likely  to  say  they  want  to 
retire  as  a  journalist,  but  people  of  my 
generation?  Forget  it.  The  decisions  are 
being  driven  by  money.” 

And  money  is  burning  both  ends  of  the 
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jobs.  That  spurred  a  couple  of  other  peo¬ 
ple  to  leave  the  room  and  return  minutes 
later  with  a  stack  of  their  own  leaflets.  It 
was  nuts.” 

2  Copy  editors:  Although  they’re  still 
too  scarce,  copy  editors  are  becoming 
easier  to  find.  Without  growth  in  the  sup¬ 
ply,  this  will  only  fuel  attrition. 

The  Web  and  organizations  such  as  the 
American  Copy  Editors  Society  (aces) 
are  putting  copy  editors  in  touch  with 
each  other,  and  with  the  idea  that  they’re 

1998.  In  one  deal,  three  companies  shuffled 
and  dealt  1 5  newspapers  in  seven  states  to 
come  up  with  better  distribution.  In  scores 
of  cases,  papers  traded  hands  more  than 
once  within  a  few  years.  As  owners  have 
shown  the  limits  of  their  loyalty,  workers 
who  showed  allegiance  to  a  paper  or  owner 
have  found  the  cord  cut. 

How  badly  has  the  contract  been  tom? 

No  one  has  the  whole  picture,  but  a  sec¬ 
ond  Freedom  Forum  survey  may  give  us  a 
glimmer.  Robert  Giles,  executive  director 
of  the  Freedom  Forum’s  Media  Studies 
Center,  says  400  white  journalists  are  now 
being  surveyed  to  see  how  they  compare 
to  those  surveyed  earlier.  In  addition  to 
showing  how  races  compare,  we  should 
get  more  of  the  retention  picture. 

TROUBLE  SPOTS 

The  recruiting  door  has  always 
revolved  faster  for  some  jobs  than  for  oth¬ 
ers.  Here  are  some  places  where  it  is  spin¬ 
ning  fastest: 

1  Business  reporters:  A  decade  after 
demand  for  beefier  business  reports 
caught  newspapers  flat-footed,  they’re 
still  backpedaling.  That’s  because  the 
sands  keep  shifting.  While  newspapers 
had  all  they  could 
do  to  staff  up 
business  sections, 
other  publishers 
moved  in  to  cap¬ 
ture  the  market 
—  and  the  talent. 

Then  came  online 
business  news. 

Recruiters 
looking  for  busi¬ 
ness  journalists 
at  Unity  ’99  found  themselves  competing 
with  some  relative  newcomers,  including 
Bloomberg  and  American  City  Business 
Journals,  a  unit  of  Advance  Publications 
Inc.  American  City  publishes  more  than 


Dale  Parry, 

Detroit  Free  Press 


The  Robert  Bosch  Foundation 
Fellowship  Program 

Offering  Excellent  International  Experience 
For  Young  American  Journalists 


As  the  countries  of  the  world  become  more  interdependent,  the  Robert  Bosch 
Foundation  offers  an  excellent  opportunity  to  gain  an  in-depth  knowledge  of  a 
different  political,  economic,  and  cultural  environment.  Each  year,  the  Robert  Bosch 
Foundation  in  Stuttgart,  Germany,  gives  20  young  Americans  between  the  ages  of  23 
and  34  the  chance  to  work  in  high-level  internships  in  Germany.  Five  of  the 
competitively  chosen  Robert  Bosch  Foundation  Fellows  are  from  the  field  of 
Journalism  and  Mass  Communications.  During  the  two  work  phases  of  the  program, 
Bosch  Foundation  Fellows  gain  practical  work  experience  in  newspapers  such  as  Die 
ZEIT  (Hamburg),  Der  Tagesspiegel  (Berlin)  and  TVstations  such  as  n-tv  or  ZDF,  in 
private  corporations,  associations,  and  cultural  institutions. 

Through  their  various  work  experiences,  trips,  lectures  and  related  seminars  in 
Berlin,  Munich,  the  Czech  Republic,  Brussels  and  Paris,  the  Fellows  gain  a 
meaningful  understanding  of  issues  facing  the  European  Union  and  Germany  today. 
Candidates  for  the  Robert  Bosch  Foundation  Fellowship  Program  are  chosen  from 
the  fields  of  Journalism  and  Mass  Communications,  Business  Administration, 
Economics,  Law,  Political  Science,  and  Public  Affairs.  Fellows  receive  a  generous 
monthly  stipend  and  if  needed,  will  be  provided  with  German  language  training. 

Since  1984  over  200  Americans  have  been  given  this  unique  opportunity.  Most  of 
those  selected  to  participate  in  this  program  are  very  likely  to  become  leaders  in  their 
professional  fields  in  the  future  and  commit  themselves  to  the  long-term  stabilization 
and  growth  of  German-American  relations. 


Applications  must  be  received  no  later  than  October  15, 1999  forthe  program  beginning 
in  September  2000. 


For  more  information  contact: 

CDS  International,  Inc. 

U.S.  Representative  for 

The  Robert  Bosch  Foundation 

Fellowship  Program 

871  United  Nations  Plaza,  15th  FI. 

New  York,  NY  10017-1814 

Tel:  (2 1 2)  497-35 18 

Fax  (2 12)  497-3535 

E-mail  eandros@cdsintI.org 

Website:  www.cdsintl.org/rbffprogram.html 


The  Robert  Bosch  Foundation 
(Robert  Bosch  Stiftung  GmbH)  in 
Stuttgart,  Germany,  embodies  the 
philanthropic  and  social  endeavors  of 
the  founder,  Robert  Bosch  (1861- 
1  942).  Established  in  1 964,  the 
foundation  holds  92%  of  the  shares  of 
the  Robert  Bosch  Company,  a 
worldwide  manufacturing  enterprise. 


retention  candle. 

Newspapers 
opened  the  de¬ 
cade  with  some 
prominent  clo¬ 
sures  and  are 
snapping  it  shut 
with  a  national 
swap  meet.  Amer¬ 
ican  Journalism 
Review  counted 
543  newspaper 
trades  and  acquisitions  between  1994  and 


40  metropolitan  business  journals. 
Former  newspaper  editors  staffed  its 
recruiting  table. 

Away  from  the  Unity  job  fair.  Dale 
Parry,  assistant  managing  editor  for  fea¬ 
tures  at  the  Detroit  Free  Press,  attended  a 
workshop  for  business  reporters  and 
found  “standing-room  only  with  people 
lined  around  the  outer  walls.  The  room 
seemed  divided  among  newspaper,  maga¬ 
zine,  broadcast,  and  online  operations. 
Several  of  the  people  in  the  room  began 
passing  out  leaflets  advertising  available 
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valuable.  Pam  Robinson  is  a  news  editor 
at  the  Los  Angeles  Times-Washington 
Post  News  Service,  and  president  of  aces. 

She  says,  “We’re  trying  to  solve  what 
we  see  as  an  industry  problem.  Maybe 
recruiting  isn’t  the  problem,  but  not  devel¬ 
oping  your  people  and  retaining  them  is. 
You  train  the  people  you  have  and  make 
them  better,  and  you  send  a  message  to 
them  that  says  you  value  them  and  are 
willing  to  invest  in  them.  Otherwise,  it’s 
just  a  shell  game  and  we’re  just  moving 
people  around.” 

In  February,  ACES  issued  a  68-page 
directory  of  copy  editors,  complete  with 
work  and  home  phone  numbers  and  e- 
mail  addresses.  While  the  aces  directory, 
online  resumes  and  other  guides  don’t 
increase  the  supply  of  copy  editors,  they 
can  increase  their  circulation. 

The  decades-old  copy  editor  shortage 
has  been  exacerbated  by  —  again  —  new 
media.  Many  of  the  skills  long  resident  on 
the  desk  —  an  eye  for  detail,  accuracy  at 


the  keyboard,  and  some  affinity  for  cod¬ 
ing  —  are  precisely  what  Web  sites  need. 

3  Online:  Newspapers  now  staff  their 
own  Web  sites  and  find  that  hiring 
and  retention  patterns  are  a  hybrid  of  tra¬ 
ditional  and  new  media,  where  skills  and 
strategies  change  every  six  months. 
Newspapers  appear  to  be  getting  hungry 
for  profits,  though,  so  their  appetite  for 
Web  workers  has  shifted  in  the  past  year 
from  content  producers  to  moneymakers 
in  marketing  and  advertising. 

4  Managers:  Always  in  short  supply,  the 
demand  for  their  services  grows,  and 
newspapers  have  yet  to  meet  their  lifestyle 
needs.  Long  hours,  marginally  better  com¬ 
pensation,  and  few  of  the  rewards  that  top 
managers  get  keep  this  an  all-but-endan- 
gered  species.  Any  time  there  is  an  inter¬ 
section  between  this  group  and  another 
high-demand  area,  such  as  an  assistant 
business  editor  or  a  copy  desk  supervisor. 


applications  for  a  tenure-track  position  in  PUBLIC  RELATIONS  at  the  Assistant  Professor 
level,  anticipated  to  begin  in  the  Fall  2000. 

Teaching  responsibilities  may  include  inter  alia,  Public  Relations  Writing,  Public  Relations 
Theory,  Public  Relations  Research  and  Campaigns,  Public  Speaking,  and  other  courses 
according  to  the  candidate's  specialty.  Competency  in  related  areas,  such  as  advertising 
and  organizational  communication  is  also  desirable.  The  faculty  member  will  assist  in 
building  a  public  relations  program,  develop  and  advise  the  PRSSA  chapter,  and  assist 
with  Public  Relations  internships.  Because  the  University  of  San  Francisco  is  a  Jesuit 
institution  situated  in  a  culturally  diverse  region,  the  new  program  will  emphasize  non¬ 
profit  and  international  PR;  professional  public  relations  experience  in  either  of  these 
areas  is  extremely  desirable. 

Qualifications:  University  teaching  experience,  evidence  of  a  strong  commitment  to 
teaching,  evidence  of  scholarship,  an  earned  doctorate  by  Fall  2000,  experience  and 
willingness  to  work  in  a  culturally  diverse  environment,  and  an  understanding  of  and 
commitment  to  support  the  University  mission  are  required.  The  candidate  will  be 
expected  to  develop  an  independent  and  ongoing  research  program. 

Applicants  should  submit  a  letter  of  application,  curriculum  vitae,  graduate  transcripts, 
brief  description  of  research  plans,  copies  of  recent  research  papers,  statement  of 
teaching  philosophy,  evidence  of  teaching  ability  including  copies  of  teaching  evaluations, 
and  three  letters  of  recommendation  to: 

Rhonda  Parker,  Chair 
Public  Relations  Search  Committee 
Department  of  Communication  Studies 
University  of  San  Francisco 
2130  Fulton  Street 
San  Francisco,  CA  941 17-1 080 


"L'SF 

UNIVERSITY  of 
SAN  FRANCISCO 


Applications  must  be  received  by  October  15, 1999,  in  order  to  ensure  full  consideration. 

The  University  of  San  Francisco  is  a  private.  Catholic  and  Jesuit  institution  and  particularly 
welcomes  candidates  who  will  positively  contribute  to  such  an  environment.  USF  is  an 
Equal  Opportunity  and  Affirmative  Action  Employer,  and  will  provide  reasonable 
accommodations  to  individuals  with  disabilities  upon  request.  We  particularly  encourage 
minority  and  women  applicants  for  all  positions.  a 


“You  train  the  people 
you  have  and  make 
them  bettevy  and  you 
send  a  message  to  them 
that  says  you  value 
them  and  are  willing 
to  invest  in  them.  ” 

—  Pam  Robinson, 
Los  Angeles  Times- 
Washington  Post  News  Service 


newspapers  have  trouble  recruiting. 


STRATEGIES 


Unemployment  will  not  always  be  so 
low,  but  the  Internet  is  here  to  stay  and 
nothing  tells  us  that  workers  will  sudden¬ 
ly  get  nostalgic  for  lifetime  jobs. 
Newspapers  should  adjust  for  shorter 
tenures  and  higher  turnover.  This  will 
affect  recruiting,  training,  compensation, 
and  benefits  packages.  Answers  will 
include  continuous  recruiting,  new  talent 
pools  for  high-demand  skills,  more  flexi¬ 
ble  leave  policies,  streamlined  hiring,  and 
intense  orientations  that  get  people  off  the 
mark  faster,  to  make  them  productive  for 
longer  parts  of  their  shorter  stays. 


Grimm  has  been  recruiting  and 
development  editor  at  the  Detroit  Free 
Press  since  1990. 

Watching  works 
for  job  seekers 

CareerShop.com  has  added  another 
weapon  in  its  online  recruitment 
arsenal  —  streaming  video  features  that 
allow  job  seekers  to  get  a  peek  inside  a 
potential  place  of  employment. 

The  Florida-based  company  says  the 
new  approach  will  allow  job  hunters  to 
see  everything  from  the  on-site  amenities 
of  a  would-be  job  to  benefits  and  person¬ 
alities  in  the  office. 

“This  is  a  way  for  the  true  innovators 
among  companies  to  create  a  really 
standout  appearance,”  says  Tracy  McCoy, 
CareerShop.com  vice  president  of  sales 
and  marketing.  CareerShop.com,  which 
already  offers  several  online  job  recruit¬ 
ment  innovations,  says  at  least  two  com¬ 
panies  have  already  signed  up  for  the 
streaming  video  program.  —  Joe  Strupp 
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Papers  must  keep  the  job  pipeline  clear 


by  Joe  Grimm 

One  sign  that 
turnover  is 
up  is  that, 
even  though  newspa¬ 
pers  are  scrambling 
to  fill  their  openings, 
newspaper  employment  is  down. 

According  to  the  Newspaper  Asso¬ 
ciation  of  America,  the  number  of  newspa¬ 
per  employees  fell  6%  over  eight  years, 
from  474,300  in  1990  to  443,000  in  1998. 
There  have  been  increases  in  the  past  few 
years,  but  they  have  been  less  than  1%,  not 
enough  to  make  up  for  the  industry’s  big 
hits  in  1992  and  1996. 

The  dynamic  underlying  current  hiring 
demands,  then,  is  not  expansion,  but 
greater  difficulty  in  filling  fewer  positions 
in  the  face  of  outside  competition. 

It  requires  a  new  strategy  —  a  strategy 
we  can  borrow  from  some  of  those  non¬ 
newspaper  competitors.  Consultant  John 
Sullivan  calls  the  strategy  “continuous 
recruiting,”  as  opposed  to  “coincidental 
recruiting.”  Coincidental  recruiting  occurs 
when  talent-hunting  machinery  is  cranked 
up  only  when  there  is  an  opening. 
Continuous  recruiting  runs  ail  the  time, 
assuring  that  the  pipeline  never  runs  dry. 

Whether  the  recruiting  machine  runs 
smoothly  or  balks  is  another  story.  Here 
are  some  ways  to  recruit  continuously: 

•  Post  every  opening.  Even  if  you  have  a 
good  candidate  in  mind,  put  out  word  that 
you  have  an  opening.  The  person  you 
attract  this  time  may  be  the  one  you  need 
for  the  next  opening. 

•  Make  everyone  help.  Recruiting,  at 
large  newspapers  or  small  ones,  needs  to 
be  everyone’s  business.  Each  manager 
should  identify  and  track  talent.  That 
means  keeping  in  touch  with  each  other 
and  with  prospects. 

•  Keep  hot  prospects  warm.  Open  a 
dialog  with  your  most  promising  and 
immediate  prospects,  and  keep  it  open. 
Don’t  expect  to  be  able  to  call  them  in  a 
year  and  get  them  if  you  haven’t  been 
bringing  them  along  (not  stringing  them 
along)  by  informing  them  about  the 
emergence  of  job  opportunities.  Use  the 
phone,  e-mail,  and  mailings  to  get  them 
into  position. 

•  Grow  your  own.  Recruiting  gets  easier  if 
you  invest  the  time  and  energy  in  develop¬ 


ing  people  already  on 
the  staff  for  high-end, 
hard-to-fill  jobs.  They 
already  know  the  sys¬ 
tem  and  the  culture, 
and  you  know  their 
strengths  and  weak¬ 
nesses.  Trade  a  hard- 
to-fill  opening  for  one  that  is  easier,  create 
some  upward  mobility,  and  reduce  turnover. 


•  Take  the  long  view.  Get  resumes  from 
people  who  are  not  ready  for  you?  Cul¬ 
tivate  them.  Encourage  interest;  don’t 
squelch  it.  Advise  them  on  what  they  need 
to  do  to  be  ready  for  your  newspaper, 
whether  it’s  a  better  resume  or  more  expe¬ 
rience.  Help  them  get  jobs  at  other  papers 
that  will  develop  them.  Don’t  arrogantly 
expect  to  see  them  later  if  you  discard 
them  now.  H 


OPERATIONS  OPENINGS 


The  Sun-Sentinel,  located  in  the  Ft.  Lauderdale,  Florida  area  and  a  business  unit  of  the 
Tribune  Company,  is  seeking  individuals  to  fill  positions  in  our  Deerfield  Beach  production 
facility.  An  integral  part  of  South  Florida  since  1911,  the  Sun-Sentinel  offers  employees  a 
variety  of  employee  benefits  which  include  medical,  dental,  paid  holidays,  personal  days  and 
vacation,  tuition  reimbursement,  stock  plans,  a  variety  of  employee  programs  and  the 
opportunity  for  career  advancement.  Working  in  a  state-of-the-art  facility,  our  employees  are 
committed  to 

customer  satisfaction  and  providing  quality  products  and  services.  Ranked  #1  on  Fortune 
Magazine's  list  of  most  admired  publishing  companies,  the  Tribune  Company  is  a  recognized 
media  leader,  and  provides  all  employees  the  challenge  of  working  for  a  fast-paced,  dynamic 
company  that  is  an  information  leader  in  a  very  competitive  marketplace. 

OPEN  POSITIONS  INCLUDE: 

PRODUCTION  MANAGER 

Participating  in  company  strategic  and  operational  planning  process,  the  Production  Manager 
is  responsible  for  Prepress,  Press  and  Packaging  departments  and  a  budget  of  $1 7  million  to 
produce  the  daily  newspaper  and  other  Sun-Sentinel  products.  The  qualified  candidate  will  be 
skilled  in  newspaper  production,  management,  administration  and  operational  analysis.  Must 
have  demonstrated  ability  in  providing  leadership  and  developing  employees.  Exceptional 
verbal  and  written  communications  skills  and  computer  literacy  essential.  Four  year  degree  in 
Business  Administration,  Newspaper  Production  Management  or  equivalent  related  work 
experience  and  5-10  years  experience  in  progressively  complex  management  positions  in 
newspaper  production  required. 

INDUSTRIAL  MAINTENANCE  ELECTRICIANS 

These  positions  require  the  ability  to  work  on  all  production  equipment  in  the  Operations 
Division.  Four  years  newspaper  experience,  ability  to  troubleshoot  and  repair  equipment 
problems  using  schematics  and  equipment  drawings,  experience  on  electronic  controlled 
motor  drive  systems,  ability  to  work  with  PLC's,  computer  literacy  and  ability  to  load  software 
on  all  computer  systems,  effectively  use  all  electronic  equipment  necessary  to 
repair  electronic  systems  needed.  We  require  shift  work,  weekends  and  holidays. 

INDUSTRIAL  MAINTENANCE  MACHINISTS 

These  positions  are  responsible  for  maintaining  and  repairing  all  equipment  in  the  operations 
division.  Four  years  newspaper  experience,  strong  mechanical  skills,  ability  to  troubleshoot 
and  repair  equipment  problems,  ability  to  read  blueprints  and  equipment  drawings,  skills  in 
fabricating  precision  parts  holding  tolerances,  experience  with  pneumatic  and  hydraulic 
systems,  operation  of  all  machine  shop  equipment,  welding  ability,  computer  literacy,  skills  in 
using  all  equipment  necessary  to  repair  machinery  required. 

To  apply,  please  forward  resume  to: 

Sun-Sentinel  Company 
Attn:  Human  Resources  Department 
333  S.W.  12th  Avenue,  Deerfield  Beach,  FL  33442 
Or  E-mail  to:  bfeidkamp@tribune.com 

Siin-Sentinel 


The  Sun-Sentinel  values  diversity  and  encourages  those  who  share  our  vision  to  apply 
We  support  a  smoke-free,  drug-free  work  environment 


Keep  hot  prospects 
warm.  Open 
a  dialog  . . . 


www.medjainfo.com 
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by  David  Noack 


Newspaper  new-media 
execs  are  pushing  the 
perks  to  lure  talent 


www.mediainfo.com 


In  the  battle  to  attract  and  retain  new- 
media  talent,  Nancy  Bruner  is  at 
ground  zero. 

Bruner,  vice  president  of  new 
media  at  The  Seattle  Times,  has  to 
engage  in  head-to-head  combat  with 
the  likes  of  Microsoft,  as  well  as  a 
host  of  other  high-tech  firms,  in  the 
competition  for  cyber-savvy  workers. 

With  Bruner’s  best  and  brightest  lured 
by  lavish  stock  options,  cutting-edge  tech¬ 
nology,  and  challenging  projects,  it’s  easy 
for  her  to  lose  them  to  established  and 
upstart  companies.  So  Bruner  is  fighting 
back,  offering  her  own  laundry  list  of  in¬ 
centives  and  rewards  to  both  new  and  vet¬ 
eran  workers. 

“In  the  new  building  that  we’re  moving 
into.  I’ve  got  space  built-in  for  game 
rooms,”  Bruner  says.  “We  need  a  pool 
table,  a  pingpong  table,  video  games.  We 
have  a  vcR  player  because  the  kids  like  to 
take  a  break  and  watch  movies.  We  are 
trying  to  create  this  environment  where 
they  can  play  where  they  work  and  work 
where  they  play  because  they  don’t  go 
home  much.” 

Bruner’s  job  has  not  been  easy.  A  new 
crop  of  inducements  is  being  offered,  such 
as  signing  bonuses  for  those  in  entry-level 
positions,  retention  bonuses  for  employ¬ 
ees  who  agree  to  stay  a  certain  length  of 
time,  game  rooms,  showers,  free  soft 
drinks,  and  casual  dress  codes. 

In  addition,  says  Bruner,  the  jobs,  tasks, 
and  projects  have  to  be  interesting  and 


KNIGHT  CHAIR  IN  JOURNALISM 

William  Allen  White  School  of  Journalism  and  Mass  Communications,  University  of  Kansas. 
Candidates  from  all  media  are  encouraged  to  apply  for  the  Knight  Chair  in  Journalism,  an 
endowed  chair  focusing  on  community  journalism  and  carrying  the  rank  of  full  professor  with 
tenure.  Appointment  to  begin  in  August  2000.  We  seek  a  modern  media  leader  with 
demonstrated  commitment  to  creating  fresh  understandings,  inspiring  new  solutions  and 
encouraging  common  community  purpose  in  a  convergent  media  world.  The  successful 
candidate  will  bring  extensive  professional  journalism  background  including  management 
experience  and  a  demonstrated  commitment  to  community.  The  Chair  will  contribute 
enthusiastically  to  the  classroom  and  to  the  School's  research,  publishing  and  service  activities. 
In  addition,  the  Knight  Chair  will  organize  biennial  national  symposia  focusing  on  the  leadership 
role  of  media  in  communities.  The  William  Allen  White  School  is  a  traditionally  top-ranked 
journalism  program  in  one  of  the  premier  college  towns  in  the  country.  We  take  pride  in  teaching 
fundamentals  while  moving  toward  the  future  with  what  our  ACEJMC  reaccreditation  team 
recently  called  “pioneering  efforts  to  prepare  students  for  media  convergence.”  A  Bachelor's 
degree  is  required;  advanced  degrees  and  teaching  experience  are  preferred. 

To  request  a  position  announcement  and  to  apply,  contact  Mary  Wallace,  search 
coordinator  and  assistant  dean.  School  of  Journalism,  200  Stauffer-Flint  Hall,  University 
of  Kansas,  Lawrence,  KS  66045. 

Telephone  (785)  864-4752  Fax:  (785)  864-5318 
E-mail:  mjwallac@eagle.cc.ukans.edu 

Acomplete  application  will  include  a  letter  of  application,  a  resume  or  curriculum  vita,  and  names 
and  telephone  numbers  of  3  references  who  can  comment  on  your  qualifications  for  the  position. 

Priority  consideration  will  be  given  to  applications  received  by  November  1, 1999. 

An  EO/AA  Employer 


challenging  —  or  employees 
will  leave. 

“They  get  bored  very  quick¬ 
ly.  If  they’ve  been  in  a  role  for 
six  months,  it’s  time  that 
they’re  promoted,  it’s  time  that 
they  have  more  responsibility 
and  [make]  more  money.  I  do 
have  people  walking  off  to 
start-up  [companies]  because 
of  the  stock  options.  We  also 
have  people  coming  to  us  from 
start-ups  because  they  ...  are  disillusioned 
[with]  the  sweatshop  environment,”  says 
Bruner. 

Bruce  Koon,  managing  editor  of  the 
Mercury  Center,  the  San  Jose  (Calif.) 
Mercury  News'  umbrella  site,  can  em¬ 
pathize  with  Bruner’s  problems:  He  sits  in 
the  heart  of  Silicon  Valley. 

“I  think  these  things  come  in  cycles. 
We’ve  lost  some  very  good  folks  to  start¬ 
ups  and  other  online  newsrooms.  But 
we’ve  also  hired  some  talented  people  to 
replace  them:  online  pioneers  who  were  at 
smaller  newspaper  operations  who  wanted 
the  opportunity  to  move  up  to  a  veteran 
shop  such  as  Mercury  Center,”  says  Koon. 


He  says  one  key  to  attract¬ 
ing  and  keeping  new-media 
talent  is  to  break  from  the  tra¬ 
ditional  newsroom  culture 
and  create  a  new  work  envi¬ 
ronment. 

“A  lot  of  our  new  produc¬ 
ers  have  pointed  out  how 
Internet  companies  ‘do  more 
fun  things’  to  balance  the 
long  hours  and  stressful 
work,”  he  says. 

At  the  suggestion  of  the  office  manager, 
Koon  says  the  center’s  supervisors  decided 
to  take  the  online  staff  to  the  opening  of 
the  newest  “Star  Wars”  movie.  In  addition, 
they  have  provided  for  “instant  lottery” 
games  in  which  prizes  are  hidden  at 
employee  workstations. 

Mike  Yamamoto,  managing  editor  of 
CNET,  the  online  computer  and  technolo¬ 
gy  network,  says  he  wants  employees  who 
are  more  interested  in  doing  the  work  than 
in  tracking  their  stock  options,  although 
the  company  does  offer  stock  options. 

“We  tend  not  to  do  signing  bonuses, 
and  I  tend  to  shy  away  from  the  22-year- 
old  who  comes  into  my  office  and  asks  for 


a  signing  bonus  and  several  million  in 
stock  options.  That’s  just  not  what  it’s 
about.  We  do  take  care  of  people  as  we  go 
along,”  says  Yamamoto,  a  former  print 
reporter  for  the  Los  Angeles  Times  and 
San  Francisco  Chronicle. 

Robert  Schafer,  online  site  manager  for 
startribune.com,  the  Web  site  of  the  Star 
Tribune  in  Minneapolis,  says  that  while 
he’s  had  good  retention  on  the  editorial 
side,  the  technical  side  is  another  story. 

Competition  for  programmers  has 
come  from  all  the  firms  doing  Year  2000 
computer  work  and  Web  development 
companies.  He  says  the  turnover  rate 
among  the  technical  staff  is  between  30% 
and  40%. 

“I  think  that  being  one  of  the  news- 
related  sites  that’s  gotten  quite  a  bit  of 
recognition  for  what  we’ve  done  and  the 
feeling  that  we’ve  been  [in]  the  forefront 
has  helped  with  staff  retention  on  the  edi¬ 
torial  side,”  says  Schafer. 

In  an  effort  to  remain  work-force  com¬ 
petitive,  Schafer  says  that  in  addition  to 
offering  competitive  pay,  an  employer 
also  must  have  a  challenging  work  envi¬ 
ronment. 


Nancy  Bruner, 

The  Seattle  Times 


EMPLOYMENT  MANAGER  | 

Senior  Media  Relations  Professional 

This  is  a  challenging  corporate  position  within  a  financially  sound  Fortune  500 

Company.  The  primary  responsibility  of  this  position  will  be  to  provide  counsel  on 
media  queries  and  respond  to  media  questions.  ' 

The  ideal  candidate  will  be  adept  at  developing  communication  plans  and  at  writing 
media  releases,  advisories,  brochures  and  speeches.  In  addition,  the  position  requires  the 
candidate  to  conduct  training  of  spokespersons.  Other  duties  include  developing 
materials  to  suppon  public  policy/government  affairs,  marketing/environmental  services 
and  customer  service.  A  proven  track  record  for  dealing  with  complex  issues,  building 
positive  media  relations  and  successfully  placing  newsworthy  stories  is  required. 

Applicants  should  possess  a  bachelor's  degree  in  journalism,  communications  or  liberal 
ans  from  an  accredited  college  or  university,  a  minimum  of  seven  to  ten  years  of 
experience  serving  as  a  media  spokesperson,  proven  ability  to  meet  deadlines  and  ability 
to  write  quickly  and  efficiendy.  The  ability  to  report  aggressively  with  a  compelling 
style,  possession  of  strong  human  relations  and  organizational  skills  are  a  must.  This 
position  will  have  no  direct  reports.  Thus,  no  previous  managerial  experience  is 
required;  experience  in  issues  management/public  policy  is  a  plus. 

A  writing  test  will  be  required  of  applicants  of  interest.  Salary  will  be  commensurable 
with  experience  within  the  range  of  $55,000  to  $79,000  annually. 

Please  send  resume,  two  writing  samples  and  salary  history  in  confidence  to: 

Media  Relations 

Attention:  Staffing 

P.O.  Box  411040 

Dept.  847 

St.  Louis,  MO  63141 

Fax:  (314)  206-0175 

1  11  c  I  i  m  c  s  -  P  i  t  a  >  u  n  c  seek  s  a  n 
bmploymcnl  Manager  to  join  our 
(lla.ssitied  team. 

Notable  candidates  will  demonstrate  a 
siKcessliil  track  record  in  competitive 
media  sales  calling  on  local  and 
national  emplo\ment  accounts  and 
agencies.  l:xtensi\e  marketing 
knowledge  and  superlative 
c  o  m  m  u  n  i  c  a  t  i  o  n  s  k  i  1 1  s  i  n  c  1  u  ding 
de\  eloping  and  delivering  formal 
advertising  niarketing  presentations 
that  meet  customer  and  newspaper 
needs  is  also  required.  The  ability  to 
work  with  research  data  is  essential. 
Competence  to  coach  and  teach 
sales|X()ple  and  de\elop  and  implement 
re\enue  producing  business  plans  is 
important.  Travel  is  necessaiy . 

Otir  industiy -leading  benefits  package 
includes  a  choice  of  health  plans,  dental 
and  eyeware  plans,  paid' vacation,  a 
long-  and  short-term  tlisability  package, 
a  H)()'’o  Compaii) -funded  defined 
retirement  benefit  plan,  and  a  matching 
4()l(k). 

.Send  resume  and  earnings  historx  to: 

The  Ti.mes-Picayi  ine 

3800  How  .ari)  Avi  ni  k 

Ni  w Oki.rlns,  1A  ■'01 2S-1  t29 

A  i  r\;  Bi  rii  Ad.wis 

Pi:rs()\\i;i  Dihkctor 
(S()i)S26-32'’4  EOEM/F 

www.mediainfo.com 
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State  of  Employment/Recruitment 


“They  will  be  able  to  leant  new  skills 
and  work  on  applications  and  develop¬ 
ments  that  they  find  interesting  and  chal¬ 
lenging.  On  the  editorial  staff,  there  have 
been  a  number  of  occasions  of  people  tak¬ 
ing  a  break  by  playing  computer  games 
among  themselves,”  says  Schafer. 

Robert  Niles,  executive  producer  of 
InsideDenver.com,  the  online  version  of 
the  Denver  Rocky  Mountain  News,  says 
he’s  always  on  the  lookout  for  potential 
employees. 

Over  the  last  year,  there’s  been  a  50% 
turnover  at  lnsideDenver.com,  with  two  of 
the  four  full-time  employees  leaving. 
During  that  time,  a  fifth  full-timer  has 
been  hired. 

Niles  says  the  online  work  force  has 
been  stable  for  the  last  several  months. 
When  employees  do  leave,  it’s  for  the 
money,  he  says. 

These  itinerant  Web  workers  usually  go 
to  larger  newspapers.  And  the  turnover 
rate  is  also  fueled  by  the  number  of  news¬ 
papers  and  other  nonmedia  sites  seeking 
programmers  and  Web  developers,  creat¬ 
ing  a  demand  for  employees,  who  typical¬ 
ly  learn  skills  at  one  job  and  use  them  to 
get  a  new  position  elsewhere,  Niles  says. 

Noting  he  doesn’t  have  the  budget  for 
game  rooms  and  showers,  Niles  adds  he 
tries  not  to  overwork  employees:  “1  try  to 
keep  the  hours  reasonable.  I’m  not  a 
believer  in  60-  to  80-hour  workweeks.” 


He  also  encourages  employees  to  get 
out  of  the  office  one  day  a  month  and  hike 
a  trail  in  the  summer  and  go  skiing  in  the 
winter  and  then  write  up  a  first-person 
account  for  the  site’s  recreation  section. 

That  said.  Niles  admits  the  idea  of 
retention  bonuses  is  being  considered. 

Bob  Cauthom,  director  of  new  tech¬ 
nologies  at  StarNet,  the  umbrella  site  for 
The  Arizona  Daily  Star  in  Tucson,  says 
one  of  the  biggest  chal¬ 
lenges  for  traditional 
newspapers  that  have 
to  deal  with  new-media 
units,  is  a  culture  clash. 

“New-media  staffs 
are  composed  of  a  dif¬ 
ferent  animal  than 
newspapers  are  used  to 
having  on  staff.  And 
they  should  be  differ¬ 
ent.  The  issue  is  under¬ 
standing  where  these 
staff  members  come 
from  and  what  they  want  from  their 
careers,”  he  says. 

Cauthom  says  new-media  workers  also 
need  to  have  challenging  and  creative 
work  and  be  given  the  chance  to  try  new 
things:  “The  most  important  thing,  in  my 
mind,  is  to  give  such  people  real  owner¬ 
ship  of  projects.  They  need  to  be  free  to 
create  and  experiment  —  and  indeed  fail. 
At  this  moment  in  new  media,  a  creative 


failure  that  we  learn  from  is  almost  cer¬ 
tainly  better  than  a  too-safe  and  too-mod- 
est  success.  We  need  to  dream  big  dreams 
now,  and  we  need  staffs  that  do  the  same.” 

StarNet  has  55  people,  and  the  highest 
turnover  rate  has  been  in  commercial  pro¬ 
duction  at  60%.  The  overall  turnover  rate 
has  been  7%. 

“Most  of  them  left  because  they  were 
lured  by  higher  pay  at  other  outfits. 
There’s  such  a  limited  talent  pool  in  Web 
design  [in  particular]  that  people  are 
always  making  runs  at  StarNet’s  staff  be¬ 
cause  they’re  very  well-trained.  In  gener¬ 
al,  the  departing  staff 
members  went  to 
small  outside  Web 
shops.  Interestingly, 
the  smaller  shops  are 
so  small  that  our 
junior  staff  members 
come  in  at  the  top  spot 
in  the  outside  places.” 
says  Cauthom. 

He’s  frustrated  by 
the  cycle  of  training 
employees  only  to 
watch  them  leave. 

“I  can't  find  a  lot  of  seasoned  people  — 
we  tend  to  be  the  engine  for  seasoned  staff 
in  Tucson  —  so  we  generally  get  them 
fresh.  And.  of  course,  that’s  part  of  the 
problem:  We  get  them  fresh,  train  them 
well,  and  they  think,  ‘Gee,  1  know  this 
great  stuff  now.  I’m  going  to  test  the  job 
market,”’  he  says,  adding  the  only  free 
perks  offered  are  bagels  on  Thursdays  — 
and  pizzas  as  needed.  H 


“Netv-media  staffs 
are  composed 
of  a  different  animal 
than  newspapers 
are  used  to  having 
on  staff.” 

—  Bob  Cauthom, 
StarNet 


r 

\_onvinced  that  readers  appreciate 
good  reporting  and  good  writing, 

New  Times  Inc.  publishes  alternative 
newsweeklies-ten  of  them  to  date-that 
break  journalistic  rules,  win  readers 
and  make  money. "  ajr  (November  1998) 


Phoenix  NEW  TIMES 
NEW  TIMES  Los  Angoles 
DonverWESTWORO 
San  Francisco  SF  WEEKLY 
Miami  NEW  TIMES 
NEW  TIMES  Broward ‘Palm  Beach 
Dallas  OBSERVER 
Houston  PRESS 
St.  Louis  RIVERFRONT  TIMES 
aavoiand  SCENE 


NewTimes 


•••<  IS  THERE  ANYTHING  WRONG  WITH  THAT? 


Many  people  label  New  Times  "alternative"  but 
we  prefer  more  specific  terms: 

unapologetic  irreverent  analytical  provocative  engaging  honest 

We  love  old-fashioned  storytelling.  In  ten  cities,  coast  to  coast, 

New  Times  papers  are  making  a  difference  in  their  communities. 

And  we  continue  to  seek  journalists  who  share  that  passion. 

We  want  writers  who  value  critical  thinking  and  descriptive  prose, 
who  aim  to  knit  the  news  into  stories  worth  reading. 


why  not  join  the  alternative? 


ive?  J 


Send  your  cover  letter,  resume,  story  ideas  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  INC.,  P.O.  Box  5970,  Denver,  CO  80217 

TO  LEARN  MORE  ABOUT  NEW  TIMES  VISIT  OUR  WEBSITE  AT  www.newtimes.com 
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Black  Voices  unveils  virtual  job  fair 


www.biackvoices.com 


by  Joe  Strupp 

As  more  newspapers  seek  diversity 
among  employees,  and  more  re¬ 
cruiters  turn  to  employment  Web 
sites  for  applicants,  an  online  job  fair  for 
minority  college  graduates  seems  like  a 
natural  extension. 

Enter  Black  Voices  —  an  online  com¬ 
munity  and  job  recruitment  service  for 
blacks  that  will  hold  its  first-ever  job  fair 
from  Sept.  15  to  Oct.  15  at  its  Web  site, 
http://www.blackvoices.com.  The  month¬ 
long  event  will  give  students  at  more  than 
100  historically  black  colleges  a  chance  to 
link  with  recruiters  from  over  1,000  com¬ 
panies,  including  newspapers. 

“The  virtual  job  fair  is  a  valuable 
opportunity  for  employers  to  connect 
with  educated  African  Americans, 
extending  their  recruitment  efforts 
nationwide  through  the  powerful  Internet 
medium,”  says  Barry  Cooper,  president 
and  CEO  of  Black  Voices,  the  Chicago- 
based  site  owned  by  the  Tribune  Co.  “The 
first  black  college  virtual  fair  will  be  a 
formidable  platform  for  African  Amer¬ 
icans  to  have  an  edge  in  the  competitive 
job  market.” 

The  job  fair  is  being  organized,  in  part, 
to  raise  money  for  the  Thurgood  Marshall 
Scholarship  Fund  and  the  Tom  Joyner 
Foundation,  which  provide  scholarships 
to  students  attending  historically  black 
colleges. 

For  a  $2,900  fee,  employers  will  be 
able  to  post  job  listings  and  company  pro¬ 
files  on  the  site,  and  use  a  resume  data¬ 
base.  Students  and  graduates  of  predomi¬ 
nantly  black  colleges  such  as  Florida 
A&M  University,  Howard  University, 
Grambling  State  University,  Spelman 
College,  and  Texas  Southern  University 
will  be  able  to  use  the  site  to  pass  along 
resumes  and  inquire  about  jobs. 

“I  think  it  would  be  a  way  to  bring  more 
interest  to  minority  applicants;  there  is  al¬ 
ways  a  need  to  recruit  more  minorities,” 
says  Torski  Dobson,  a  recruiter  at  the  Rich¬ 
mond  (Va.)  Times-Dispatch.  “Minority 
staffing  is  an  ongoing  battle.  It  is  always 
something  that  is  underrepresented.” 

Jeff  Rivers,  associate  editor  for  recruit¬ 
ment  at  The  Hartford  (Conn.)  Courant, 
says  an  online  job  fair  that  targets  minori¬ 
ties  is  a  positive  step.  But  he  questions  the 
price  tag. 

www.mediainfo.com 


“I  don’t  know  that  news  organizations 
are  going  to  pay  this  to  get  in  touch  with  the 
black  colleges  that  we  already  have  access 
to,”  says  Rivers,  who  has  overseen  recruit¬ 
ment  at  the  Courant  for  10  years  and  is  a 
graduate  of  the  historically  black  Hampton 


University.  “When  you 
start  to  look  at  the  cost,  I 
don’t  know  if  it  will  fly.” 

Rivers  says  he  has 
used  similar  recruitment 
programs  that  feature 
black  applicants,  such  as 
the  American  Society  of 
Newspaper  Editors  mi¬ 
nority  job  fair,  and  appre¬ 
ciates  the  effort  to  find 
more  minority  employ¬ 
ees.  “The  idea  is  a  good 
one,”  he  says. 

Joe  Ritchie,  an  in¬ 
structor  at  Florida  A&M, 
says  the  approach  is 
good,  but  will  only  work 
if  enough  students  par¬ 
ticipate.  He  says  many  students,  especial¬ 
ly  those  at  black  colleges,  have  yet  to  get 
proper  access  to  the  Web. 

“A  lot  of  students  still  do  not  use  the 
online  resources,”  Ritchie  says.  “It  is  still 
developing.”  H 


THE  VIRGINIAN-PILOT,  a  230,000-circulation  daily  serving  coastal 
Virginia  and  northeastern  North  Carolina,  is  looking  for  a  senior  newsroom  leader  to 
shepherd  local  news  coverage,  the  heart  and  soul  of  our  franchise  and  an  Advertising 
Sales  Representative. 

DEPUTY  MANAGING  EDITOR:  This  editor  has  overall  responsibility  for  seven 
teams  and  almost  70  reporters  covering  public  life,  education,  public  safety  and  the  cities 
of  Virginia  Beach,  the  largest  city  in  Virginia;  Norfolk;  Chesapeake;  Portsmouth;  and 
Suffolk.  The  deputy  managing  editor  in  charge  of  local  news  reports  to  the  editor  and  is 
part  of  the  leadership  team  that  makes  strategic  and  key  operational  decisions  for  the 
newsroom. 

We  need  an  experienced  leader  who  has  a  track  record  of  improving  the  reporting,  writing 
and  editing  of  others'  work;  of  overseeing  projects  and  complex  stories;  and  of  driving 
reporting  with  both  urgency  and  depth.  Equally  important  is  the  ability  to  inspire  editors 
and  reporters  to  do  their  best  work  and  to  help  them  grow  professionally. 

This  is  an  outstanding  leadership  opportunity  for  an  editor  who  thrives  in  a  team 
environment,  works  comfortably  with  other  departments,  is  committed  to  daily  excellence 
and  still  believes  that  newspapers  can  attract  more  readers  while  broadening  their 
newsgathering  to  other  media  channels.  If  you're  interested,  send  a  resume,  references 
and  letter  explaining  how  you  could  make  The  Virginian-Pilot  a  better  newspaper  to: 

Kay  Tucker  Addis,  Editor 

The  Virginian-Pilot,  150  W.  Brambleton  Avenue,  Norfolk,  VA  23510 

ADVERTISING  SALES:  Full-time  advertising  sales  representative  in  the  beautiful 
-  and  lucrative  -  Outer  Banks  of  North  Carolina.  The  daily  Pilot  and  its  tourist-targeted 
weekly  publication,  the  Coast,  offer  excellent  selling  opportunities  for  aggressive  and 
talented  salespeople.  We  offer  a  competitive  salary  and  an  excellent  benefits  package 
including  401  (k)  and  tuition  reimbursement. 

Position  requires  sales  experience  with  a  proven  track  record,  energy  and  enthusiasm, 
leadership  capabilities  and  a  tour-year-degree,  preferably  in  marketing.  If  you  are 
interested  in  a  career  with  the  most  widely  read  news  and  information  source  in  the  Outer 
Banks,  send  your  resume  to: 

John  Ridenour,  North  Carolina  Sales  Manager 
The  Virginian-Pilot,  150  West  Main  Street,  Suffolk,  VA 
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The 

PROMISE 

of  EASY 

MONEY 

Hooking  talent 
means  offering 
the  right  bait 

by  Joe  Grimm 

Multimillion-dollar  signing  bonuses 
for  quarterbacks  and  point  guards 
grab  front-page  headlines.  Itty- 
bitty  bonuses  for  bus  drivers  and  nurses’  aides 
warrant  newspaper  stories.  But  the  signing 
bonuses  that  newspapers  pay  get  the  silent 
treatment. 

Signing  bonuses  have  been  around,  in  one 
form  or  another,  for  years.  They  gained  notori¬ 
ety  in  the  ’90s  with  the  frenzy  among  all 
kinds  of  companies  to  hire  information- 
technology  professionals.  Signing  bonus¬ 
es  have  come  to  be  expected  there. 
Newspapers,  however,  still  keep  them 
under  wraps. 

The  people  interviewed  for  this  article 
spoke  on  the  condition  that  their  newspa¬ 
pers  not  be  identified.  One  former  manag¬ 
ing  editor  says,  “It’s  part  of  our  double 
standard.  We  don’t  talk  about  our  own 
dirty  linen  and  lots  of  other  things.” 

A  former  business  and  editorial 
recruiter  says,  “People  don’t  want  to  be 
quoted  about  signing  bonuses  because 
they  don’t  want  to  be  held  for  ransom  by 
the  next  person,  and  they  don’t  want  peo¬ 
ple  on  the  staff  to  say,  ‘Heck,  they  didn’t 
want  me  bad  enough  to  pay  one.’” 

But  newspapers  do  use  them,  and 
increasingly  so,  to  win  talent  wars.  The 
former  managing  editor  received  a  signing 
bonus  herself,  she  says,  from  a  major 
metro  that  hired  her  as  a  deputy  city  editor 
www.mediainfo.com 


DIRECTOR 

E.W.  SCRIPPS  SCHOOL  OF  JOURNALISM 
OHIO  UNIVERSITY 
Athens,  Ohio 


The  E.W.  Scripps  School  of  Journalism  at  Ohio  University  invites  applications  and  nominations  for  the 
position  of  Director.  Appointment  is  to  begin  July  1 , 2000. 

Position  Description 

The  director  leads  and  administers  undergraduate  and  graduate  programs,  teaches,  participates  in 
fundraising,  and  serves  as  an  advocate  for  the  School. 


Qualifications 

Qualifications  suitable  for  appointment  to  the  rank  of  tenured  professor  and  successful  administrative 
experience  are  expected.  Candidates  should  have  appropriate  academic  degrees  and/or  extensive 
professional  experience. 


Additional  information  is  available  on  the  School’s  Web  page: 

http://scripps.ohiou.adu 

Application  Process 

Initial  screening  of  applicants  will  begin  September  30, 1999,  and  will  continue  until  the  position  is  filled. 
Each  application  should  include  a  curriculum  vita  and  names,  addresses  (including  E-mail)  and  telephone 
numbers  of  three  references  that  may  be  contacted.  Nominations  and  applications  should  be  sent  to: 


Professor  Sandra  Haggerty 
Chair  of  the  Director  Search  Committee 
College  of  Communication 
497  Radio-TV  Building 
Ohio  University 
Athens,  OH  45701 
Phone  (740)  593-4883  Fax  (740)  593-0459 
E-mail:  haggerty^hio.edu 


in  1986.  “We  called  it  ‘curtain  money’  — 
money  for  new  curtains.  It  was  on  top  of 
my  moving  expenses.  It  was  the  first  time 
I  ever  got  a  signing  bonus,  and  it  was  just 
wonderful.” 

A  third  person,  an  active  recruiter,  says 
signing  bonuses  are  dangled  “when  you 
want  to  bring  in  some  other  considera¬ 
tions,  such  as  more  money  or  vacation.  It 
is  something  else  in  our  quiver  to  use  as 
we  see  fit.”  The  active  recruiter’s  paper’s 
official  position  is  that  bonuses  are  not 
discussed,  and  signing  bonuses  are  not 
acknowledged. 

One  type  of  newspaper  signing  bonus 
has  received  publicity.  In  1993,  the  Akron 
(Ohio)  Beacon  Journal  and  Akron  News¬ 
paper  Guild  Local  7  agreed  to  $800  sign¬ 
ing  bonuses  to  wrap  up  a  contract.  The 
Buffalo  (N.Y.)  News  and  the  Guild/CWA 
local  added  a  signing  bonus  of  $500  and 
5%  of  base  pay  to  a  1997  contract.  These 
pot  sweeteners,  given  to  whole  depart- 
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“We  called  [the  signing 
bonus]  ^curtain  money 
—  money  for  new 
curtains.  ...It  was  the 
first  time  I  ever  got 
a  signing  bonuSy  and  it 
was  just  wonderful.  ” 

—  a  former  managing  editor 

ments  of  already  employed  workers,  are 
distinct  from  what  some  people  call 
“sign-on  bonuses”  used  to  bring  talent  on 
board.  Those  are  awarded,  quietly,  to  rel¬ 
atively  few  people. 

How  big  can  a  signing  bonus  be?  The 
former  recruiter  says  they  range  from  a 
few  hundred  dollars  to  $50,000  for  an  ad 
director  at  a  major  metro.  Considering 
the  revenue  at  stake,  she  says,  that 
amount  is  not  exorbitant. 

She  says  there  are  a  variety  of  reasons 
for  giving  signing  bonuses  and  a  variety 
of  ways  to  give  them.  They  might  be 
awarded  to  land  scarce  talent,  to  hire 
exceptional  people,  or  to  assure  the  end 
to  a  search  that  has  been  dragging.  This 
money  can  come  in  the  form  of  a  straight 
check,  an  early  start  on  the  payroll,  or 
moving  expenses  padded  to  more  than 
cover  costs. 


EDITOR 

FINANCIAL  SERVICES  NEWSPAPER 

Editor  sought  for  fast-growing  news  weekly  serving  investment  counselors,  lawyers,  CPAs, 
brokers  and  others  providing  advice  to  retail  clients. 

The  successful  candidate  will  possess  and  demonstrate  a  strong  editorial  background 
including  an  understanding  of  editorial  positioning,  design  awareness,  good  problem  solving 
skills  and  an  ability  to  work  under  tight  deadlines.  Experience  as  a  news  journalist  required. 
Candidate  must  have  a  bachelor's  degree,  strong  interpersonal  skills,  and  be  able  to  pursue 
the  growth  and  expansion  of  this  lively  publication. 

The  job  also  requires  the  ability  to  manage  a  staff  of  20,  including  five  bureaus  and  a  growing 
list  of  correspondents.  Parent  company  offers  medical/dental,  life  insurance,  LTD,  pension  and 
profit  sharing.  EOE  M/F/D/V.  For  confidential  consideration  please  fonward  your  resume  to: 

HR  Manager/IGC899 

CRAIN  COMMUNICATIONS  INC. 

711  Third  Avenue,  New  York,  NY  10017-4036 
FAX:  (212)210-0494 


CLASSIFIED  ADVERTISING  DIRECTOR 


The  l’iltsl)iir<;h  I rihiitu'-kcvieu,  one  ol'lhe  iintioiTs  fastest  "roniti”  ne»s|>a|)ers.  is  eiirreiitlv 
recruit iii<>  for  a  prosen  (  lassilled  Advertisin;:  Director.  I  his  is  an  exceptional  opport units  to  join  a 
)>rossino  and  dsnamic  or';ani/ation  in  a  resitali/ed  re<>ion  that  has  also  heen  named  one  of 
America's  most  liseahle  cities.  We  are  seekiii”  an  a  mhit  ions,  self-mot  is  ated  candidate  that  displass 
strong  leadership  and  eommiinication  skills  as  ssell  as  an  extensise  knossled’^e  of  classified 
marketin':.  \'isioii  to  dcselop  and  intplenient  marketin':  |)hms  to'^ross  res cn tic  and  market  share  is 
essential.  (  (tmpetence  to  coach  sales  staff  and  train  them  on  ness  print  and  Internet  marketin'.: 
opportunities  is  also  henellcial. 

■  he  (pialincd  candidate  ssill: 

•  I  las  e  .1  to  5  sears  (lassilied  Vdsertisin'4  nlana^emcnt  experience 

•  lie  detailed  oriented  ss  ith  the  ahilits  to  handle  multiple  projects 

•  Kn  jos  a  competitise  fast-paced,  chan'^ini:  ens  ironnient 

•  Ife  experiencetl  in  Internet  ad  sales 

We  offer  a  competitise  salarx  and  heneTits  packa'^e  that  includes  a  choice  id' healthcare,  dental  and 
esecare  plans,  paid  sacation.  Ion',:  und  short  term  disahilits  and  a  matching  40 1 (k)  pro:;ram.  Please 
send  resume  and  salarx  reipiirements  to  I  rihiine-Kes  less.  Attn:  \.  Mro/.  622  (  ahin  Mill  Drise. 
(.reenshtir*:.  PA  15601  or  K-ntail  to:  amro/  u  trihsseh.com 
-  No  phone  calls,  please 


Join  Alaska's 
lai^est  newspaper 

The  Anchorage  Daily  News  is  a  daily  newspaper  with  a  tradition  of 
exceiience.  Having  won  two  Pulitzer  Prizes,  we  know  the  results  attain¬ 
able  with  teamwork,  commitment  and  hard  work. 

Anchorage  is  a  city  of  260,000  with  a  young,  educated,  high  house¬ 
hold  income  population.  Winters  are  milder  than  many  places  in  the 
Lower  48;  summers  are  sublime,  nismaytfethemoveyou'veneeded. 

Oieck  the  Daily  News  website,  adn.COm,  or  our  job  hotline 
(907)  257-4402  for  updated  job  listings  and  desaiptions. 

Jobs  currently  posted: 

Business  Reporter  Copy  Editor -News 

HeaKh/Medkal  Reporter  Public  Lands/Resources  Reporter 
Rural  Affairs  Reporter  State  Capital  Reporter  y 

On-Line  Editor 

We  offer  competitive  salary  and  excellent  benefits  package. 

We  encourage  diversity  in  our  work  fi)rce. 

Send  letter  and  resume  to:  Anchorage  Daily  NcwS  1  ^ 

Human  Resources •  P.O.  Box  149001  'Anchorage,  AK  99514-9001  ^  ^  ! 
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State  of  Employment/Recruitment 


The  former  recruiter  says  that  signing 
bonuses  benefit  both  employer  and  em¬ 
ployee.  The  active  recruiter,  however,  dis¬ 
agrees:  “My  personal  feeling  is  that  if  you 
want  them  bad  enough,  you  pay  them  in 
salary,  in  a  way  that  will  stick.”  Signing 
bonuses  are  not  just  money  on  top  of 
money  and  have  been  criticized  by  some 
for  keeping  total  compensation  down. 

Here’s  how  a  bonus  can  depress  com¬ 
pensation:  Rather  than  hire  someone  at  a 
$45,000  salary,  the  newspaper  offers  a 
$40,000  salary  and  a  $5,000  signing 
bonus.  The  bonus  is  paid  Just  once,  and 
future  raises  and  benefits  tied  to  salary, 
such  as  profit  sharing  or  performance 
bonuses,  are  built  up  from  the  lower  base. 

While  there  are  no  data  on  how  wide¬ 
spread  signing  bonuses  are  in  the  newspa¬ 
per  industry,  they  seem  to  saturate 
American  business  at  large.  Following  a 
1997  survey  of  subscribers  to  “Comp¬ 
ensation  &  Benefits  Review,”  the  Ameri¬ 
can  Management  Association  called  sign¬ 
ing  bonuses  “the  hiring  incentive  of 
choice,”  offered  by  61%  of  survey 
respondents. 

That  survey  showed  that  signing  bonus¬ 
es  were  offered  selectively,  primarily  in 
information-technology  and  managerial 
positions,  and  most  frequently  were  10% 
or  less  of  one  year’s  salary. 


In  a  larger  survey  conducted  this  year. 
Management  Recruitment  International 
Inc.  (MRi),  found  that  58.7%  of  American 
companies  use  signing  bonuses  to  land 
mid-managers  and  professionals.  MRI  pre¬ 
dicted  the  use  of  signing  bonuses  would 
grow  through  the  end  of  the  year. 


by  Mark  Fitzgerald 

Many  reporters  and  photogra¬ 
phers  pride  themselves  on 
their  professionalism  —  but 
are  they  really  professionals? 

It  all  depends,  experts  on  labor  issues 
say.  And  much  depends  on  the  answer: 
True  professionals  or  “exempf’  employ¬ 
ees  are  not  entitled  to  overtime  pay  after  a 
40-hour  workweek  required  by  the  federal 
Fair  Labor  Standards  Act  (flsa). 

On  the  50th  anniversary  of  that  act,  it  is 
still  not  entirely  clear  where  reporters, 
photographers,  and  other  newsroom  em¬ 
ployees  fit.  The  relative  handful  of  court 
cases  involving  Journalists  and  overtime 
haven’t  provided  much  guidance,  either. 
“There  really  is  no  trend  among  the 


The  former  newspaper  recruiter  says 
that  although  signing  bonuses  can  be  use¬ 
ful,  they  fail  to  address  the  underlying 
problem  of  a  scarcity  of  talent,  and  that 
newspapers  continue  to  raid  each  other. 

Other  industries  have  tried  to  slow  attri¬ 
tion  by  offering  longevity  bonu.ses,  paying 
employees  to  stick  around.  This  may  help, 
but  in  employment  markets  at  full  boil, 
one  company’s  longevity  bonus  can  be 
trumped  by  another’s  signing  bonus.  ■■ 


courts.  Everything  is  decided  on  a  case- 
by-case  basis.”  says  Mary  Sepucha,  direc¬ 
tor/employee  relations  for  the  Newspaper 
Association  of  America  (naa). 

Two  landmark  cases  at  first  glance 
seem  to  offer  contradictory  conclusions. 
In  1995,  a  federal  appeals  court  upheld  a 
ruling  ordering  the  Concord  (N.H.) 
Monitor  to  pay  $2 1 ,000  in  overtime  to  a 
group  of  reporters,  editors,  and  photogra¬ 
phers  the  newspaper  maintained  were 
exempt  professionals. 

The  decision  came  Just  weeks  after 
another  federal  court  ruled  that  reporter 
Tom  Sherwood  —  the  remaining 
reporter  from  a  group  of  1 00  Washington 
Post  Journalists  who  filed  a  class-action 
suit  to  recover  overtime  —  was  an 
“artistic  professional”  exempt  from 


No  overtime  in  the  pros 

Court  cases  leave  issue  unclear  for  press 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 

Faculty  Positions  in  Journalism  and  Mass  Communication 


Applications  are  invited  for  one  or  more  possible  faculty  openings  for  Lecturers  or  Assistant, 
Associate,  or  Full  Professors  to  teach,  in  English,  undergraduate  and  M.A.  level  courses  in 
two  or  more  of  the  following  areas,  for  ail  media:  integrated  marketing  communication 
(advertising  and  public  relations);  visual  communications  and  photography;  editing  and 
design;  reporting  and  writing.  Requires  M.A.,  M.F.A.,  Ph.D.  or  equivalent  with  substantial 
experience  in  university  teaching  and/or  relevant  professional  fields.  The  normal  full  time  load 
is  three  3-credit  courses  per  semester  or  equivalent,  along  with  the  usual  commitments  to 
department  service  and  scholarship  or  creative  endeavor. 

Two-year  appointments  begin  September  2000.  Renewal  of  an  appointment  depends  upon 
institutional  needs  and  the  appointee's  performance.  Salary  and  rank  are  based  on 
qualifications  and  professional  experience.  Expatriates  receive  housing,  annual  round-trip  air 
travel  to  Egypt  for  appointee  and  accompanying  family,  plus  schooling  for  up  to  two  children. 
In  view  of  the  university's  protocol  agreement  with  the  Egyptian  Government  which  requires 
specific  proportions  of  Egyptian,  U.S.  and  third-country  citizen  faculty,  at  this  time  preference 
will  be  given  to  qualified  applicants  who  are  U.S.  citizens.  Review  of  applications  will  begin 
September  30,  1999  and  continue  until  the  positions  are  filled.  The  American  University  in 
Cairo  is  an  Equal  Opportunity  Employer.  Mail  letter  of  application  specifying  Job  Number 
JMC-1/2  with  r6sum6  and  names,  postal,  and  E-mail  addresses  of  three  references  to: 


Dr.  Earl  (Tim)  Sullivan,  Provost 
The  American  University  in  Cairo 
420  Fifth  Avenue,  FI.  3-EP 
New  York,  NY  10018-2729 


The  Tampa  IHbune 

A  pioneer  in  multimedia  joumaUm 

The  Tribune  is  moving  into  a  new 
building  specially  designed  to  maximize 
coordination  between  journalists  at  the 
newspaper.  Tampa  Bay  Online  and 
WFLA-TV  It's  the  first  time  a  major 
newspaper,  a  Web  service  and  the 
leading  TV  station  in  a  market  have 
attempted  this  level  of  synergy.  The 
convergence  is  already  producing 
greater  reach  for  our  journalism,  faster 
ways  to  reach  our  customers,  and 
better  ways  to  use  each  medium's 
strengths.  Come  join  the  fun! 

For  information  about  job  openings, 
send  inquiries  to 
pbreckenridge@tampatrib.com 
or  call  (813)  259-7674. 
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Temps  step  to  WashTech 

Microsoft,  agencies  refuse  to  recognize  unit 


overtime  pay  requirements. 

The  two  are  not  really  contradictory, 
says  Camille  Olson,  attorney  with  the 
Chicago  law  firm  of  Seyfarth,  Shaw, 
Fairweather  &  Gerlson.  While  most 
reporters,  especially  on  smaller  papers, 
are  covered  under  the  FLSA,  a  minority  of 
reporters  qualify  as  professionals  if  they 
are  highly  creative,  work  at  their  own 
direction,  cover  the  bigger  stories,  and 
earn  higher  salaries. 

One  example  is  Richard  Price,  who 
sued  USA  Today  for  back  overtime  pay 
after  leaving  the  paper  in  1997.  Price,  the 
paper’s  former  Western  editor,  was  the 
lead  reporter  on  the  O.J.  Simpson  and 
Polly  Klass  murder  cases  and  was  earning 
a  $73,000  annual  salary.  His  suit  was  dis¬ 
missed  on  summary  judgment  this 
January  and  has  not  been  appealed. 

“I  said  to  myself,  if  he  is  not  exempt, 
who  is?  People  say,  ‘This  was  a  great  vic¬ 
tory  for  the  newspaper  industry.’  No,  it’s 
not,”  says  Olson,  whose  firm  represented 
USA  Today  in  the  lawsuit. 

The  vast  majority  of  reporters  still  qual¬ 
ify  for  overtime  because  they  don’t  meet 
those  standards,  says  Jerry  Minkkinen, 
executive  director  of  the  Chicago  News¬ 
paper  Guild. 

“I  just  don’t  see  any  other  way,” 
Minkkinen  says. 

“The  beat  reporter  has  no  control  of  his 
or  her  working  life.  The  photographer  has 
no  control  of  his  or  her  working  life.  How 
can  that  reporter  or  photographer  be  any¬ 
thing  but  a  working  person?” 

With  reporters  especially,  overtime  is 
frequently  compensated  with  time  rather 
than  cash,  a  situation  Minkkinen  says 
employers  like  —  up  to  a  point. 

“Everybody  is  happy  until  the  employ¬ 
ers  sometimes  get  nervous  about  the 
amount  of  comp  time  building  up  and  start 
worrying  about  problems  from  the  De¬ 
partment  of  Labor.  So  they  begin  enforc¬ 
ing  the  law  and  paying  overtime  in  cash.” 

For  good  reason,  says  Joseph  Thornton 
of  the  Springfield,  Ill.,  law  firm  of  Craven 
&  Thornton:  “The  difficulty  is  that  this 
can  be  raised  long  after  the  incident,  when 
someone  has  gone  on  to  another  job  or  re¬ 
tired.  Unless  it’s  approached  contempora¬ 
neously  and  proactively,  [overtime  issues] 
can  be  a  bit  of  a  ticking  time  bomb.” 

Newspapers  aren’t  the  only  industry 
confused  by  the  FLSA.  “It  is  probably  one 
of  the  most  complicated  laws  to  under¬ 
stand  and  follow,”  says  naa’s  Sepucha. 
“It’s  very  easy  to  violate  it.” 


by  Mark  Fitzgerald 

Twenty  professionals  adept  at  both 
tax  and  software  codes  are  the 
unlikely  vanguard  for  a  News¬ 
paper  Guild  local’s  first  formal  attempt  to 
bargain  for  the  temporary  workers  who 
comprise  a  third  of  the  19,000  people  who 
work  for  the  Microsoft  Corp. 

“We’re  professionals  who  are  used  to 
being  treated  professionally,”  says  Barbara 
Judd,  a  software  code  writer  and  certified 
tax  professional. 

Judd  and  her  colleagues,  who  over  the 
last  15  months  have  been  writing  the  code 
for  Microsoft’s  just-announced  TaxSaver 
income  tax  software  product,  voted  to 
affiliate  with  the  Washington  Alliance  of 
Technical  Workers,  or  WashTech.  In  May, 
they  petitioned  to  bargain  collectively  with 
four  temporary  employment  agencies  that 
are  their  official  employers. 

So  far,  the  group  has  been  stymied  in 
getting  official  recognition  from  the  temp 
agencies  —  let  alone  Microsoft,  which 
vigorously  maintains  it  is  not  the  employ¬ 
er  of  the  large  number  of  “contingent 
staffers”  who  toil  on  the  software  giant’s 
Redmond,  Wash.,  campus. 

Despite  their  lack  of  progress,  the  code 
writers  represent  the  first  tangible  step 


towards  unionizing  Microsoft’s  so-called 
“permatemps”  made  by  WashTech,  which 
is  also  known  as  The  Newspaper  Guild/- 
Communications  Workers  of  America 
(tng/CWa)  Local  37083.  Organized  last 
summer  by  a  former  newspaper  reporter 
and  a  longtime  software  tester,  WashTech  is 
the  most  nontraditional  of  Guild  locals  but 
is  not  out  of  place  among  the  high-tech 
workers  organized  by  the  CWA  parent  union. 

WashTech  can  take  at  least  partial  credit 
for  a  series  of  changes  that  have  improved 
the  working  lives  of  “temporary”  workers 
who  may  work  full-time  hours  at  Microsoft 
for  months  or  even  years  and  never  receive 
the  fully  paid  health  benefits  and  stock 
options  of  salaried  employees.  Microsoft, 
which  in  recent  months  has  also  felt  pres¬ 
sure  from  two  adverse  court  decisions 
brought  by  other  temporary  workers,  now 
insists  that  the  temporary  agencies  it  uses 
must  offer  medical  plans,  paid  vacations, 
and  other  benefits. 

A  spokesperson  for  Volt  Services 
Group,  the  agency  contracting  with  most 
of  the  TaxSaver  workers,  did  not  return  a 
phone  call  for  comment.  Microsoft 
spokesman  Dan  Leach  says,  “On  the  issue 
of  unionization,  that’s  between  the 
employee  and  the  employer,  and  in  this 
case  that’s  Volt.”  Hi 


SALES  REPRESENTATIVE  FOR  INSIGHT 

THE  OPPORTUNITY:  The  ability  to  sell  InSight,  the  only  business  analysis  tool 
available  today  exclusively  designed  to  address  the  critical  need  that  newspapers  have;  to 
quickly  analyze  and  determine  how  to  effectively  improve  their  business  position.  In  less 
than  one  year,  we  are  approaching  1 00  newspapers  that  have  signed  on  for  InSight.  We 
cannot  keep  up  with  the  demand  without  help.  YOUR  HELP! 

THE  REWARD:  A  compensation  package  that  can  double  your  salary  at  quota  and 
triple  your  salary  at  1 50%  of  quota. 

QUALIFICATIONS 

•  2-4  years  selling  experience  in  a  newspaper  environment  with  a  proven  track 
record  (additional  newspaper  background  a  plus) 

•  Experience  selling  software,  communications  or  related  technologies  - 
especially  databases  or  EIS  products 

•  Working  knowledge  of  Microsoft  Office  products  -  Excel,  Power  Point,  Word 

For  confidential  consideration  please  mail,  fax,  or  E-mail  your  resume  to: 

j|j|=j|=jjr - -  Publishing  Business  Systems 

Attn:  Bud  DePietto 
2611  Hamline  Avenue  North,  Suite  100 

St.  Paul,  MN  55113 

1  Fax:(651)639-0306 

j",,.  _ _ \  budd@pbs.com 

puMlahil^  businras  Equal  Opportunity  Employer 

www.mediainfo.com 
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Receiving  the  iowdown 
on  what’s  up  in  giving 


Researchers  profit 
from  visiting  a  site 
covering  nonprofits 

by  Charles  Bowen 

onprofit  organizations  are  a  gray 
area  for  many  editors.  Coverage  of 
philanthropic  foundations  and 
grants  usually  is  assigned  to  the  business 
beat,  but  such  groups  are  not  always  sub¬ 
ject  to  the  same  scrutiny  as  commercial 
enterprises.  If  we  don’t  give  much  atten¬ 
tion  to  the  business  of  giving,  it’s  not  that 
we’re  being  particularly  charitable  to 
charities;  it’s  Just  that  we  often  don’t 
understand  them. 

It  is  an  unusual  Journalist  who  will 
spend  time  learning  about  the  tax  laws 
affecting  corporate  giving,  the  latest  inno¬ 
vations  in  fund  raising,  the  names  of  the 
biggest  contributors  in  the  nation’s  public 
and  private  sectors,  and  the  new  trends  in 
philanthropy. 

But  such  a  rare  reporter  is  Todd  Cohen. 
As  early  as  1991.  Cohen  was  writing 
weekly  columns  about  nonprofit  organiza¬ 
tions  for  The  News  &  Observer  in  Ra¬ 
leigh.  N.C.  Later  he  created  the  Philan¬ 
thropy  Journal  of  North  Carolina  as  a 
publication  of  the  News  and  Observer 
Foundation. 

Nowadays.  Cohen’s  work  reaches  far 
beyond  issues  of  interest  only  to  those  in 
his  home  state  and  so  has  come  to  the 
Web.  The  Philanthropy  Journal  Online 
(PJO)  is  a  daily  electronic  publication  cov¬ 
ering  nonprofits  on  a  national  and  interna¬ 
tional  level,  producing  more  than  140,000 
pages  of  information  monthly. 

Thoroughly  searchable,  this  is  a  valu¬ 
able  resource  for  anyone  needing  the 
background  on  charities  and  foundations. 
To  use  it.  visit  the  site  at  hlip://www.p). 
OIL,  where  the  introductory  page  provides 
the  latest  news  from  nonprofits  in  busi¬ 
ness,  education,  and  charities,  as  well  as 
top  stories  in  the  fields  of  fund  raising, 
corporate  donations,  technological  inno¬ 
vations.  law  and  taxes,  and  related  topics. 

For  each  story,  the  site  provides  a  sum¬ 
mary  paragraph  and  a  hyperlinked  head¬ 


line,  which  you  can  click  to  see  the  full 
text.  Incorporated  in  most  of  the  full-text 
articles  are  further  links  to  related  sites 
elsewhere  on  the  Web.  Also,  most  stories 
end  with  links  to  related  articles  and  con¬ 
tact  information. 

As  the  introductory  page  illustrates 
with  clickable  buttons  at  the  left,  pjo  is 
divided  into  nine  departments.  Click  the 
links  to  reach  any  of  these  electronic  sec¬ 
tion  fronts,  which  are: 

•  Corporate  Giving  —  with  news  on 
business  foundations  and  grant  pro¬ 
grams,  as  well  as  trends  in  corporation 
donations. 

Foundations  —  covering  who’s  giving 
money  away  and  who’s  receiving  it. 
The  section  has  regular  features  on 
major  foundation  programs. 

Fundraising  —  with  stories  on  tech¬ 
niques.  programs,  and  innovations  in 
the  field. 

Giving  —  with  general  news  about 
nonprofit  contributions. 

•  Innovation  —  about  changes  and 
improvements  in  the  nonprofit  business. 
Law,  Taxes,  and  Money  —  covering  the 
business  and  legal  aspects  of  the  field. 

•  People  —  with  reports  on  the  personal¬ 
ities  in  the  nonprofit  world. 

Technology  —  covering  computer-relat¬ 
ed  issues  facing  nonprofits  as  well  as 
news  of  programs  geared  to  the  sector. 

•  Volunteers  —  with  information  on  vol¬ 
unteer  programs,  service  organizations, 
and  government  initiatives. 

You  also  can  sift  through  the  publica¬ 
tion’s  back  issues  using  a  search  box  on 
the  introductory  screen,  which  is  useful 
for  getting  background.  Suppose,  for 
instance,  that  while  covering  a  United 
Way  banquet,  one  of  your  reporters  hears 
references  to  financial  difficulties  suffered 
by  the  organization  in  Santa  Clara  County, 
Calif.  Entering  the  keywords.  SANTA 
CLARA  UNITED  WAY,  you  can  retrieve 
PJO’s  recent  reporting  on  the  situation, 
including  a  report  on  the  firing  of  the  local 
United  Way  CEO  and  background  on  how 
the  local  organization  has  been  struggling 
with  declining  contributions.  Clicking  any 
of  the  hyperlinked  headlines  produces  the 
full  report,  with  the  date  of  publieation 


and  links  to  related  stories. 

Other  considerations  for  using  the  PJO 
in  your  work: 

IThe  site,  part  of  Cohen’s  Philanthropy 
News  Network,  also  offers  a  free 
twice-weekly  electronic  newsletter  for 
those  wanting  more  information  on  non¬ 
profits.  Philanthropy  Journal  Alert  at 
http://www.pJ.org/corporale/alert.cfm 
covers  national  news  about  grants,  fund 
raising,  and  corporate  sponsorship,  as  well 
as  relevant  tax  news  and  information  on 
programs  and  conferences. 

2 The  network  also  tracks  Job  openings 
among  the  nonprofits  with  a  national 
database,  reached  at  http://Jobs.pJ.org. 
Enter  a  keyword  in  the  data-entry  field  on 
the  resulting  screen,  or  click  on  a  highlight¬ 
ed  area  of  the  national  map  displayed  there. 

3 The  Nonprofits  &  Technology  news¬ 
paper  at  hltp://www.pJ.org/corporate/ 
tech_report.clm  covers  new  media  and 
computer  technology  as  used  in  the  sector, 
featuring  success  stories,  ideas  in  cyber 
fund  raising,  virtual  volunteers,  online 
legal  issues,  and  conferences. 


BRIEFS 


Arkansas  newspaper 
launches  eHogs.com 

The  Morning  News  of  northwestern 
Arkansas  has  launched  a  paid-subscrip¬ 
tion  e-mail  newsletter  covering  sports 
news  at  the  University  of  Arkansas.  The 
unusual  daily  newsletter,  named  eFlogs. 
com  (after  the  university’s  Razorback 
mascot),  will  cost  $36.50  a  year,  or  10 
cents  a  day. 

Other  newspapers  have  offered  free  e- 
mail  newsletters,  but  few  have  charged 
subscriptions  for  these  services. 

PowerAdz.com  buys 
CityPapers.com 

PowerAdz.com  announced  Aug.  18 
the  acquisition  of  CityPapers.com,  a  Web 
site  developer  based  in  Grand  Rapids, 
Minn.,  for  $3.75  million  in  cash  and 
stock.  The  purchase  pushes  Rensselaer, 
N.Y.-based  PowerAdz  closer  to  its  goal 
of  having  1,000  newspaper  affiliates  by 
the  end  of  the  year.  With  the  addition  of 
CityPapers’  90  newspaper  clients,  Pow¬ 
erAdz  has  over  900  newspaper  Web  site 
affiliates. 

CityPapers’  90  newspapers  also  will 
add  to  PowerAdz’s  overall  page  views 
and  classified  ad  counts. 
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How  well  something  is  structured 
often  determines  its  staying  power. 


Together  with  our  affiliation  of  more  than  1 30  newspapers,  we’re  changing  the  face  of  online  commerce. 
Classified  Ventures-a  powerful  force  for  your  success. 
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www.classifiedventures.com 
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Web  sites,  including  all  of  the  nation’s  50 
biggest  newspaper  operations,  according 
to  Barbara  Needleman,  TMS’  vice  presi- 
dent/database  and  advertising  products. 

A  year  ago.  TV  Data  began  to  compete 
in  the  arena  of  national  advertising  sales 
with  a  program  to  sell  national  ads  to  go 
with  the  firm's  listings  for  newspaper  Web 
sites;  it  is  currently  rolling  out  a  program 
to  sell  national  ads  for  the  print  versions 
of  2.(XK)  dailies  and  weeklies. 

Some  of  the  biggest  newspapers  may 
soon  be  getting  ads  through  both  tms  and 
TVData.  predicts  Bassin.  whose  program 
focuses  primarily  on  papers  with  circula¬ 
tion  under  lOO.tXX). 

Bassin's  15  advertising  consul- 
tants  typically  spend  10 
to  20  days  at  a  client 
newspaper,  teaming  up 
m  with  the  paper's  sales 
m  reps  on  calls  to  local 

S  Most  of  the  advertising 
§  consultants  are  in  their  mid- 
g  30s  with  15  years  or  so  of 
.y  experience  as  sales  reps,  says 
Bassin,  and  most  earn  between 
$40,000  and  S50,(K)0.  “They 
have  very  high  credibility  in  the 
I  newspaper  environments  they  go 

I  into.”  says  Bassin.  “It's  not  like  every¬ 
body  wonders.  ‘Who  is  this  kid?'” 

TVData's  ad  consultants  focus  on  a 
newspaper’s  current  advertisers  and 
seek  to  sign  advertisers  to  one-year  con¬ 
tracts  for  ads  in  52  TV  books. 

One  top  advertising  consultant  has 
been  Tom  Merrill.  34,  who  joined  TVData 
2'/’  years  ago  after  15  years  in  sales  and 
circulation  at  the  Portland  Press  Herald 
and  Maine  Sunday  Telegram  in  Portland, 
Maine. 

Last  February,  Merrill  helped  sell  60  ads, 
a  total  of  434.5  inches,  during  an  eight-day 
consultation  at  The  Telegraph  in  Nashua, 
N.H.,  where  he  had  assisted  with  TV  book 
sales  the  two  previous  years.  This  year,  he 
helped  generate  $404,000  in  ad  revenue. 

“I  know  what  advertisers  look  for,”  says 
Merrill,  who  was  promoted  Aug.  1  from 
senior  advertising  consultant  to  advertis¬ 
ing  sales  director. 


TVData  sends  advertising 
consultant  reinforcements 
into  battle  to  sell  out  TV 
books 


expect  it  to  reach  150  clients  next  year. 

“The  concept  was  to  go  into  our  news¬ 
paper  customers  and  work  as  a  partner 
with  them  in  developing  revenue  sources 
to  support  their  TV  books.”  says  Tolstrup, 
who  notes  that  TV  sections  have  steadily 
added  pages  as  the  number  of  TV  channels 
has  grown  exponentially. 

TVData’s  biggest  competitor  in  the  TV 
listings  and  features  field  is  a  part  of 
Chicago-based  Tribune  Media  Services 
(TMS),  although  TMS  does  not  have  a  pro¬ 
gram  to  help  newspapers  sell  local  ads. 


by  Joe  Nicholson 


Like  slumping  hitters  getting  advice 
from  a  baseball  team’s  batting 
instructor,  some  newspapers  with 
subpar  ad  sales  for  their  tv  books  are  get¬ 
ting  pointers  from  outside  advertising 
consultants. 

Most  newspapers  consider  their  popu¬ 
lar  TV  sections  loss  leaders  because 
sales  reps  focus  on  sell- 
ing  ads  for  their  paper’s 
other  parts  and  special  ^ 
sections.  ^ 

Those  may  be  unneces- 
sary  losses. 

TVData,  a  Glens  Falls, 

N.Y.-based  firm  best  known 
for  its  TV  book  listings  and 
features,  says  its  advertising 
consulting  service  has  estab-  a  | 
lished  a  record  of  selling  out  a 
year’s  worth  of  ad  space  in  TV  books 
with  more  than  80%  of  its  130  clients. 

When  E&P  challenged  TVData  to 
back  up  its  claims  with  hard  evidence, 
the  privately  held  firm  offered  a  peek  at 
some  of  the  numbers  in  its  proprietary 
ledgers. 

Art  Bassin,  55,  president  and  CEO  of  Telegraph,  and  The  Telegraph,  Nashua,  N.H. 
TVData,  says  his  company  has  annual 
revenue  of  about  $25  million  with  an 
annual  operating  cash  flow  of  roughly  $5 
million. 

The  firm’s  consulting  service  for  TV 
books,  known  as  its  TV  Advertising 
Network,  has  revenue  from  commissions 
of  more  than  $2  million  a  year  and  is 
growing  “rapidly,”  says  Kathleen  Tol¬ 
strup,  44,  senior  vice  president  for  news¬ 
paper  sales. 

The  program  is  a  “stunning”  success, 
claims  Bassin.  “We  have  more  demand 
than  we  can  meet.” 

The  program  began  three  years  ago 
with  24  newspaper  clients,  and  officials 


TVTelet®^ 


Stephen  Tippie.  TMS  marketing  direc¬ 
tor,  says,  “1  think  that  anything  we  can  do, 
or  our  competitors  can  do,  to  help  newspa¬ 
pers  sell  ads  is  terrific,  but  we  take  the 
approach  that  newspapers  know  their  local 
communities  best,  and  therefore  they  are 
best  equipped  to  sell  advertising  locally. 

“Where  we  see  adding  the  most  value  is 
in  our  power  to  aggregate  national  adver¬ 
tisers  and  sell  ads  that  papers  wouldn’t 
normally  be  able  to  get.”  adds  Tippie. 

tms’  10- year-old  national  ad  sales  cam¬ 
paign  places  thousands  of  advertisements, 
most  of  them  program  “tune-in”  ads.  each 
year  in  150  newspapers  and  newspaper 
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Can  You  Afford  to  Compete  in 
Today’s  Competitive  Environment 
with  Avefi^  Performers? 


Competition  for  advertising  market  share  and  circulation  is  fierce  today 
~  and  will  only  get  stronger.  Are  your  teams  prepared  to  meet  and 
exceed  these  challenges?  Let  ProMax  Training  &  Consulting  introduce 
you  to  indepth  and  exciting  newspaper-specific  training  programs 
which  have  proven  to  excel  average  teams  into  top  performers. 


The  biggest  selling  point  Merrill  used 
was  a  value-added  offer:  If  an  advertiser 
signed  a  contract  to  place  a  weekly  ad  in 
the  TV  book,  the  paper  offered  a  free  ad 
each  week  in  the  daily  paper. 

Merrill  also  used  his  background  in 
newspaper  circulation  to  sell  ads.  “Your 
No.  1  complaint  on  a  TV  insert  day  would 
be,  ‘My  paper  did  not  have  a  TV  book,”  he 
says,  describing  conversations  he  has  with 
advertisers.  Sometimes,  he  says,  an  adver¬ 
tiser  will  take  over  his  pitch  at  that  point 
and  recall  a  time  when  he  or  she  didn’t  get 
a  TV  book  with  his  or  her  own  newspaper 
and  called  the  paper  to  complain. 

“I  explain  that  people  will  actually  pur¬ 
chase  the  newspaper  for  the  TV  book,” 
Merrill  says. 

TV  sections  offer  another  advantage: 
they  limit  advertising  to  15%  or  20%  of 
page  space  whereas  daily  newspapers  are 
often  60%  ad  space  and  40%  news  hole. 

In  addition,  the  TV  book  offers  a  seven- 
day  life  span  and  will  guarantee  ad  posi¬ 
tion  for  no  extra  charge — while  there  is  a 
guarantee  position  charge,  often  30%,  for 
run-of-press  advertisements.  Finally,  TV 
books  often  offer  noncompete  clauses, 
meaning  an  advertiser’s  competitors  are 
kept  off  the  same  page  or  a  facing  page. 

Steve  Pare,  retail  advertising  manager 
at  The  Telegraph,  says  the  best  aspect  of 
TVData’s  program  is  the  one-year  con¬ 
tract  that  means  ads  are  “locked  in  and 
guaranteed  for  a  year.”  Moreover,  Pare 
says  he  has  had  a  good  retention  rate, 
about  60%,  for  those  ads. 

When  Merrill  is  coming,  says  Pare, 
“My  reps  get  all  their  [joint]  appointments 
lined  up.” 

A  TVData  advertising  consultant  spent 
18  days  in  March  at  The  Macon  (Ga.) 
Telegraph  and  sold  216  inches  of  advertis¬ 
ing,  generating  $291,656  in  new  advertis¬ 
ing  revenue. 

At  the  Sunday  Gazette-Mail  in  Char¬ 
leston,  W.Va.,  TVData  redesigned  a 
tabloid  TV  book  into  a  44-page  quarter¬ 
fold,  and  TVData’s  advertising  consultant 
helped  sell  220.5  inches  of  ad  space,  gen¬ 
erating  $325,271  in  new  revenues. 

TVData  regularly  attempts  to  get  client 
papers  to  agree  to  a  redesign  of  their  TV 
books  to  create  more  space  for  ads  and 
help  sell  them. 

“It’s  one  thing  to  sell;  the  challenge  is  to 
hold  onto  it,”  concedes  Tolstrup.  To  do 
that,  papers  must  work  with  advertisers  to 
revise  ads  over  the  course  of  a  year  to  keep 
them  fresh.  That  kind  of  cooperation  also 
increases  the  odds  that  advertisers  will 
renew  their  contracts.  MM 


Advertising  Programs 

♦  Maximum  Management 

♦  Maximum  Selling  Success 
♦Planning  Ad  Budgets  The  Easy 

Way/Selling  Campaigns 

♦  Using  the  Telephone  to  Sell  & 

Selling  Special  Products 

♦Winning  Words  ~  Successful 
Communication  Skills 
♦Using  Research  to  Sell 
♦Co-op  &  Vendor  Advertising 
♦Wow’em  with  Customer  Service  & 
Projecting  a  Professional  Image 
♦Using  DISC  to  Sell  ~ 

Selling  to  Personality  Styles 
♦Selling  in  a  Competitive  Environment: 
TV/Cable 
Radio 

Direct  Mail  &  Other  Print 
Yellow  Pages 

♦The  Power  of  the  Internet 
♦Creative  Thinking  &  Selling 
♦Strategic  Planning  for  Maximum  Results 
♦Creating  a  High-Performance  Team 


♦Powerful  Pre.sentations  ~ 

Big  or  Small 

♦Advanced  Media  Planning 
♦Successful  Marketing  Practices 
♦Advanced  Business  Strategies 
♦  Progressive  Prospecting 
♦Converting  to  a  50-Inch  Web 

Classified  Programs 
♦Cu.stomer  Service  & 
Communication  Skills 
♦Creating  Successful  Classified  Ads 
♦Classified  Sales  Strategies 

Circulation  Programs 
♦Maximum  Management 
♦Delivering  Excellence  & 

The  Power  of  Teamwork 
♦Customer  Service  & 
Communication  Skills 
♦Successful  Recruiting  & 
Contracting  Techniques 
♦Successful  Strategies  for 
Increasing  Circulation 


promaK 

maximizing  productivity,  profits  and  people  ^ 

ProMax  Training  &  Consulting,  Inc.  800.898.0444 
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At-risk  artists  can  draw  on 
cartoon  network  for  support 


E&P 


by  David  Astor 


The  Cartoonists  Relief  Network 
(CRN)  is  only  2  years  old,  but  its 
genesis  dates  back  to  1989. 

CRN  director  Robert  Russell  was  in  Sri 
Lanka  that  year,  working  in  one  of  the 
community-development/humanitarian- 
relief  jobs  he  held  during  a  career  spent 
mostly  in  Asia  and  Africa.  One  day,  he 
read  in  the  opposition  press  about  Jiffry 
Yoonoos,  who  was  beaten  for  a  cartoon 
that  angered  Sri  Lanka’s  president. 

“In  Third  World  countries,  criticizing 
the  big  man  is  usually  taboo,”  says 
Russell. 

The  future  CRN  founder  visited  Yoo¬ 
noos  and  asked  him  what  kind  of  help  he 
needed.  Russell  expected  a  request  for  a 


Dress  You  Up 
'Shuggle  Time 
Clothes  Call 
^  Wrap  of  Luxury 
Express  Yourself 
Sheer  Indulgence 
Sharp-Dressed  Man 
Men  in  Blac 
Get  It  Whi 
Techno  Col 
Bronze 
Tress  Ci 
Fresh  Fa 
Just  Me  and  My  Honey 
And  the  Winner  Is 
Tips  on  clothing 
skin  aritfliair  care 
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big  international  investigation,  but  Yoo¬ 
noos  said:  “If  I’m  killed,  I  want  someone 
to  pay  for  my  children’s  schooling.” 

CRN  hasn’t  had  the  funds  so  far  to  give 
much  financial  help  to  at-risk  editorial 
cartoonists.  Russell  runs  the  Arlington, 
Va.-based  organization  on  a  shoestring 
annual  budget  of  under  $5,000,  much  of  it 
from  money  he  earns  doing  human-rights 
consulting  and  helping  development  agen¬ 
cies  write  grant  proposals. 

Russell  hopes  CRN  —  which  recently 
came  under  the  tax-exempt  umbrella  of 
the  New  York  Foundation  for  the  Arts  — 
will,  within  two  years,  have  a  budget  big 
enough  to  pay  lawyers  to  represent  belea¬ 
guered  cartoonists,  give  stipends  to  their 
families,  and  more.  To  do  this,  Russell  is 
seeking  grants  and  more  contributions, 
some  of  which  come  from  cartoonists  who 
send  money  directly  or  have  people  buy¬ 
ing  their  originals  send  the  checks  to  CRN. 

In  the  meantime.  Russell  tries  to  con¬ 
tact  Jailed  or  otherwise  endangered  car¬ 
toonists  to  give  them  moral  support. 
“People  in  that  situation  feel  frightened 
and  completely  isolated.”  says  Russell. 
“Knowing  that  colleagues  around  the 
world  know  and  care  about  their  plight  is 
a  tremendous  morale  boost.” 

Russell  and/or  CRN  supporters  also  visit 
embassy  officials,  write  letters  to  govern¬ 
mental  authorities  urging  them  to  release 
imprisoned  cartoonists,  send  handbooks 
with  defensive-living  tips  to  cartoonists  in 
danger,  try  to  find  paying  clients  for  at- 
risk  cartoonists,  offer  an  “Art  to  Die  For” 
exhibit  of  the  work  of  threatened  cartoon¬ 
ists,  and  more. 

“What  he  | Russell]  does  doesn’t  always 
have  an  immediate  impact,  but  it’s  impor¬ 
tant.  and  1  admire  him  for  it,”  says  Associ¬ 
ation  of  American  Editorial  Cartoonists 
president  Joel  Pett,  who’s  with  the 
Lexington  (Ky.)  Herald-Leader  and  Uni¬ 
versal  Press  Syndicate. 

CRN  (mayte6@aol.com,  http://www. 
cagle.com/crn)  has  helped  about  50  car¬ 
toonists.  It  learns  about  them  through 
tips,  word-of-mouth,  and  organizations 
such  as  the  Committee  to  Protect 
Journalists  and  Amnesty  International. 

Yoonoos’  situation  has  improved  since 


a  leadership  change  in  Sri  Lanka  several 
years  ago;  he  even  received  an  award  from 
his  current  government.  But  other  car¬ 
toonists  who  criticized  their  governments 
aren’t  faring  as  well.  Kurdish  artist  Dogan 
Guzel  is  Jailed  in  Turkey,  as  is  Essam 
Hanafi  in  Egypt.  Also,  Irfan  Hussain  of 
India  was  murdered  this  March. 

Russell,  57,  who  has  a  bachelor  of  fine 
arts  degree  from  Syracuse  University, 
admires  the  courage  of  many  Third  World 
cartoonists  and  notes  that  they  usually 
receive  modest  recompense  for  the  risks 
they  take. 

“They  have  power  and  influence  and 
credibility  vastly  beyond  the  paltry  sum 
they’re  paid.”  he  says. 

Pett  adds  that  angering  the  powerful  is 
much  more  dangerous  for  some  foreign 
cartoonists  than  it  is  for  U.S.  ones.  Yet  a 
number  of  American  cartoonists,  he  notes, 
do  work  that’s  not  as  hard-hitting  as  it 
could  be.  “They  waste  their  space  with 
Jokes  or  comment  on  things  that  are  really 
not  that  important.”  says  Pett.  H 


BRIEFS 


Lee  leaps  to  Web 

Stan  Lee,  whose  “Spider-Man”  proper¬ 
ties  include  a  King  Features  comic,  has 
taken  his  Encino,  Calif.-based  Stan  Lee 
Media  firm  public  and  launched  a  Web 
site.  The  site  (http://www.stanlee.net)  will 
include  a  made-for  Internet  comic,  e- 
commerce,  personal  Web  pages  devoted 
to  superheroes,  and  more. 

Fugitive  funnies 

“Dick  Tracy”  is  helping  the  Federal 
Bureau  of  Investigation  search  for  crooks 
by  profiling  one  of  the  “Ten  Most  Wanted 
Fugitives”  each  Sunday  through  October. 
The  Tribune  Media  Services  strip  is  by 
Dick  Locher  and  Michael  Kilian. 

Columnists  move 

The  National  Society  of  Newspaper 
Columnists  and  its  355  members  are  now 
being  managed  by  the  jbk  Group,  107  N. 
Main  St.,  Farmville.  VA  23901;  (804) 
391-3737;  nsnc@Jbkgroup.com. 
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Samuel  wraps 
up  sales 

The  new  NT-40  automatic  strapper  from 
Samuel  Strapping  Systems,  Hodgkins,  Ill., 
was  purchased  by  Hearst  Corp.’s  Capital 
Newspapers,  Albany,  N.Y.  (with  two  mk- 
6MG  3/4  wrappers);  Rochester  (N.Y.)  Dem¬ 
ocrat  and  Chronicle-,  Gannett  Offset 
Florida.  Miramar;  and  The  Courier- 
Journal,  Louisville,  Ky.  (six  strappers). 

Samuel  also  reported  installations  of  its 
News  Tyer  20(X)  machines  at  the  Akron 
(Ohio)  Beacon  Journal',  The  Valdosta 
(Ga.)  Daily  Times  (with  bottom  wrappers); 
the  Morning  News,  Florence,  S.C.  (with 
bottom  wrappers);  The  Advertiser, 
Lafayette,  La.  (four  News  Tyers,  four  MK- 
6mg  3/4  wrappers  with  inkjet  printers);  and 
The  Gaston  Gazette,  Gastonia,  N.C.  (two 
News  Tyers). 

Other  orders  came  from  the  Fargo, 
N.D.,  Forum  for  a  strapper,  the  Milwaukee 
Journal  Sentinel  for  bottom  wrappers,  and 
The  Miami  Herald  for  completion  of  its 
conversion  to  all  MK  series  wrappers. 

New  GMA  orders 
include  FlexIRoll 

In  addition  to  orders  for  23  inserters  and 
nine  lines  of  press  conveyor  through  July 
of  this  year,  gma,  Bethlehem,  Pa.,  sold  the 
first  FlexiRoll  in  North  America. 

The  reel-storage/buffering  equipment 
manufactured  by  its  Swiss  parent  company, 
Muller  Martini,  was  part  of  gma’s  biggest 
sale  this  year.  For  Thomson  Newspapers’ 
Winnebago  Strategic  Marketing  group, 
based  in  Appleton.  Wis.,  it  will  install  three 
16-into-2  SLS2000  inserting  systems  and  a 
half-mile  of  News-Grip  single-gripper  con¬ 
veyors  off  three  press  folders. 

The  FlexiRoll  double  winding  and 
unwinding  stations,  with  Roll-to-Pocket 
interface,  will  buffer  overflow  from  the 
press  and/or  store  preprinted  materials,  for 
eventual  inserting  on  the  SLS2000s.  The 
systems  are  expected  to  be  operating  in 
early  spring,  according  to  Winnebago  SMG 
chief  financial  officer  and  project  director 
Joseph  Ellingham. 

Other  SLS2000  customers  are  the  Cleve¬ 
land  Plain  Dealer  (a  36-into-2  machine 
that  joins  SLS-IOOO  units  installed  in  the 
early  1990s  and  now  being  upgraded  to 
WinLincs  and  GroupLincs  controls);  The 
Patriot-News,  Harrisburg,  Pa.  (a  28-into-2 
for  its  new  plant,  to  be  joined  by  one  oper¬ 
ating  at  the  downtown  plant  since  1997); 


New  York  Times  Co.  direct  marketer  Globe 
Specialty  Products,  Westboro,  Mass.,  (an 
18-into-l  and  a  10-into-l);  7Vi^  Gazette, 
Colorado  Springs,  Colo,  (a  second  12-into- 
2);  St.  Joseph  (Mo.)  News-Press  (also  a  1 2- 
into-2);  and  Gannett’s  Minneapolis  Offset 
(6-into-2  for  USA  Today).  Eight  other 
SLS2000S  went  to  customers  in  Spain, 
Germany,  Greece,  and  Panama. 

Three  10-into-l  Alphaliner  inserters 
were  purchased  by  Design  Mail.  The 
Plano,  Texas-based  contract  firm  that 
processes  The  Dallas  Morning  News  total 
market  coverage  (TMC)  package  is  expand¬ 
ing  to  Phoenix,  where  the  inserters  will  be 
handling  the  selective  inserting  require¬ 
ments  of  The  Arizona  Republic  TMC  pack¬ 
age.  A  lO-into-l  Alphaliner  also  went  into 
The  Reporter,  Lansdale,  Pa.,  and  into  the 
Stevens  Point  (Wis.)  Journal. 

Conveyor  buyers  were  the  Houston 
Chronicle  (four  News-Grip  lines).  The 
Dallas  Morning  News  (two  lines),  and  The 
Herald,  Everett.  Wash,  (one  line). 

Sales  for  Schur 

Craftsman  Newspaper  Production  Sys¬ 
tems,  Dayton,  Ohio,  sold  four  Winrob  ro¬ 
botic  palletizing  systems  from  Denmark’s 
Schur  Packaging  Sytems  to  the  Atlanta 
Journal  and  Constitution  for  installation 
later  this  year  at  the  papers’  Norcross,  Ga., 
production  plant. 

The  palletizer  can  handle  strapped  or 
unstrapped  bundles  and  includes  PLC  con¬ 
trol,  automatic  slipsheet  feeder,  automatic 
pallet  dispenser,  and  a  PSW  2001  stretchfilm 
wrapper.  Its  NT-based  master  control  sys¬ 
tem  can  download  zoning  information. 

Atlanta  will  palletize  approximately 
170,000  daily  copies  and  285,000  Sunday 
copies  coming  off  its  four  TKS  press  lines. 
Full  pallets  will  ship  to  15  distribution  cen¬ 
ters  for  final  package  assembly.  There  are 
also  plans  to  palletize  unstrapped  food  and 
society  sections,  as  well  as  commercial 
products,  which  are  now  stacked  manually 
and  transported  to  three  GMA  SLS2000 
inserters,  where  they  serve  as  insert  jackets. 

Craftsman  also  sold  a  Schur  TGG  3000 
Golden  Grip  conveyor  system  to  the 
Goldsboro  (N.C.)  News-Argus,  where  it 
will  move  copies  from  a  Goss  Urbanite 
press  to  the  stacking  and  inserting  opera¬ 
tion,  begining  in  October.  Its  On-Line 
Control  System  permits  production  in 
stacker-priority,  batch-operation,  and  split- 
operation  modes  and  provides  continuous 
correction  of  copy  position  and  gripper 
conveyor  speed  in  relation  to  the  folder. 


TK  Advantage 
gets  Superlink 

Kaspar  Sho-Rack  has  enhanced  its  TK 
Advantage  single-copy  sales-management 
software  with  Superlink,  the  latest  com¬ 
munications  system  for  Radix  hand-held 
scanners  used  to  collect  data  from  Sho- 
Rack  electronic  mechanisms.  The  change 
shrinks  information  transmission  time  to  a 
tenth  of  that  required  in  earlier  versions, 
according  to  Sho-Rack. 

For  version  8.0  of  the  company’s  Micro¬ 
soft  Access-based  software.  Superlink  si¬ 
multaneously  loads  and  uploads  to  as  many 
as  20  scanners,  either  connected  directly  to  a 
PC  or  remotely  to  a  warehouse  via  modem. 
It  is  compatible  with  V.90  56k  and  older 
modems.  TK  Advantage’s  script  already 
permits  unattended  processing,  after  which 
a  status  log  for  all  scanners  is  displayed. 

TK  Advantage  software  now  allows  users 
to  define  an  unlimited  number  of  quantity 
breaks  and  make  different  calculations  for 
each  to  more  accurately  forecast  draws  and 
reduce  sellouts/retums. 

New  Kansa 
Multi-Feeder 

Kansa  Corp.,  the  Baldwin  Technology 
company  based  in  Emporia,  Kan.,  offers  a 
new  Multi-Feeder  operating  at  speeds  up 
to  15,000  cycles  per  hour.  A  two-unit 
“masterfeeder”  can  be  expanded  to  eight 
feeders,  each  able  to  feed  products  from  4- 
by-6  inches  to  12-by-16  inches. 

Product  accumulating  in  a  stack  is 
delivered  all  at  once.  The  Multi-Feeder  can 
be  placed  perpendicular  to  an  inserter  to 
increase  the  number  of  inserts  without 
moving  the  jacket  station  or  delivery. 


PEOPLE 


MULLER  MARTINI  CORP. 

Werner  Naegeli,  47,  was  appointed 
to  succeed  Kasper  Meier  as  president 
and  c  E  o  of  the  Switzerland-based  print¬ 
ing  and  finishing  equipment  manufacturer. 
Meier,  who  was  c  E  o  for  27  years,  contin¬ 
ues  as  the  company’s  chairman.  Peter 
Prysch  was  hired  as  engineering  manag¬ 
er,  filling  the  position  formerly  held  by 
Naegeli,  a  mechanical  engineer  who 
joined  Muller  Martini  10  years  ago.  The 
company’s  U.S.  offices  are  in  Hauppauge, 
N.Y.;  its  newspaper  packaging  systems 
business,  G  M  A,  is  in  Bethlehem,  Pa. 
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FEATURES 

AVAILABLE 


_ ASTROLOGY _ 

Weekly  or  Monthly  Forecasts 
Free  link  to  our  www  brings  reocJers 
http:  // WWW.  ti  me-dato  .com 
Time  Data  Syndicate  (8(X))  322-5101 

AUTOMOTIVE 

WE'LL  DO  the  writing,  you  sell  the  ads! 

Enhance  your  auto  section  and  ad 
sales  with  articles  from  AUTOMOTIVE 
NEWS  and  AUTOWEEK,  the  leaders 
in  weekly  automotive  industry  reporting 
Automotive  News  Syndicate 
Joe  Hanley  (212)254-0890 
Fax  (212)  254-7646 


_ ENTERTAINMENT _ 

“Hollywood  Behind  the  Scenes” 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Rates  and  samples,  (800)  959-9977 

AAAJOR  CELEBRITY  INTERVIEWS 
IN  YOUR  PUBLICATION  -  $20! 
Night&Doy  Newswire  (732)  245-6393 

FEATURES  AVAILABLE 

CAR,  PC,  INTERNET  and  movie  features. 
Subscribe  or  purchase  one  at  a  time. 
From  $35.  Visit  www.buckwire.com 

FAX  your  ad  to 

212  #929  ♦1259 


_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Comera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  P.O.  Box 
^33,  Middletown,  NY  10941 ; 

(914)  692-4572  Fax  (914)  692-831 1 


NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 


I  ABSOLUTELY  the  finest  in  crosswords 
I  PUZZLE  FEATURES  SYNDICATE 
!  Call  (800)  292-4308/(909)  766-7617 


!  BRAINSQUEEZE 

j  The  ultimate  Word  Puzzle  producers 
I  FREE  packet  with  sample  puzzles 
j  (409)  295-5794  Fox  (409)  295-9624 
I  P.O.  Box  1 972,  Huntsville,  TX  77342 


CROSSWORD^^ 
A 


ID 

B 
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E 
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D 

la 
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la 

B 

BUSINESS  OPPORTUNITIES 


OVYN  YOUR  OWN  MAGAZINE 
Award-winning  city  magazines.  Can 
be  located  an)nwhere.  We  do  consulta¬ 
tions,  production  and  printing.  You  do 
editorial  and  advertising  sales.  All 

f)rafits  are  yours,  $1(X),000-f  potential. 
352)  622-2995. 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAMEN  &  CO.  GROUP  SERVICES 
Specializing  in  weekly  &  monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fox  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


WHAT'S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It's  Free! 
WWW. mediamergers.com 


NEWSPAPER  BROKERS 


770Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  SWest/West 
(505)  524-0122 

John  Szefc,  Midwest  (91 4)  291  -7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO  MEDIA  SERVICE 
Community  Newspaper  Sales  & 
Appraisals,  www.bolitho.com 
(580)  421-9600 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales,  Acquisitions,  Mergers 
(909)  626-6440  Fax  (909)  624-8852 


JMPC,  Est  1983,  sells  cammunity,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http;/ /www. jmpc.net 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lan  W.  Williams 


MEL  HODEa  NEWSPAPER  BROKER 
5196  Benito,  #1 1 ,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  —  Confidential 
229  Stetsan  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


PHILUPS  PROPERTIES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPERS  FOR  SALE 


CALIFORNIA:  Business  bi-manthly 
$180,000;  FLORIDA:  Island  resort 
magazine  $150,000;  Atlantic  real 
estate  monthly  $100,000;  SOUTH 
CAROLINA:  Shopper  must  sell,  great 
opportunity  $75,000.  Mayo  Commu¬ 
nications,  (81 3)  971 -2061 . 


FOR  CURRENT  USTINGS 
GOTO 
cribb.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1 801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


NEWSPAPERS  WANTED 


WE  HAVE  BUYERS 
for  Newspaper  and 
Other  Print  Media 

RANGING  FROM  $  1 OOK  to  $  1 OOM 
Knowles  Media  Brokerage  Services 
Gregg  K.  Knowles,  President 
(909)  626-6440  Fax  (909)  624-8852 


NEWSPAPER  BROKERS 


Confidential  Appraisal  |  Bolitho-Cribb  We  have  sold  j 

for  Estate,  ESOP,  I  ^  A.SSOCi3t6S  thousands  of  | 

Partners,  Bank,  Tax,  Publication  Brokerage  i  publishing  companies  ! 

Stock,  Assets  »  Appraisals  since  1923 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribbeimt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82^ 
lfhlcksetrib.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Nnles,  PL  341(& 
tokise  mlndspring.com 


NEWSPAPER  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone;  (417)451-1520 


PUBUCATIONS  FOR  SAL£ 


MOVE  TO  FLORIDA.  Award  winning 
full-color  magazine  in  Florida.  Profits 
$60K-i-.  Call  (352)  622-2995. 


PROFITABLE  PAPERS.  Coastal  Georgia 
weekly  near  Savannah;  tourist  town 
weekly  in  Iowa;  free  shopper  in 
Missouri;  real  estate  niche  publication 
in  metro  orea;  national  niche  for  od 
ideas.  Dennis  Herrick  at  Skogman  Com¬ 
mercial  Group  (319)  363-8286. 


SUCCESSFUL  BI-MONTHLY  DINING 
magazine.  5-years  old.  Owner 
operated.  $50K-$60K  part-time  sales. 
Full-time  staff  could  triple.  Excellent 
customer  base.  Could  be  franchised. 
$42K/best  offer.  Moving,  must  sell. 
Alpha  Communications,  1272  Great 
Neck  Rood,  PMB  142,  Virginia  Beach, 
VA  23454.  (757)  496-2219. 


Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


NEWSPAPER  BROKERS 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 


Leader  in  Sale 
of  Community 
Newspapers  j|| 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  Desco  Dr,  Dallas,  TX  75225 
www.rickenbachennedia.coni 
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CLASSIFIED 


EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKRCX)M 

NO  NONSENSE  50"  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


AAAILROOM 

1  Hall  Monarch  Boftomwrap  & 
1  Hall  Monitor  Counter 
Stocker/with  Ranger  Laser. 
As  is.  Will  Sell  or  Trade  for 
Kirk  Rudy  Labeling  Machine 
with  215  base  and  21 1  head. 
Call  (903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stilcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355 
Fax  (256)  997-9656 


PRESSES 


PRESSES 


_ MAILROOM _ 

j  LARGE  GROUP  OF  1 992  QUIPP 
!  CONVEYOR  COMPONENTS 

j  (stream,  floor,  stackers) 

j  Muller  227  Inserters/Pockets 

!  Kansa  480  Inserters 

MID-AMERICA  GRAPHICS,  INC. 

I  (800)356-4886  Fax  (816)  887-2762 


MAILROOM  EQUIPMENT 
^  Standlee  and  Associates,  Inc. 
j  (407)  273-5218  Fox  (407)  273-901 1 

I  NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems 

•  Buy /Sell  Used  Moilroom  Equipment 
Terry  Connors,  Director  of  Sales 

j  Phone:  (508)  850-7945 

I  Fax:  (508)  850-7951 

I  www.newstec.com 


RONEER  EQUIPMENT 
•  Inserters  &  Stackers 

•  Strappers  •  Labelers  *1/4  Folders 
j  (2 1 7)  43 1  -0275,  Fox  (2 1 7)  43 1  -0273 

PRE-OWNED  MAILROOM  Equipment 
j  Bill  Kanipe,  ALTA  GRAPHICS,  INC. 

!  (770)  428-5817  Fax  (770)  590-7267 

PRESSES 

CO/4MERCIAL  PRESSES  &  AUXlUARIES 
Brush  Dampener  Conversions 
i  (815)  648-461 1  Fox  (81 5)  648-2856 


!  DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“WoHdwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

!  PRESSES  WANTED:  HARRIS  V25  V22 
j  VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
I  Urbanite  Metro;  ^LNA  D30  C96 

Tel:  (913)648-2000 
_ Fox:  (913)  648-7750 _ 


I  EXCELLENT  OPPORTUNITY 
5-unit  Goss  Community  SC/SSC 
i  comprised  of  1  -three  color  unit  (UOP), 
1  stacked  unit,  3  mono  units. 

I  Very  clean.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 

MOST  EXTENSIVE  SELEaiON  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
_ www.webpresses.com _ 

USED  NEWSPAPER  PRESSES. 

Call  Henry  Cobb  @  ONE 
_ (404)  842-01 1 1 _ 


j  USED  PRESSES 

^  Let  us  help  you  through  the  process. 

Sales  •  Rebuilding  •  Cylinders 
!  Installation  •  Service 


MOUNTAIN  STATES,  INC. 

(800)  257-3045 

;  WANTED  TO  BUY 

!  BUYING  news  photos,  sports,  politics, 
i  personolities,  events.  Any  quantity, 
j  anywhere.  Call  Jim  1  (800)  872-9990. 

'  NEWSRACKS  WANTED.  Want  to  get 
rid  of  your  old  newsracks?  Call  me,  I 
;  will  buy  them.  John  (305)  225-3742. 


!  WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

I  (256)  997-9355  Fax  (256)  997-9656 


WANTED:  Presses  -  Inserters 
I  Call:  Bill  Kanipe  or  Al  Taber 
I  ALTA  Graphics  Inc. 

j  (770)  428-5817  Fox  (770)  590-7267 

'  FERAG  EQUIPMENT 


FERAG  MULTI  CELL 
STACKER  COMPLEXES 
FOR  SALE 

Contact:  John  Wills 

PhoM:  (516)  843-3003 
Fax:  (516)  843-2280 


MELVILLE,  NY 


INDUSTRY 

SERVICES 


CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Evaluations  •  Expansion  •  Training 
Bulk,  Home  Delivery,  Single  Copy. 
(516)  379-2797/(727)  786-5930 

CIRCULATION  SERVICES 

III  1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
E-mail:  mns1@metro-news.com 
www.metro-news.com 


CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

!!!!!  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  Mil! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 

HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 

VERIFICATION  PROGRAMS 

PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  AAARKETING 

TOM  ZGONC  (800)  776-6397 

BLENKARN  TELEMARKETING 
•  Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)218-6731 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

SPEQRUM  MARKETING  SERVICES 

A  teleservices  solution  (or 

•  Cold-call  projects 

•  Stop-saver  projects 

•  Up-grade  projects 

Call  Doug  Reese  at  (800)  972-6778 

JOHN  A.  BURKE 

NY  •  NJ  •  PA 

CIRCULATION  AAARKETING  SERVICES 
Phone/Fax:  (516)  588-2735 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 

TELE  DIREa  MARKETING,  INC. 
(912)  226-6100  Fox  (912)  226-5414 
“newspaper  telemarketing  experts" 
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CLASSIFIED 


INDUSTRY 

SERVICES 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http:// www.fakebrains.com 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  nvotors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hour  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE 
(800)  657-2110 


Editor  &  Publisher: 
The  communication 
link  of  the  newspaper 
industry  every  week 
since  1884. 


PUBUSHER  CONSULTANTS 

CRADICK  &  MINIE 
Consultants  To  Publishers 
70  years  combined  industry  experience 
We  fix  income  shrinkage  and  market 
share  losses.  1  (888)  41 4-5038 


CIRCULATION  SERVICES 


TRAINING 


NEWSPAPER  SALES  MAGIC.  Subscrip¬ 
tion  sales  training  tapes.  4  upbeat 
tapes  show  how  to  close/objections. 
American  Reading  Association 
(888)  747-2949  sales@magicm.com 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

Tire  Prepaid  Subscription  Telemarketing  Leader 
is  Proud  To  Offer 

Predictive  Post-Start  Verification  with  instant  E-mail 
Route  Specific  Reports,  Precise  Response  Data 
Instant  Problem  Notification  and  Lower  Rates 
We  Still  Guarantee  25%  Prepaid  Subscription  Sales! 
Call  Andy  Orr  at  1  (888)  343-0470  for  more  information 


HELP  WANTED 


_ ACADEMIC _ 

FLORIDA  ASM  UNIVERSITY 
School  of  Journalism 
Media  ond  Graphic  Arts 
Positions  Available 

Dynamic  student  newspaper  advisor/ 
teacher  needed  for  award-winning 
university  bi-weekly  newspaper. 
Requires:  Ph.D.  in  appropriate  field, 
5+  years  experience  in  newspaper 
journalism.  Teaching  and/or  advising 
experience  a  plus.  Those  with  no 
doctorate  but  outstanding  professional 
experience  may  be  considered.  Salary 
from  $45,000  to  $50,000  for  9 
nronths  (tenure-track  position). 

This  position  begins  January  3,  2(XX). 
Application  deadline  is  October  8, 
1999,  but  position  will  remain  open 
until  filled. 

The  FAMU  journalism  program  is 
accredited  by  ACEJMC. 

Send  a  letter  specifying  the  position 
number  and  complete  resume  to: 

Robert  M.  Ruggles,  Dean 
School  of  Journalism 
Media  &  Graphic  Arts 
1 08  Tucker  Hall 
Florida  A&M  University 
Tallahassee,  FL  32307-4800 

IVs  A  Classified 

Secret! 

We'll  never  reveal  the  identity 
of  an  EffP  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  It  the  Box  Number  you're  answering 
is  on  your  list,  We  ll  discard  your  reply. 


_ ADMINISTRATIVE _ 

PUBUSHER/VP 
READERSHIP  DEVELOPMENT 

Do  you  have  a  passion  (or  readers? 
Can  you  demonstrate  excellence  in 
editorial  or  circulation  operations  with 
a  proven  record  of  growing  circula¬ 
tion?  Do  you  have  a  commitment  to 
exemplary  customer  service?  If  so,  you 
may  be  the  right  person  (or  our  team. 

Aggressive,  central  Indiana  marketing 
group  seeks  a  dynamic  Publisher/Vice 
President,  Readership  Development  at 
the  Tribune-Star  in  Terre  Haute.  The 
Tribune-Star  is  a  41,000-circulation 
daily  serving  Vigo  County  and  the 
western  portion  of  central  Indiana. 
Terre  Haute  offers  a  quality  lifestyle  in 
a  mid-size  community  and  is  home  to 
Indiana  State  University. 

The  publisher  is  responsible  (or 
editorial  and  circulation  functions,  and 
community  relations.  The  position  is 
responsible  for  the  profit  and  loss 
performance  of  all  products  and  ser¬ 
vices  and  requires  maintaining  a  col¬ 
laborative  relationship  with  all  other 
functional  departments.  The  publisher 
ensures  compliance  with  established 
standards  of  customer  service. 

Additional  responsibilities  include: 
•Defining  and  executing  the  readership 
development  mission  of  all  products 
and  services  as  it  relates  to  editorial 
and  circulation  strategies 
•Monitoring  standards  of  performance 
and  completing  performance  evalua¬ 
tions  for  direct  reports 
•Preparing  financial  budgets  and 
monitoring  budget  performance 
•Serving  on  community  boards  and  com¬ 
mittees  and  representing  the  company 
at  community  functions  and  events 

Send  or  E-mail  cover  letter  and  resume 
to: 

Judi  Litsey 
Thomson  Indiana 
1 1 33  Jackson  Street 
Anderson,  IN  4601 6 
jlitsey@indol.com 


ADMINISTRATIVE 

PROPERTY  MANAGERS 

Add  Inc,  an  employee-owned  com¬ 
pany  and  one  of  the  country's  leading 
publishing  and  printing  campanies, 
has  openings  for  Properly  Managers  in 
Wisconsin,  Ohio  and  Florida. 

The  position  will  be  responsible  for 
overseeing  the  daily  operations  of  a 
weekly  community  shopper;  personal 
sales  account  base  management  sup¬ 
port  needed.  The  ability  to  work  with 
other  property  managers  in  the  group 
ond  promote  cross  sell  and  shared  pro¬ 
motions  and  activities  is  essential. 

Management  experience,  sales  achieve¬ 
ment  track  record,  production  knowl¬ 
edge  and  experience,  business 
finances  understanding,  communica¬ 
tions  skills/education,  flexible  ond  com¬ 
mitted  to  the  organization. 

The  ability  to  build  a  high  performance 
team  by  helping  recruit,  develop  and 
retain  top  employees.  Develop  and 
implement  strategic  and  tactical  plans 
along  with  profit  planning  for  the 
property. 

Add  Inc  is  one  of  seven  media  related 
companies  owned  by  Journal  Commu¬ 
nications,  publishers  of  the  Milwaukee 
Journal  Sentinel.  Competitive  salary 
and  comprehensive  benefits  package 
offered. 

Pleose  send  resume  to: 

Add  Inc. 

Attn:  Human  Resources  Department 
P.O.  Box  609 
Waupaca,  Wl  54981 
Fox:  (715)  258-8469 

EOE/M/F 


_ ADVERTISING _ 

AD  DIREaOR/SALES  MANAGERS  - 
Visit  www.marks-ferber.com  (or  current 
list  of  top  career  opportunities. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
The  Coeur  D'Alene  Press,  o  19,000 
circulation  7-day  morning  newspaper, 
located  on  beautiful  Lake  Coeur 
d'Alene  and  serving  Northern  Idaho,  is 
looking  for  an  advertising  director  to 
lead  its  25  person  department. 

Our  current  od  director  hos  been  pro¬ 
moted  to  a  publisher  position.  The  suc¬ 
cessful  applicant  will  hove  an  extensive 
background  in  advertising  and  market¬ 
ing  for  newspapers  and  an  understand¬ 
ing  of  small  business  economics. 

The  Coeur  D'Alene  Press  is  part  of  the 
Hagadone  Newspaper  Group.  We 
offer  a  competitive  benefits  package 
including  401  (k)  plan. 

Send  resume  to  Jim  Thompson,  pub¬ 
lisher,  Coeur  D'Alene  Press,  P.O.  Box 
7000,  Coeur  D'Alene,  ID  83814. 

ADVERTISING  DIREQOR 

Due  to  promotion,  there  is  a  career 
opportunity  for  an  experienced  Ad 
Director  at  a  40,000-t-  daily  newspa¬ 
per  in  central  Washington  state.  We 
focus  on  revenue  goal  achievement  in 
an  environment  that  maximizes  work 
place  satisfaction.  Key  member  of 
leadership  team  that  sets  and  achieves 
the  newspaper's  long-range  goals  and 
mission.  Successful  applicant  will  be  an 
aggressive  advertising  sales  pro¬ 
fessional  with  proven  sales  and  lead¬ 
ership  experience,  a  history  of  increas¬ 
ing  od  revenues  and  strong  communi- 
i  cation  skills.  Send  or  fax  resume,  cover 
letter  and  salary  history  to  Kay  Gause, 
HR  director,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
Fax  (509)  577-7722.  We  are  a 
member  of  The  Seattle  Times  group 
and  an  equal  opportunity  employer. 

ADVERTISING  SALES  MANAGER  for 
weekly  agricultural  publication  in  Zone 
2.  Great  job  for  an  assistant  sales 
manager  or  top  sales  rep  having  famil¬ 
iarity  with  agricultural  accounts.  Staff 
of  3,  salary  plus  incentives.  This  is  a 
wonderful  opportunity  to  be  part  of  an 
expanding  communications  group. 
Send  resume,  salary  history  and  cover 
letter  to  Box  0891 7,  Editor  &  Publisher. 
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HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  (or 
securing  new  advertisers.  Advertising/ 
sales  experience,  organizational  skills, 
initiative  and  strong  sense  of  mission 
required.  Must  be  able  to  present  the 
Catholic  character  of  the  publication. 
Knowledge  of  Microsoft  Windows  95 
helpful.  Bose  salary  and  generous  com¬ 
mission  structure.  Please  submit  your 
resume  to  Credo  Newspapers,  Attn: 
Clare,  P.O.  Box  504,  Ann  Arbor,  Ml 
48106  or  fax  to  (734)  930-3179. 

ADVERTISING  SALES  MANAGER 
Growing  and  progressive  daily  news¬ 
paper  with  TMC  in  northeast  Indiana  is 
seeking  the  right  candidate  to  lead  its 
sales  department.  Individual  must  be 
sales  driven,  possess  excellent  organi¬ 
zational  and  management  skills  and  be 
able  to  motivate  and  lead  successful 
sales  staff  to  a  new  level.  We  offer  com¬ 
petitive  salary,  bonus  plan  and 
excellent  benefit  package.  Please  send 
resume  and  salary  history  to  General 
Manager,  Box  08916,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  SALES  IN 
BEAUTIFUL  SUN  VALLEY,  IDAHO 

A  great  combination:  The  best  weekly 
in  the  Northwest,  according  to  the 
Society  of  Professional  Journalists,  the 
1 1 8-year-old  Wood  River  Journal,  and 
one  of  the  country's  top  ski  and  out¬ 
door  markets  in  Sun  Valley,  Idaho. 

If  you  love  newspapers,  have  brains 
and  energy,  we  will  train  you  to  sell 
this  great  weekly  read  by  88.9  percent 
of  all  adults  in  the  Wood  River  Valley. 
A  solid  package,  including  salary  and 
commission;  excellent  benefits,  includ¬ 
ing  401  (k). 

Send  your  resume  and  cover  letter  to 
the  Publisher,  The  Wood  River  Journal, 
1 1  E.  Bullion  Street,  Hailey,  ID  83333. 

ADVERTISING 


ADVERTISING 


ADVERTISING 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Times-Georgian  is  a  10,000 
circulation,  6-day  daily  newspaper  45 
minutes  west  of  Atlanta.  We  offer  a 
great  opportunity  for  someone  who 
can  sell  and  motivate  others  to  sell.  Car¬ 
rollton  is  a  family-oriented  community 
with  excellent  schools  and  a  university. 
You  can  enjoy  the  benefits  of  Atlanta 
without  being  abused  by  it.  We're  look¬ 
ing  for  a  goal-oriented  professional 
with  excellent  work  habits;  a  self-starter 
vdio  can  develop  new  programs  that 
will  build  a  larger  base  of  classified 
word  and  display  advertising  for  our 
newspaper.  We  are  part  of  Paxton 
Media  Group  and  offer  an  excellent 
pay  and  benefits  package.  Please  send 
^  confidential  resume  to  Peter  Cook, 

'  advertising  director.  The  Times- 
I  Georgian,  901  Hays  Mill  Road,  Car- 
I  rollton,  GA  301 17. 

^  Call  (770)  834-6631  ext.  206  or 
'  E-mail  to  pcook@times-georgian.com 

RETAIL  ADVERTISING  MANAGER 

I  The  Palladium-Item,  a  7-day  Gannett 
I  newspaper  in  Richmond,  IN,  seeks 
I  results  oriented  individual  with  proven 
history  of  success  to  lead  our  dynamic 
:  team  of  advertising  sales  professionals. 

'  The  right  candidate  will  be  a  leader 
with  exceptional  people  skills,  the 
enthusiasm  to  inspire  teamwork,  and 
be  detail  oriented  with  the  confidence 
to  handle  multiple  projects.  If  you  like 
the  small  town  atmosphere  where  you 
I  can  make  a  difference,  Richmond  is  the 
*  place  for  you.  We  are  centrally  located 
with  easy  access  to  larger  cities,  state 
I  parks  and  universities.  Generous  com- 
I  pensation  package  includes  salary,  com- 
I  mission,  401  (k)  plan  and  benefits.  If 
you  are  interested  in  this  growth  oppor- 
;  tunity  send  your  resume  with  salary  his- 
j  tory  to  Palladium-Item,  Advertising 
:  Director,  1175  North  A  Street, 
I  Richmond,  IN  47374. 

I  Fax:  (765)  973-4440 

E-mail  nwalton@richmond.gannett.com 


ADVERTISING 


VICE  PRESIDENT  OF  SALES/ 
NORTH  EAST  REGION 

The  LANDON  MEDIA  GROUP,  Inc.,  the  nation's  largest 
newspaper  advertising  sales  and  marketing  company  is  adding 
a  VP  of  Sales  based  in  the  New  York  sales  headquarters,  to 
manage  the  Northeast  sales  territory  including  Boston, 
Philadelphia  and  Pittsburgh.  We  are  seeking  a  manager  who  is 
in  tune  with  today's  marketing  strategies  of  national 
manufacturers... someone  who  recognizes  the  strengths  of  daily 
newspapers  in  the  marketplace,  and  who  has  the  vision  to 
appreciate  that  the  development  of  nontraditional  revenue 
sources  is  necessary  to  compete  in  today's  environment.  If  you 
have  a  college  degree,  and  have  media  sales  and/or  agency  or 
advertiser  experience,  send  your  resume  and  salary  require¬ 
ments  to,  Wayne  Kuhn  at:  ^ 

Landon  Media  Group,  Inc.  r” 

805  Third  Avenue  .  a  m  n  n  M 

New  York,  NY  1 0022  L  A  W  U  U  W 

Fax  (212)  832-8802  group  inc 

No  phone  calls,  please  ••  * . .  . . 


DIREaOR  OF  ADVERTISING 
SALES  AND  MARKETING 

Spanish  language  daily,  is  seeking  a 
dynamic,  results-orienled  professional 
I  to  develop  new  and  enhance  existing 
advertising  products/opportunities, 
oversee  promotion  efforts  as  well  as 
[  manage  and  motivate  sales  staff. 
Excellent  people  skills,  creativity  and 
marketing  savvy  and  proven  manage- 
I  ment  experience  required.  Ideal  candi- 
I  date  should  have  a  college  degree  in 
j  marketing  or  related  field,  speak 
Spanish  fluently,  have  extensive  expe¬ 
rience  in  newspaper  advertising  and 
marketing,  a  record  of  revenue  genera¬ 
tion  and  sales  staff  motivation,  experi¬ 
ence  in  negotiation  of  major  regional 
and  national  advertising  accounts  and 
I  the  ability  to  teach  others  through 
example.  Day-to-day  responsibilities 
include  directing  sales  groups,  imple¬ 
menting  training  and  motivational  pro¬ 
grams,  revenue  and  expense  budget¬ 
ing  and  financial  forecasting  to  meet 
department  goals. 

We  offer  competitive  compensation 
with  incentive  plan  and  comprehensive 
benefits  package.  If  you  are  able  to 
inspire  teamwork  and  cooperation 
among  the  advertising  sales  staff  and 
with  other  departments  of  the  newspa¬ 
per,  then  send  a  detailed  resume  and 
cover  letter  that  demonstrates  your 
sales  and  marketing  skills  to  Patricia 
Hennessey,  director  of  human 
resources,  El  Diario,  345  Hudson 
Street,  New  York,  NY  10014. 

DIREQOR  OF  TERRITORY  SALES 

Seeking  a  Director  of  Territory  Sales  to 
lead  and  grow  our  Outside  Sales 
Teams  for  The  Flyer,  the  South  Florida 
Harte-Hanks  unit.  Primary  department- 
head  responsibility  For  directing  and 
developing  sales  management  team 
and  sales  rep  organization  to  achieve 
revenue  and  yield  objectives.  Duties 
include  developing  and  executing  sales 
and  marketing  strategy  (or  individual 
markets  and  regions.  Developing  finan¬ 
cial  forecasts  and  business  plans  and 
allocating  necessary  resources  to  max¬ 
imize  sales  revenues  and  operating 
margins.  Position  is  a  member  of  the 
Senior  Staff  team  reporting  directly  to 
the  Unit  President.  The  Director  of  Terri¬ 
tory  Sales  will  work  with  all  department 
heads  to  achieve  optimum  results  from 
the  business.  Ideal  candidate  will  hove 
ten  or  more  years  of  sales  leadership 
experience  including  at  least  five  years 
of  front  line  and  second  line  sales 
management  experience  in  the 
shopper  industry  or  equivalent  con- 
;  sumer  product;  or  equivalent  combina¬ 
tion  of  education  and  experience. 

I  Bachelor's  degree  a  must,  with  M.B.A. 
a  plus.  Harte-Hanks  offers  attractive 
benefits  and  compensation,  plus  the 
opportunity  for  professional  growth. 
Please  moil  or  fax  your  resume  and 
salary  history  to  Harte-Hanks,  The 
Flyer,  Attn:  Human  Resources,  11900 
SW  1 28th  Street,  Miami,  FL  331 86. 

Fax:  (305)  254-8252.  We  are  an 
Equal  Opportunity  Employer 


'  DISPLAY  ADVERTISING  MANAGER 
I  The  News-Herald,  a  suburban  Detroit 
j  twice  weekly.  Heritage  Newspaper, 

I  with  150,000  circulation,  is  currently 
seeking  a  Display  Advertising  Man¬ 
ager.  This  position  is  responsible  for 
leading  an  outside  sales  staff  of  13. 
Five  years  of  sales  management  expe¬ 
rience  is  required,  including  experi- 
^  ence  in  budget  preparation,  soles  com¬ 
mission  programs,  new  product  devel- 
I  opment,  evaluation  and  training  of 
sales  personnel.  Newspaper  experi- 
i  ence  a  plus  but  not  require.  Excellent 
!  salary  plus  monthly  commission  on 
j  department  sales.  We  offer  a  Full 
benefit  program  including  401  (k). 
Resumes  to  NHDA-1,  Human 
Resources,  Heritage  Newspapers,  One 
Heritage  Place,  Suite  100,  ^uthgate, 
j  Ml  48195  or  fox  to  (734)  282-7942. 

I  THE  ATLANTA  JOURNAL  CONSTITU- 
j  TION  seeks  an  individual  to  lead  its 
!  Creative  Advertising  Department.  The 
j  individual  should  have:  at  least  five 
years  of  managerial/supervisory  expe- 
!  rience  including  hiring  and  preferably 
j  budgetary  responsibilities.  Involvement 
in  creative  programs,  groups  and 
activities,  awards  background,  pres¬ 
entation,  strategic  planning,  copywrit¬ 
ing  skills  and  knowledge  of  design 
I  programs,  such  as  Photoshop, 
i  Send  resumes  and  3  non-returnable 
clips  to  Alice  Murray,  ad  creative 
I  manager,  AJC,  72  Marietta  Street 
!  NW,  Atlanta,  GA  30303. _ 

I  THE  SYRACUSE  NEWSPAPERS 
i  advertising  sales  team  is  one  of  the 
I  most  successful  sales  organizations  in 
!  the  area.  We  are  committed  to  your 
I  success  by  providing  training,  sales 
support,  financial  incentives  and  bene¬ 
fits  that  will  enable  you  to  fulfill  your 
j  goals,  while  helping  us  fulfill  ours.  We 
I  offer  you:  salary  plus  bonus  and  com- 
i  mission.  One  of  the  best  and  most  com¬ 
plete  benefits  packages  available, 
including  pension,  tuition  assistance, 

I  401  (k)  plan,  medical,  dental  and  vision 
j  core,  paid  vacation.  If  you  have:  a  win- 
1  ning  attitude,  the  desire  to  make  a  com- 
■  mitment  to  our  great  company,  a  4 
year  degree,  2  years  outside  sales 
I  experience  and  demonstrated  sales 
:  ability,  apply  today! 

Located  in  upstate  New  York,  Syracuse 
is  surrounded  by  the  beautiful  Finger 
I  lakes.  Thousand  Islands,  Adirondack 
I  Mountains  and  is  less  than  a  day's 
i  drive  to  New  York  City,  Boston,  Phila¬ 
delphia,  Toronto,  Montreal  and  other 
northeast  metro  areas.  Enjoy  four  sea¬ 
sons  as  well  as  affordable  housing, 

!  great  schools  and  abundont  cultural, 

I  art  and  sports  activity.  See  website 
j  www.Syracuse.comformoreinformation. 

i  The  Syracuse  Newspapers  is  com- 
'  mitted  to  reflecting  the  diversity  of  our 
I  community  in  our  workforce.  Candi¬ 
dates  From  all  backgrounds  are 
t  encouraged  to  apply.  Ta  become  part 
I  of  The  Syracuse  Newspapers  pro¬ 
fessional  trom,  send  resume  and  cover 
letter  ta: 

The  Syracuse  Newspapers 
P.O.  Box  4915,  Syracuse,  NY  13221 
Attn:  Ad#5364 

If  you  have  any  questions,  please 
E-mail  them  to 
mrodriguez@syracuse.com 
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HELP  WANTED 


_ ART/GRAPHICS _ 

AD  DESIGN,  makeup  and  general 
production  person  sought  for  high 
quality  weekly  newspaper  based  in 
West  Hartford,  CT.  Familiarity  with  PC 
based  composing  systems,  plus  AAacG3 
component,  helpful  but  not  essential. 
Experience  with  QuarkXPress,  Corel 
Draw  and  Multi-Ad  Creator  programs 
important.  Very  good  pay  scale  and 
benefits  in  accordance  with  experi¬ 
ence.  Excellent  working  environment. 
Send  letter  and  resume  to  Nanci 
Fitzgerald,  NRG  Connecticut  liC,  Suite 
W,  740  North  Main  Street,  West 
Hartford,  a  06 11 7. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR  -  Seven  day, 
21,000+  PA  daily  looking  for 
dynamic,  forward  thinking,  sales 
oriented  manager  to  train  and  lead  a 
great  staff.  Demonstrated  ability  to 
grow  paid  circulation  a  must. 
Unlimited  career  growth  potential 
within  large  independent  group. 
Excellent  salary  and  incentives  with  full 
benefits  including  401  (k).  Resume  with 
cover  letter  to  David  Smith,  Lebanon 
Daily  News,  P.O.  Box  600,  Lebanon, 
PA  1 7042  or  Fox  to  (71 7)  270-9501 . 

CIRCULATION  DIREaOR 

Southeastern  Pennsylvania  daily  local 
newspaper  is  seeking  an  energetic, 
experienced  circulation  director. 
Excellent  salary,  benefits,  401  (k)  and 
advancement  opportunities  for  the  right 
candidate.  Reply  to  Box  08715,  Editor 
&  Publisher. 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  association 
house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

Zone  5  newspaper  seeks  organized 
individual  to  lead  division  staff. 
Responsibilities  include  nxinagement  of 
circulation  staff:  carrier  recruitment,  col¬ 
lections,  and  delivery  management. 
Reports  to  Circulation  Director.  Must 
have  a  minimum  of  10  years  circula¬ 
tion  experience  with  a  minimum  5 
years  circulation  supervisory/ 
management  experience.  Salary  plus 
bonus,  401  (k)  and  excellent  benefits 
package.  Send  resume  and  cover  letter 
with  salary  requirements  in  confidence 
to  Box  08897,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
8,000  circulation  daily  in  Warner 
Robins,  GA  (Knight  Ridder)  seeks 
manager  who  is  strong  in  operational 
skills.  Pasition  oversees  five  employees 
and  30  route  carriers.  Excellent  move 
for  a  circulation  district  manager  that  is 
career  driven.  Our  community  is  fast 
growing  and  has  excellent  school 
systems.  Convenient  to  Macon  and 
Atlanta.  Competitive  salary  plus  MBO. 
Full  benefit  package.  Reply  to  John 
Hall,  general  manager,  P.O.  Box 
6129,  Warner  Robins,  GA  31095. 
Fax  (91 2)  922-4082.  E-mail: 

jhall@dailysun.net 

MID-SIZE  New  Jersey  newspaper  in 
need  of  crew  contractor  to  sell  home 
delivery  subscriptions.  Potential  to 
make  a  good  income  for  one  crew 
operator.  Reply  in  confidence  to  Box 
08915,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
THE  JOURNAL  GAZEHE 

Fort  Wayne  Newspapers  is  one  of  the 
largest  publishing  concerns  in  north¬ 
eastern  Indiana.  The  Circulation 
division  has  an  opening  for  a  Home 
Delivery  Manager  with  The  Jaurnal 
Gazette.  The  successful  candidate  will 
develop  and  execute  a  marketing  plan 
to  achieve  budgeted  circulation  goals, 
contribute  to  employee  development 
and  performance  through  recruitment 
and  supervision,  manage  expenses  to 
attain  budgeted  levels  while  attaining 
objectives  and  maintaining  proper  con¬ 
trols,  and  provide  effective  distribution 
of  newspapers  and  consistent  high 
quality  delivery  to  readers. 

Leadership  skills,  long  and  short-term 
planning,  supervision  experience, 
understanding  of  legal  aspects  of 
managing  contractual  relationships, 
written  and  verbal  communication 
skills,  and  spreadsheet  and  database 
knowledge  are  required.  A  degree  in 
Marketing  or  Business  preferred,  but 
not  required.  Candidate  must  have 
three  years  management  in  Circulation 
or  a  related  field. 

Qualified  candidates  interested  in  a  com¬ 
petitive  salary  and  a  comprehensive 
benefits  package  are  invited  to  fonvard 
a  resume,  letter  of  application  and 
salary  requirements  to: 

Human  Resources 
Fort  Wayne  Newspapers 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
Fax  (219)461-8749 
Equal  Opportunity  Employer 


_ CIRCULATION _ 

DISTRIBUTION  MANAGER 
The  Columbus  Ledger-Enquirer,  a 
Knight  Ridder  newspaper,  has  an  open¬ 
ing  in  circulation  for  a  distribution 
manager.  This  position  oversees  the 
daily  delivery  to  all  home  delivery  sub¬ 
scribers,  develops  strategies  to  grow 
home  delivery,  plans  and  sets  goals  (or 
the  staff  and  oversees  the  alternate 
delivery  operations.  Customer  service 
is  o  top  priority.  The  person  in  this  posi¬ 
tion  will  be  a  participant  in  Knight  Rid- 
der's  Circulation  Management  Devel¬ 
opment  Program  -  a  fast-track  pro¬ 
gram  designed  to  produce  the  next 
generation  of  circulation  managers 
and  directors. 

The  successful  candidate  will  hove: 

•A  college  degree  or  equivalent  expe¬ 
rience. 

•Five  years  of  newspaper  circulation 
distribution  or  equivalent  experience. 
•Excellent  management  skills  including 
effective  communications,  staff  devel¬ 
opment,  motivation  and  team  building. 
•Excellent  decision-making  skills. 

•PC  skills  including  Excel  and  Word. 
•Must  be  results  oriented. 

The  position  directly  manages  two 
supervisors  and  1 3  district  managers. 
Salary  range  $50,000  with  MBO  and 
comprehensive  benefits  package.  Can¬ 
didates  must  be  willing  to  relocate. 
Send  letter  of  interest  and  resumes  to: 
Human  Resources 
The  Columbus  Ledger-Enquirer 
P.O.  Box  71 1 ,  Columbus,  GA  31 902 
Fax:  (706)  576-6294 
E-mail:  ccrouch@ledger-enquirer.com 


ADMINISTRATIVE 


_ CIRCULATION _ 

SINGLE  COPY  DEPARTMENT 
MANAGER 

Major  Newspaper  located  in  Zone  4  is 
seeking  a  manager  (or  its  Single  Copy 
Department.  This  position  will  supervise 
delivery  and  sales  of  single  copy 
newspapers,  help  establish  new  over 
the  counter  and  vending  machine  loca¬ 
tions  and  improve  relations  between 
the  newspaper  and  retail  outlets. 
Requires  circulation  experience, 
excalent  communication  skills  and  the 
ability  to  work  in  a  fast  paced,  results 
oriented  environment.  Send  resumes  to 
Box  08925,  Editor  &  Publisher. 


PAXTON  MEDIA  GROUP  has  a  great 
opportunity  for  a  Circulation  Manager 
at  the  Poducah  Sun,  its  30,000  daily 
circulation  flagship  newspaper  in 
Paducah,  KY.  Position  oversees  all 
Paducah  Sun  distribution,  sales,  and 
customer  service.  Newspaper  circula¬ 
tion  experience  required.  Working 
knowled^  of  the  Circulation  Database 
^stem  and  experience  with  Baseview 
Circulation  Pro  strongly  preferred. 
Candidate  should  be  a  proven  self¬ 
starter,  with  strong  math  skills, 
customer  service  skills  and  marketing- 
plan  development  abilities. 

The  Paducah  Sun  is  one  of  26  dailies 
that  make  up  Paxton  Media  Group. 
We  offer  salary  plus  incentive.  Benefits 
include  401  (k),  health,  life,  pension, 
short/long  term  disability,  cafeteria 
plan.  For  consideration,  please  send 
resume  and  salary  history  in  con¬ 
fidence  to 

The  Paducah  Sun 
P.O.  Box  2300 
Paducah,  KY  42002-2300 
Attn:  Jim  Paxton 
No  phone  calls,  please 


ADMINISTRATIVE 
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Recruitment  Specialists 

Some  of  our  current  assignments: 

Advertising  Director  -  Seeking  experienced  adver¬ 
tising  directors  for  numerous  assignments,  including 
three  in  the  Midwest,  varying  sizes  and  compensation 
levels. 

Production  Director  -  Large  group  of  weeklies  and 
shoppers  in  the  Midwest;  oversee  two  separate 
production  facilities:  excellent  quality  of  life;  excellent 
income  package. 

Marketing  Services  Director  -  West  Coast  daily  with 
70,000+  circulation;  .strategic  planning  and  research 
experience;  excellent  opportunity. 


Contact  us  if  you  have  a  recruitment  need... or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness,  IL  60067 
847.963-9300  ■  mm2@stametinc.coin  ■  fax  847.934.6607 


www.medjainfo.com 


EDITOR  &  PUBLISHER  /  AUGUST  28,  1999 


51 


HELP  WANTED 


_ CIRCULATION _ 

THE  ARIZONA  REPUBLIC  is  looking  for 
on  energetic  District  Soles  Manager  for 
tfie  city  of  Flagstaff  in  tfie  beautiful  Son 
Francisco  Mountain's  of  Nortfiern  Ari¬ 
zona.  This  position  is  responsible  for 
6K  to  8K  circulation. 

The  successful  candidate  will  have  a 
passion  for  the  circulation  field,  o  posi¬ 
tive  attitude  and  a  demonstrated  ability 
to  achieve  results  in  service,  circulation 
growth  and  marketing. 

Four  to  six  years  of  previous  circulation 
management  experience  or  equivalent 
is  preferred.  Salary  and  bonus  33  to 
47K.  Excellent  benefit  ond  401  (k) 
package.  Mail  cover  letter,  resume, 
salary  history  and  references  to: 

Mark  Weakley 
The  Arizona  Republic 
Post  Office  Box  1 950 
Phoenix,  AZ  85001 

Or  E-mail  same  to: 
mark.weakley@pni.com  EOE 

THE  CHATTANOOGA  TIMES-FREE 
PRESS,  located  in  Chattanooga,  Ten¬ 
nessee  seeks  an  experienced  Circula¬ 
tion  professional  to  fill  o  Zone  Man¬ 
ager  position.  We  are  poised  for  solid 
growth  and  the  selected  applicant  must 
have  a  proven  track  record  of  improv¬ 
ing  delivery  service  and  training/ 
developing  our  staff  of  District  Man¬ 
agers.  This  position  will  have  high 
expectations  and  we  are  seeking  a 
“hands-on”  manager.  Interested  can¬ 
didates  should  fax  a  resume  to  Steve 
Learn,  circulation  manager  at: 

(423)  757-6552 


11  W  19th  Street,  New  York,  NY  10011  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelp@mediainfo.com  •  michelea@mediainfo.com 


ACCENT  (FEATURES)  editor  and  local 
I  government  reporter  (2  positions) 
!  needed  for  20,(300  southside  Virginia 
I  PM.  Accent  editor  must  be  strong 
j  writer,  organizer  and  people  person 
i  with  some  pagination  skills.  Reporter 
must  thrive  on  deadlines,  accuracy  and 
:  a  desire  to  make  government  relevant. 

Call  Ginny  Wray,  editor  at  (540)  638- 
[  8801,  or  send  clips  and  resume  to 
j  Ginny  Wray,  Martinsville  Bulletin,  P.O. 
Box  3711,  Martinsville,  VA  24115. 
Fax:  (540)  638-7409;  or  E-mail  to: 
info@martinsvillebulletin.com 


ADBILITY.COM  EDITOR 
Editor  needed  for  Adbility.com,  a  web 
directory  publication.  See 
www.adbility.com/editor_wanted.htm 


I  ASSISTANT  SPORTS  EDITOR 
I  The  Seattle  Times  seeks  an  assistant 
sports  editor  to  oversee  and  originate 
j  daily  content,  to  supervise  the  reporting 
staff,  to  help  shape  the  character  and 
direction  of  our  section,  and  to  step  in 
for  the  sports  editor  when  needed.  We 
‘  are  converting  to  AM  production,  and 
I  will  need  someone  with  a  nose  for 
i  news,  a  creative  mind  for  ideas,  a  cool 
i  head,  a  sense  of  humor  and  the  people 
I  skills  to  work  with  o  talented,  motivated 
'  staff.  Finalists  will  be  asked  to  critique 
1  the  section.  Send  a  resume  and  any 
i  relevant  samples  of  your  work  to  Cathy 
j  Henkel,  sports  editor.  The  Seattle 
Times,  1 1 20  John  Street,  Seattle,  WA 
98109.  Deadline  for  applications  is 
August  31 . 


EDITORIAL 


Phoenix 

dynamic  arts  and 
features  editor  to 

manage  its  176-page  flagship  news 
and  entertainment  weekly  (132,000 
circulation).  The  managing  editor  works 
directly  with  writers  to  help  shape  local 
arts  coverage  and  to  edit  magazine-length 
feature  stories.  The  managing  editor  also 
supervises  the  day-to-day  operations  of  the 
editorial  department.  Fine  writing  and 
editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should  JS 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  wwwnewtimes.(X)m. 


j  ASSISTANT  CITY  EDITOR 
!  We're  hiring  an  assistant  city  editor  to 
1  join  our  team  of  6  ACEs  on  the  City 
i  Desk.  This  editor  works  with  a  group  of 
7  reporters  who  cover  major  specialty 
beats  such  as  environment,  religion, 
i  social  services  and  law  enforcement. 

I  We  want  an  editor  who  likes  working 
I  with  rookies  and  with  nationally 
j  ranked  reporters,  who  can  coach  writ- 
j  ing  and  reporting  techniques,  and  who 
i  can  collaborate  with  and  challenge  the 
j  people  already  here. 

I 

I  In  our  newsroom  we  work  hard  to 
foster  creativity,  maintain  high  staff 
morale,  and  encourage  enterprise  and 
excellent  daily,  Sunday  and  project 
work.  Our  commitment  to  quality  jour- 
'  nalism  runs  deep.  We  hove  won  major 
I  regional  and  national  awards  in  every 
department  of  the  newsroom;  and  we 
I  have  a  national  reputation  for  innova¬ 
tion. 

The  Spokesman-Review  is  a  family- 
I  owned  paper  that  covers  the  Inland 
!  Northwest,  from  Montana  through 
!  Idaho  and  Washington.  We're  in  Pon- 
i  derosa  pine-covered  hills,  close  to  four 
ski  resorts  and  70  lakes,  and  the 
Spokane  River  runs  through  our  city. 
The  metro  area  is  410,000  people, 
i  with  another  32,000  in  the  nearby 
resort  town  of  Coeur  d'Alene,  Idaho. 

If  you're  interested  in  joining  us,  send  a 
resume,  samples  of  your  work  (writing 
;  and  editing)  and  a  letter  outlining  your 
j  leadership  philosophy  and  your  views 
'  on  newspaper  journalism  to  Peggy 
Kuhr,  managing  editor,  Spokesman- 
Review,  999  W.  Riverside  Avenue, 
Spokane,  WA  99201 .  Or  E-mail: 
peggy  k@spokesman  .com 
I  No  attachment  please.  Deadline  for  app¬ 
lying  is  September  1 5. 

j  ASSISTANT  EDITOR 

I  World  Press  Review,  the  NYC-based 
!  monthly  magazine  focusing  on  the 
international  press,  has  an  immediate 
i  opening  for  an  editor  with  2-3  year's 
magazine  experience,  knowledge  of 
international  news,  and  fluency  in  one 
or  more  of  the  following  languages: 

I  Hebrew,  Arabic,  any  Asian  language, 

I  any  Eastern  European  language.  Posi¬ 
tion  involves  on-line  reseorch  or  English 
and  non-English  language  pub¬ 
lications,  translation,  copy  analine  edit¬ 
ing,  as  well  as  writing.  Must  be  experi¬ 
enced  with  Internet  publications  and  pro¬ 
ficient  in  both  PC  and  Mac  formats, 
i  Send  cover  letter,  resume,  clips,  and 
references  to  Editor,  World  Press 
Review,  700  Broadway,  3rd  Floor, 
i  New  York,  NY  10003. _ 

I  ASSISTANT  CITY  EDITOR 
j  The  Stuart  News  and  Port  St.  Lucie 
News,  the  dominant  paper  on  Florida's 
rapidly  growing  Treasure  Coast,  seeks 
an  assistant  city  editor  challenged  by 
competition  and  a  fast-changing  com¬ 
munity.  Staff  includes  four  experienced 
editors  and  15  reporters  covering  two 
counties. 

j  Send  a  brief  cover  letter  and  resume  to 
Paul  Shea,  managing  editor.  The 
Stuart/Port  St.  Lucie  News,  P.O.  Box 
I  9009,  Stuart,  FL  34995.  Web  site: 
www.tcpalm.com  EOE  DFWP 


_ EDITORIAL _ 

ATHLETE  DIRECT  (AD)  is  the  leading 
online-based  sports  Media  Company 
that  produces  exclusive  online  sites  for 
professional  athletes  and  develops 
interactive,  sponsorship,  and  merchan¬ 
dising  opportunities  between  athletes 
and  fans  worldwide.  AD  currently  pro¬ 
duces  the  exclusive,  official  online  sites 
for  over  100  athletes,  giving  us  the 
largest,  most  recognizable  base  of 
j  athlete  clients  in  the  Internet  world.  AD 
'  is  a  fast-paced,  energetic  company 
I  headed  in  to  our  fourth  year  of  opera¬ 
tions  and  is  seeking  people  with  entre- 
I  preneurial  drive,  creativity,  and  a 
!  passion  for  online/Web  media  and 
I  especially  sports! 

I  ONLINE  NEWS  EDITOR 

:  News  Editor  for  this  rapidly  growing 
online  sports  news  service  will  monitor 
I  sports  wires  to  update  news,  headlines, 

I  photos  and  captions  on  AOL  pro  and 
I  college  team  pages  (see  Keyword: 
“Yankees,”  “Lakers,”  etc.).  News  Editor 
also  will  have  creative  input  on  and  be 
responsible  for  updating  individual 
athlete  pages  on  both  AOL  and  our 
Web  site  -  www.athletedirect.com 
Candidates  must  have  a  comprehen¬ 
sive  knowledge  of  sports,  work  experi¬ 
ence  in  editing  and  writing,  solid  news 
judgment  and,  equally  important, 
creativity  and  drive.  AthleteDirect.Com 
is  an  18-hour  operation  seven  days  a 
week,  so  night  and  weekend  work  is 
j  required.  Good  computer  skills 
required.  Knowledge  of  HTML  and 
AOL  publishing  systems  a  plus. 

ONLINE  COPY  EDITOR 

Copy  editor  for  this  rapidly  growing 
I  online  sports  news  service  will  edit 
I  news,  headlines  and  captions  for  con¬ 
tent  and  style  on  AOL  pro  and  college 
team  pages  (see  Keyword:  “Yankees,” 
“Lakers,”  etc.)  as  well  as  on  our  indi¬ 
vidual  athlete  pages  on  both  AOL  and 
our  Web  site  www.athletedirect.com 
Candidates  must  have  a  comprehen¬ 
sive  knowledge  of  sports,  work  experi- 
I  ence  in  editing  and  writing,  solid  news 
judgment  and  equally  important,  drive. 
Familiarity  with  AP  style  a  plus. 

I  AthleteDirect.Com  is  an  18-hour  oper- 
1  ation  seven  days  a  week,  so  night  and 
I  weekend  work  is  required.  Good  com- 
!  puter  skills  required.  Knowledge  of 
HTML  and  AOL  publishing  systems  a 
plus. 

Send  resumes  via  E-mail  or  Fax: 
lhochberg@athletedirect.com 
(310)  996-1092  attn.  L.  Hochberg 


ASSISTANT  SPORTS  EDITOR 

The  (Nashville)  Tennessean  (190,000 
daily;  270,000  Sunday)  seeks  on 
editor  to  work  with  a  team  of  reporters. 
Nashville  is  home  to  nearly  new  NFL 
and  NHL  teams  and  we  seek  an  editor 
to  help  us  build  on  strong  coverage 
that  also  emphasizes  UT  and  Van¬ 
derbilt.  Contact  Mike  Jones,  acting 
sports  editor.  The  Tennessean,  1 1 00 
Broadway,  Nashville,  TN  37203. 


52 


EDITOR  4  PUBLISHER  /  AUGUST  28.  1999 


www.mediainfo.com 


11  W  19th  Street,  New  York,  NY  1001 1  Phone  (212)  675-4380  Fax  (212)  929-1259  •  hazelpOmediainfo.com  •  nnichetea©mediainfo.com 


_CLASS!FiED_ 


HELP  WANTED 


_ EDITORtAL _ 

BUSINESS  MAGAZINE  SERVING  ttie 
independent  oil  and  gas  industry  seeks 
writer/editor.  Journalism  degree  and 
strong  copy  editing  skills  a  must. 
Salary  commensurate  with  experience 
and  capabilities.  Send  resume,  clips 
and  references  to  Bill  Campbell,  me 
American  Oil  &  Gas  Reporter,  P.O.  Elox 
343,  Derby,  KS  67037;  (316)  788- 
6271 .  reporter@(eist.com 

Deodlirte  is  September  1 

BUSINESS  EDITOR 

Award-winning,  major  upstate  New 
York  daily  seeks  business  editor  to 
direct  coverage  of  active  and  varied 
business  community.  Ten-member  staff 
emphasizes  daily  enterprise,  Sunday 
takeouts  and  hard-hitting  beat  cov¬ 
erage.  Seeking  individuaf  with  drive, 
clear  sense  of  news,  who  can  work 
easily  with  all  constituencies  and  direct 
a  section  geared  to  general  readers. 
Coverage  competes  with  aggressive 
weekly  and  candidates  should  enjoy 
going  toe  to  toe.  Position  is  a  member 
of  newsroom  management  team.  Ideal 
candidate  is  currently  an  editor  at 
100,()00-plus  doily  who  is  ready  to 
move  to  larger  paper,  or  the  editor  of 
a  business  weekly,  but  women  and 
minority  business  reporters  also 
encouroged  to  apply.  An  eciual  oppor¬ 
tunity  employer.  Please  send  cover  let¬ 
ter,  resume  and  examples  of  your  work 
to  Box  08927,  Editor  &  Publisher. 


CENTRAL  NEVY  YORK  doily  seeks 
reporters  committed  to  community 
journalism.  Northeast  residents  pre¬ 
ferred.  Resume,  clips  to  Rachel  Dickler, 
city  editor.  The  Doily  Star,  P.O.  Box 
250,  Oneonto,  NY  13820. 


COPS  &  COURTS  reporter  opening  at 
Midland  Reporter-Telegram  in  West 
Texas.  A  good  beat  with  a  wealth  of 
stories.  Salary  determined  by  amount 
of  experience  you  can  bring  to  our 
newspaper.  Good  benefits.  Send 
resume  to  Editor  Meta  Minton,  Midland 
Reporter  Telegram,  201  E.  Illinois  Ave¬ 
nue,  Midland,  TX  79701 .  No  phone 
calls.  Complete  resumes  may  be 
E-mailed  to  mminton@Hearst.com 


BUSINESS  REPORTER 
The  Commercial  Appeal  in  Memphis, 
TN,  is  looking  for  an  aggressive  gen¬ 
eral  assignment  business  reporter.  We 
wont  someone  who  is  good  at  devel¬ 
oping  sources  to  handle  breaking  busi¬ 
ness  news,  in-depth  coverage,  profiles 
of  people  in  business,  consumer  issues 
and  trends  in  business.  Must  hove  a 
minimum  of  three  to  five  years'  experi¬ 
ence  covering  business  news  for  a 
daily  newspaper.  The  Commercial 
Appeal  has  a  195,000  daily  and 
253,000  Sunday  circulation.  Send 
resume  and  clips  to  Otis  L.  Sanford, 
deputy  managing  editor  at  the  Com¬ 
mercial  Appeal,  495  Union  Avenue, 
A4emphis,  TN  38103. 


FAX  your  ad  to 
212  4929  ♦1259 


EDITORIAL 


COPY  EDITOR  -  Mid-Michigan  daily 
seeks  an  energetic  addition  to  its  six- 
member  copy/design  desk.  Knovdedge 
of  QuarkXPress  a  must.  Qualified  can¬ 
didate  must  have  a  college  degree. 
Prefer  some  newsroom  experience.  Com¬ 
petitive  salary  and  benefits  with  the 
Booth  Newspapers  group  in  Michigan. 
Equal  Opportunity  Employer.  Send  a 
resume  with  names  and  phone  num¬ 
bers  of  three  references,  and  samples 
of  your  best  copy-desk  work,  by  Sep¬ 
tember  10,  to  Tom  Limmer,  news 
editor,  Jackson  Citizen  Patriot,  214  S. 
Jackson  Street,  Jackson,  Ml  49201- 
2282.  No  phone  colls,  please. 


COPY  EDITOR/DESIGNER  wanted  (or 
universal  desk  at  16,000  daily  in 
upstate  New  York.  Enjoy  working  with 
an  energetic,  creative  team  of 
reporters,  photographers,  editors  and 
designers  in  a  growing  newsroom. 
Great  entry  level  job  or  for  a  reporter 
wanting  to  moke  the  switch.  Hi-tech 
newsroom  has  the  latest  in  computer 
technology.  Knowledge  of  QuarkX¬ 
Press  a  plus.  RUSH  resume  and  sam¬ 
ples  to  Box  08922,  Editor  &  Publisher. 


COPY  EDITORS  -  Metropolitan  daily 
seeks  experienced  copy  editors  with 
strong  grasp  of  grammar,  spelling,  sen¬ 
tence  structure  and  AP  style.  Full-time 
opportunities  on  busy  desk  include 
editor  in  charge  of  features  copy 
several  days  a  week.  Send  cover  letter, 
resume  and  editing  samples  to  Ken  McIn¬ 
tyre,  The  Washington  Times,  3600 
New  York  Avenue,  NE,  Washington, 
DC  2(XX)2.  No  phone  inquiries,  please 


COPY  EDITORS 

The  Seattle  Times  is  always  looking  for 
talented  copy-editing  and  design  can¬ 
didates.  Applicants  must  hove  strong 
word-editing  and  headline-writing 
skills,  as  demonstrated  on  an  editing 
test. 

We  seek  designers  with  a  flair  for 
attractive  designs  and  the  sophisticated 
use  of  photos,  fonts  and  graphic  ele¬ 
ments.  Pagination  a  plus.  Minimum  of 
five  years  of  editing  or  layout  experi¬ 
ence  on  a  major  daily  newspaper 
required. 

Opportunities  also  exist  to  gain  Seattle 
Times  experience  through  1 3-month 
temporary  copy-editing  positions  to 
support  existing  staff  through  training 
and  conversion  to  the  CCI  front-end 
production  system.  At  least  one  year  of 
daily  editing  experience  required. 

Three-year  editing  internships  also  are 
available.  This  career-development 
program  includes  rotations  on  several 
desks.  Interns  receive  a  development 
plan,  a  mentor,  and  job-placement 
help  afterward.  Editing  experience  is 
required,  either  through  previous  metro 
internships,  work  on  small  dailies  or 
the  equivalent. 

To  apply,  send  cover  letter,  resume  and 
work  samples  to  Karen  Cater,  chief  of 
copy  desKS,  The  Seattle  Times,  P.O. 
Box  70,  Seattle,  WA  981 1 1 .  No  calls, 
please.  Only  finalists  will  be  contacted. 


EDITORIAL 


EDITORIAL 


COPY  EDITORS,  REPORTERS 

The  Daily  Times  is  a  fast-growing, 
energetic  paper  serving  the  rour  Cor¬ 
ners  region.  We  are  taking  applica¬ 
tions  for  copy  editor-designer; 
sportswriter;  reporter. 

We  offer  one  of  the  most  fascinating 
spots  in  the  country  with  the  Rocky 
Mountains,  whitewater,  Navajo 
Nation,  fishing,  mountain  biking  and 
skiing  all  within  a  short  drive.  Send 
clips,  resume  to  Troy  Turner,  editor. 
The  Daily  Times,  P.O.  Box  450,  Farm¬ 
ington,  NM  87499. 


COPY  EDITOR  -  The  Traverse  City 
Record-Eagle,  a  7-clay  AM,  is  looking 
for  a  copy  editor  who  appreciates 
grammar  and  deadlines,  storytelling 
and  headlines.  We  ore  a  growing 
paper  in  a  booming  market.  Send 
resume,  letter  to  Traverse  City  Record- 
Eagle,  Ken  Hall,  executive  editor.  Box 
632,  Traverse  City,  Ml  49685. 


CapitalistEdge.com  -  a  new  website 
specializing  in  serving  the  information 
needs  of  the  active  and  experienced 
investor,  seeks  professional  journalists 
to  serve  as  free  lance  contributors. 
These  journalists  can  either  submit  their 
own  story  ideas  or  accept  assign¬ 
ments  from  CopEd^'s  editorial  direc¬ 
tor.  Candidates  should  have  excel¬ 
lent  communication  skills  and  very 
good  knowledge  of  current  stock/ 
financial  market  fundamentals. 
Competitive  compensation  offered, 
based  on  experience  and  exposure. 
CapitalistEdge.com  is  an  Oster  com¬ 
pany.  Please  send  cover  letter  and 
resume  to  Jim  Wyckoff,  editorial 
director,  CapitolistEdge.com,  P.O.  Box 
1240,  Cedar  Falls,  lA  50613  or  E-mail 
to  jwyckoff@osterinc.com 


EDITORIAL 


COPYEDITOR 

The  Messenger-Inquirer  in  Owensboro, 
KY,  has  a  copy  editing  opening  for 
someone  with  experience  or  a  talented 
graduate.  We're  a  fully  paginated  7- 
doy-a-week  AM  with  a  circulation  of 
34,000. 

At  the  Messenger-Inquirer,  you'll  hove 
on  opportunity  to  learn  and  grow  at 
one  of  the  best  smaller  newspapers  in 
the  country.  The  paper  is  owned  by 
Belo  Corporation,  the  parent  company 
of  The  Dallas  Morning  News. 

We're  looking  for  a  candidate  who  is 
comfortable  both  designing  pages  and 
editing.  Our  desk  consists  of  nine  copy 
editors  who  work  a  four-day  week  and 
handle  a  variety  of  tasks  from  doing 
1A  to  feature  sections  using  QuarkX¬ 
Press.  Owensboro  is  on  the  Ohio  River, 
40  minutes  east  of  Evansville,  IN,  and 
two  hours  from  Louisville,  KY  and 
Nashville,  TN. 

Please  send  resume  and  cover  letter  to 
Sue  Trautwein,  human  resource 
director,  Messenger-Inquirer,  P.O.  Box 
1480,  Owensboro,  KY  42302-1480. 

EOE 


CRAIN'S  CLEVELAND  BUSINESS,  a 
weekly  business  newspaper,  really, 
really  needs  a  technology  and  telecom¬ 
munications  reporter.  A  great  job  in  a 
swell  city.  Need  we  say  more?  Send 
resume  and  clips  to  editor  Mark 
Dodosh,  700  W.  St.  Clair  Avenue, 
Suite  310,  Cleveland,  OH  441 13.  High- 
tech  types  can  fox  to  (216)  522-1383 
or  send  E-mail  to  mdodosh@crain.com 


EDITORIAL 


Houston 


New  Times  is 
looking  for  a 
dynamic  arts 
and  features 

editor  to  manage  its  124-page  Houston 
Press,  a  news  and  entertainment  weekly 
(110,000  circulation).  The  managing  editor 
works  directly  with  writers  to  help  shape 
local  arts  coverage  and  to  edit  magazine- 
length  feature  stories.  The  managing  editor 
also  supervises  the  day-to-day  operations 
of  the  editorial  department.  Fine  writing 
and  editing  skills  are  a  must;  the  interview 
process  includes  a  test. 

New  Times  offers  competitive  salaries  and 
benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtjmes.com. 
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HELP  WANTED 


_ EDITORIAL _ 

DESKTOP  PUBLISHER  needed  fo 
assume  all  producfion  dufies.  including 
pagination,  ad  design  and  website 
maintenance  on  small  Caribbean 
Weekly.  Mac  savvy  a  must,  journalism 
degree  an  asset.  Salary  $285  a  week. 
Rusn  resume,  portfolio  to  Box  08923, 
Editor  &  Publisher. 

EDITOR  NEEDED  AT  county  seat 
weekly.  Lead  3  persan  staff  and  str¬ 
ingers,  send  resume  to  Publisher,  Mor¬ 
row  County  Sentinel.  P.O.  Box  149, 
Mt.  Gilead,  OH  43338. 

EDITOR.  Creative,  non-traditional 
weekly  in  beautiful,  historic  Savannah, 
GA,  is  seeking  an  editor  with  strong 
editing  and  layout  skills.  QuarkXPress 
and  Adabe  Photoshop  skills  a  plus. 
Good  benefits.  Salary  commensurate 
with  experience.  Send  resume  and  rele¬ 
vant  samples  of  your  work  to  Rick 
Green,  Connect  Savannah,  1 800  E. 
Victory  Drive,  Savannah,  GA  31 404. 

EDITORS  AND  WRITERS 
The  Potomac  News,  an  aggressive 
Northern  Virginia  daily  in  the  Media 
General  chain,  has  the  following  open¬ 
ings. 

EDITORS:  night  news  editor,  assistant 
news  editor,  night  copy  editor.  Posi¬ 
tions  require  2-5  years  experience  and 
knowledge  of  QuarkXPress. 

REPORTERS:  news,  sports  and  features. 
Sports  and  features  positions  require 
QuarkXPress  experience. 

Apply  to  Ellen  Mitchell,  Potomac  News, 
P.O.  Box  2470,  Woodbridge,  VA 
22193. 

EDITOR/REPORTER  for  El  Promovedor 
Hispano,  one  of  4  newspapers  pub¬ 
lished  by  98  year  old  Mineral  King 
Publisher,  Inc.  Circulation  15,150 
located  in  Exeter,  CA.  Call  (559)  592- 
3171  or  fax  resume  (559)  592-4308. 

EXPERIENCED  REPORTER  sought  for 
8,000  daily  in  Elko,  NV.  Salary  to 
$30,000,  car  allowance,  insurance, 
bonuses,  generous  vacation  plan  and 
profit  sharing.  Fax  resumes  to 
(775)  738-2215 


I _ EDITORIAL _ 

ENTERTAINMENT  COLUMNIST 

j 

I  Entertainment  columnist  in  a  vibrant 
city  with  a  lively  and  diverse  entertain¬ 
ment  scene.  The  Omaha  World-Herald 
(224,000  daily;  280,000  Sunday)  is  in 
a  city  with  a  metropolitan-area  pop¬ 
ulation  of  700,000.  It  has  a  thriv¬ 
ing  warehouse  district  with  club, 
restaurants  and  shops;  a  number  of 
indoor  and  outdoor  concert  venues; 
and  two  major  universities.  This  is  the 
newspaper's  premier  local  entertain¬ 
ment  beat.  Qualifications:  3  years 
experience,  demonstrated  reporting 
skill  and  a  flair  for  engaging  writing. 
Respond  by  September  15.  Send 
resume  and  clips  to  Jeff  Gauger,  assis¬ 
tant  managing  editar,  1 334  Dodge 
Street,  Omaha,  NE  68102.  Questions: 
jdgauger@uswest.  net 


FREELANCE  COPY  EDITORS  NEEDED 
Educational  Book  and  Journals  pub¬ 
lisher  needs  freelance  copy  editors  and 
I  proofreaders.  Attention  to  detail  and 
strong  grammar,  spelling,  and  punctua¬ 
tion  skills  critical.  Familiar  with  APA  (or 
other  stylebooks  such  as  MLA  or  Chi- 
I  cago).  Send  resume  with  hourly  or  per- 
page  rates  to  Periodicals  Director, 

1  PRO-ED,  8700  Shoal  Creek  Boulevard, 

!  Austin,  TX  78757.  EOE 

FREELANCE  FEATURE  WRITER,  Pub¬ 
lisher  of  an  award  winning  port  maga¬ 
zine  seeks  a  skilled  writer  for  six  bi¬ 
monthly  issues  per  year.  E-mail  resume 
to  wjp@iu.net 

i 

FUTURE  IN  AG? 

Weekly  agriculture  magazine  needs  an 
editor  who  con  write  about  ag  trends, 
field  conditions  and  an  eye  for  form 
features.  The  editor  would  also  work 
with  stringers  and  oversee  the  maga¬ 
zine's  prc^uction.  Being  an  employee- 
owned  company  makes  aur  benefits 
package  one  of  the  best  you'll  find. 
Send  clips  and  resume  to  City  Editor 
Margaret  Wimborne,  Post  Register, 
P.O.  Box  1800,  Idaho  Falls,  ID  83403. 


In-Column  AcJvertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 
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I  _ EDITORIAL _ 

GREAT  JOBS,  GREAT  OUTDOORS 

Our  growing  23K  daily  in  beautiful 
Idaho  needs  two  dynamite  journalists: 
One  news-hungry  reporter  and  one 
QuarkXPress-handy  page  designer/ 
editor.  Along  with  a  solid  compensa¬ 
tion  package  and  a  friendly  newsroom, 
we  offer  the  outdoor  splendor  of  sunny 
southern  Idaho:  skiing,  hiking, 
whitewater  and  mare.  Send  resume, 
reference  list  and  relevant  work  sam¬ 
ples  to  Clark  Walwarth,  managing 
editor.  The  Times-News,  P.O.  Box  548, 
Twin  Falls,  ID  83303.  View  us  at: 
www.magicvalley.com 

I  GENERAL  ASSIGNMENT  REPORTER 
SPORTS  REPORTER 

The  NewsTribune  is  a  mid-size,  Mon¬ 
day  thru  Saturday  PM,  located  about 
1  1/2  hours  from  Chicago,  midway 
between  Rockford  and  Peoria,  IL. 

.  Good  starting  salary  and  benefits. 

I  Family-owned  operation  in  which  your 
I  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER: 

.  Ideal  candidate  will  have  previous 
newspaper  experience  and  knowledge 
j  of  local  government.  Editing  and  layout 
!  experience  helpful. 

I  SPORTS  REPORTER:  Strong  reporting 
i  skills.  Layout  and  headline  experience 
desired.  Will  consider  recent  college 
grad  with  experience. 

Send  resume  and  clips  to  Joyce 
I  McCullough,  NewsTribune,  426  Sec- 
j  ond  Street,  La  Salle,  IL  61301 . _ 

I  HEALTH/MEDICAL  REPORTER 

i  A  growing  newspaper  in  a  growing 
city  is  looking  for  a  reporter  to  fill  a 
key  position:  a  combination  health/ 
medical  news  and  features  beat.  The 
I  Lincain  Journal  Star  is  an  80,000 
circulation  morning  paper  in 
Nebraska's  increasingly  diverse  capital 
I  city  of  210,000.  We're  looking  for  an 
j  aggressive,  energetic  self-starter  who 
;  puts  a  high  value  on  good  writing.  We 
I  offer  competitive  woges  and  benefits  at 
a  fast-changing  paper  that  is  prepar- 
j  ing  for  start-up  of  a  new  $12  million 
press.  If  you're  looking  for  a  new 
I  challenge  in  a  safe,  pleasant,  booming 
j  college  and  state  government  town, 

I  please  send  a  cover  letter,  resume  and 
I  work  samples  ASAP  to: 

I  Human  Resources 

!  Lincoln  Journal  Star 

926  P.  Street 

I  Lincoln,  NE  68508 

j  IF  YOU  LOVE  language  and  good 
:  stories,  we  want  you.  If  you  can  edit 
copy,  write  bright  headlines  and 
design  pages,  you  are  just  what  this 
32,000-circulation  doily  needs.  We 
are  getting  a  pagination  system  and 
need  a  person  who  wants  to  have  a 
real  impact  in  a  creative,  energetic 
I  newsroam.  Send  resume  and  work  sam¬ 
ples  to  Managing  Editor,  The  Chroni- 
!  cle-Telegram,  225  East  Avenue,  Elyria, 

!  OH  44035. 
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INTERVIEWS  FOR  OPENINGS  at  the 
Sun-Sentinel  af  South  Florida  will  be  con¬ 
ducted  in  Atlanta  during  the  weekend 
of  September  18-19  and  In  Washing¬ 
ton  D.C.  during  the  weekend  of  Sep¬ 
tember  25-26.  Openings  include  posi¬ 
tions  for  editors,  reporters,  copy  editors 
and  designers.  To  apply  send  by  Sep¬ 
tember  10  a  cover  letter  that  identifies 
the  city  in  which  you  are  requesting  an 
interview  along  with  a  resume  and  up 
to  10  samples  of  work  to  Kathy  Pelle¬ 
grino,  Sun-Sentinel  recruitment  editor, 
200  E.  Las  Olas  Blvd.,  9th  Floar,  Fort 
I  Lauderdale,  FL  33301.  Far  more 
j  information  about  openings,  see 
!  WWW.  sun -sen  tinel.com. /services/ 
jobs.htm  Daily  circulation  is  274,000; 
Sunday  is  392,000.  The  Sun-Sentinel 
Internet  edition  can  be  found  at 
]  WWW. sun-sentinel.com 

'  KEY  POSITIONS 

The  Scranton  Times  &  Tribune,  the 
leader  in  Northeastern  Pennsylvania, 
j  offering  excellent  pay,  benefits  and 
!  lifestyle,  has  immediate  openings  for 
[  several  key  newspaper  positions, 
j  ‘SPORTS  EDITOR,  to  manage  our  sports 
I  operations.  Candidate  needs  three 
i  years  of  proven  management  experi¬ 
ence  at  a  daily  and  must  be  able  to 
take  our  talented  staff  beyond  the 
routine. 

!  ‘SPORTS  WRITER/DESK  MAN,  with  at 
I  least  2  years  experience  and  strong  clips 
i  in  both  disciplines. 

'  ‘COPY  EDITOR,  with  a  minimum  of  2 
years  experience  who  is  proficient  at 
j  page  design  and  pagination, 
j  ‘NEWS  REPORTER,  with  at  least  2  years 
I  experience  at  a  daily  and  solid 
I  enterprise  clips. 

All  four  of  these  positions  require 
j  steady  night  work.  We  intend  to  move 
quickly.  Fax  your  resume  and  cover  let¬ 
ter  to^y  to  M.E.  Bob  Burke  at  (570) 
348-9135,  or  E-mail  us  at: 

newsroom@icontech.com 

I  No  phone  calls,  please 

I  LOCAL  NEWS  EDITOR/CITY  EDITOR 

j 

I  Will  manage  and  supervise  the  staff 
and  operations  of  the  local  news 
I  department.  Plans,  designs,  edits  and 
I  produces  the  local  news  page  on  a 
daily  basis.  Excellent  grammar  and 
writing  skills  and  a  Bachelor's  in  Jour¬ 
nalism  or  related  field  is  required.  Edit¬ 
ing  and  managing/supervisory  skills 
also  required.  Need  desire  to  live  in 
culturolly  diverse  area.  Adventuresome 
spirit  helpful.  Contact  acting  managing 
I  editor  Rindraty  Celes  Limtiaco  at 
rceles@pdnguam.com  or  by  priority 
mail  at  P.O.  Box  DN,  Hagatna,  GU 
j  96932. _ 

LOS  ANGELES-BASED  company  needs 
a  Magazine/News  editor  with  l-f 
years  online  publishing  experience  to 
develop  feature  section  of  a  nostalgia, 

:  pop  culture  website.  Will  manage  daily 
operatians  of  staff  and  freelance 
I  writers/researchers.  Send  resume  to 
I  Box  08926,  Editor  &  Publisher. 

www.mediainfo.com 
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HELP  WANTED 


_ EDITORIAL _ 

AAANAGING  EDITOR 

In  this  leadership  role,  you  will  lead 
editors  for  managed  funds  publishing 
in  a  variety  of  media.  Responsibilities 
include:  oversee  editorial  quality  of  pro¬ 
ducts  edit  and  rewrite  articles,  manage 
editors  in  NY  &  coordinate  with  editors 
overseas.  Must  have  Bachelor's  in 
English,  Journalism,  or  Business,  10-)- 
years  of  financial  text  editing  experi¬ 
ence,  3-t-  years  project  and  staff  man¬ 
agement  experience.  Knowledge  of 
mutual  funds  and  experience  in  on-line 
services  are  pluses.  Send  resumes  to 
S&P  Dept.  KM/ME,  Fax  (212)  438- 
6741;  E-mail  karen_manngard@stan- 
dardandpoors.com 


MANAGING  EDITOR;  Hands-on 
editor,  leader,  teacher  vdio  can  take  us 
to  the  top  -  general  excellence  -  sought 
for  20,000  daily  in  the  heart  of  wine 
country.  Tell  us  how  you  would  get 
there  and  show  us  >vhat  you're  doing 
now.  Letters,  samples  to  Doug  Ernst, 
editor,  Napa  Valley  Register,  P.O.  Box 
1 50,  Napa,  CA  94559.  E-mail: 
napaopinion@rKipanews.com 


MUNICIPAL  REPORTER  NEEDED  for 
doily  in  suburban  Philadelphia.  Expe¬ 
rience  in  handling  issues,  enterprise 
work  a  must;  able  to  juggle  daily 
assignments  and  in-depth  pieces.  Send 
resumes  to  Bucks  County  Courier 
Times,  Attn:  Patricia  Walker,  executive 
editor,  8400  Route  13,  Levittown,  PA 
19057. 


NEWS  EDITOR 

Innovative  mid-sized  daily  in  Zone  5  is 
looking  for  an  ace  news  person  who 
can  provide  leadership  as  well  as 
design  pages  and  scrutinize  copy.  If 
you  thrive  on  competition  and 
challenges,  this  is  a  great  chance  to  be 
a  pari  of  an  ambitious,  creative  team. 
Send  cover  letter,  resume  and  tear 
sheets  to  Box  08930,  Editor  &  Pub¬ 
lisher. 


NEWS  REPORTER 

A  leading  journal  covering  the  venture 
capital  industry  seeks  a  news  reporter. 
The  candidate  should  have  strong 
reporting  skills  and  the  drive  to  dig 
and  uncover  hard  news  in  a  private 
market,  as  well  as  the  ability  to  write 
feature  articles.  Send  letter,  resume 
and  clips  to  Debra  Lau,  Securities  Data 
Publishing,  1 290  Avenue  of  Americas, 
36th  Floor,  New  York,  NY  10104. 
EOE.  Fax  (21 2)  581-5189. 


NEWS/SPORTS  COPY  EDITORS 
The  San  Angelo  Standard-Times  seeks 
a  sports  copy  editor/designer  and  a 
news  copy  editor/designer.  Recent 
graduates  will  be  considered.  We  are 
a  31,000-circulation  Scripps  Howard 
newspaper  in  West  Texas.  Send  letter, 
resume  and  clips  to  Dave  Thomas, 
news  editor,  San  Angelo  Standard- 
Times,  P.O.  Box  5111,  San  Angelo,  TX 
76902  or  for  more  information,  send 
E-mail  to  dthomas@texaswest.com 


_ EDITORIAL _ 

POUCE  REPORTER 

The  Waterloo  Courier,  the  1998  Iowa 
General  Excellence  winner,  has  on 
opening  for  a  police  reporter.  Experi¬ 
ence  preferred.  The  Courier  is  a 
48,000  p.m.  daily  in  Northeast  lo>va. 
please  send  clips  and  resume  to  Saul 
Shapiro,  editor,  P.O.  Box  540, 
Waterloo,  lA  50704. 


NIGHT  CITY  EDITOR:  The  Syracuse 
newspapers  in  Syracuse,  NY,  is  look¬ 
ing  for  an  editor  to  direct  its  news¬ 
gathering  operation  at  night.  Our  night 
city  editor  gets  the  news  into  the  paper, 
supervises  crime  and  GA  reporters  and 
works  closely  with  our  copy  desks  on 
editing,  presentation  and  deadlines. 

The  right  candidate  must  have 
supervisory  experience  on  a  daily 
newspaper,  preferably  on  o  metro 
desk.  She  or  he  must  have  terrific  news 
sense  and  strong  communication  and 
organizational  skills.  The  Syracuse 
Newspapers,  publishers  of  The  Post- 
Standard,  Herald  Journal  and  Herald 
Americon  (150,000  daily,  200,000 
Sunday),  offer  competitive  salaries; 
excellent  employer-paid  insurance 
including  medical,  dental  and  vision; 
401  (k)  and  pension  plans,  and  many 
other  benefits.  Send  resume,  work  sam¬ 
ples  to  Richard  A.  Sullivan,  The 
Syracuse  Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  1 3221 . 

rsullivan@syracuse.com 


EDITORIAL 


_ EDITORIAL _ 

PHOTOGRAPHER:  Good  little  daily  in 
a  cool  town  in  the  Sierra  seeks  versatile 
photographer  to  shoot  everything  from 
the  World  Must  Festival  to  prep  sports. 
Entry-level  considered.  Send  published 
clips,  resume  to  John  Seelmeyer, 
editor.  The  Union,  1 1 464  Sutton  Way, 
Grass  Valley,  CA  95945. 


LOOKING  FOR  COUEGE  STUDENTS 
AND  GRADUATES  interested  in  a 
career  in  the  news  industry.. .The 
November  6  issue  of  E&P's  career 
guide  is  designed  for  you!  It  includes: 
help  wanted  ads  for  entry  level  and 
early  experienced  candidates,  job 
market  stories,  inspiration,  tips  to 
improve  your  opportunity  AND  you 
con  showcase  your  own  talents  with  a 
Positions  Wanted  ad.  For  more 
information  contact: 

Michele  Appello  (212)  675-4380x173 


NIGHT  CITY  EDITOR 
If  you're  ambitious  and  want  to  work  in 
the  best  news  town  in  America,  call 
me.  We're  an  an  international  border 
and  have  everything  fram  Niagara 
falls  to  Love  Canal,  rough-and-tumble 
politics  and  organized  crime.  We  also 
cover  the  NFL  and  the  county  fair. 
Duties  include  supervising  reporters, 
I  some  pagination.  Terry  Shaw,  nranog- 
ing  editor,  Niagara  Gazette,  310 
Niagara  Street,  Niagara  Falls,  NY 
14302.  (716)  282-2311. 


EDITORIAL 


_ EDITORIAL _ 

OPENINGS  FOR  SEVERAL  reporters  in 
beautiful  middle  Tennessee.  Some 
experience  preferred.  Excellent  bene¬ 
fits,  medical  insurance  and  401  (k).  Com¬ 
petitive  salaries.  Send  resumes  to 
Vickie  Collins,  Tullahoma  News,  P.O. 
Box  400,  Tullahoma,  TN  37388. 

PROGRESSIVE  FAMILY  OWNED 
paper  in  SW  Colaroda  seeks  MANAG¬ 
ING  EDITOR  far  strong  newsroom. 
6,750  circulation,  3  times  weekly  and 
growing.  Three  years  experience  in 
reparting  and  leadership  is  desirable. 
Ability  to  guide  reporters  and  assist  in 
story  development  is  required.  Pagina¬ 
tion  experience  is  helpful.  Unique  geo¬ 
graphical  location  close  to  hiking,  fish¬ 
ing  aruJ  mountains.  Send  resume  and 
letter  of  interest  to  Editor/GM  P.O. 
Drawer  J.  Cartez,  CO  81321  by  Sep¬ 
tember  5,  1 999. 


REPORTER  AND  COPY  EDITOR 
needed  for  blossoming  24K  daily  in 
NW  Ohio.  We  need  self-starters  who 
can  prove  it  by  bringing  ideas  to  the 
table.  You  must  thrive  in  a  team  atmo¬ 
sphere  where  editors  and  reporters  talk 
(probably  too  much)  to  ensure  the  best 
newspaper  gets  to  our  readers.  Send 
resumes:  T.  Franko,  The  Register,  314 
W.  Market  St.,  Sandusky,  OH  44870 
or  toddfranko@sanduskyregister.com 


EDITORIAL 


a  message  for  everyone  who  worked  at 

sidewalk.com 

Congratulations  on  a  good  run. 
Now  come  and  join  the  snail  press. 


Newlmes  publishes  magazine-style  weekly  newspapers  -  covering  local  news 
and  features,  restaurants  and  sports,  film  and  music  -  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los  Angeles,  Ft.  Lauderdale,  Cleveland 
and  St.  Louis.  Our  stories  inform  and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

We’re  looking  to  hire  writers  and  editors  companywide,  including  managing 
editors  in  Phoenix  and  Houston,  an  associate  editor  in  R.  Lauderdale, 
a  music  editor  in  Cleveland,  a  restaurant  critic  in  Houston  and  numerous 
staff  writer  positions. 

Interested  applicants  should  send  a  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  inc. 

P.O.  Box  5970,  Denver,  CO  80217 

To  iearn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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Don’t  miss  the  Help  Wanted 

ads  in  this  week’s 

STATE  OF 
EMPLOYMENT 
&  RECRUITMENT 
SECTION 

Pages  25  thru  39 


ADN  CDS  International,  Inc. 

'^'DaiiyNews  COMMUNICATIONS  INC. 


NewTimes 


Sun-Sentinel 


Senior  Media  Reiations  Professionai 


The  Times-Picayune 


the 

■3i  xuim 
■  TRIBUNE 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 
The  Pittsburgh  Tribune-Review 
The  Virginian-Pilot 

University  of  Kansas 


University  of  Maryland 


L'lMVERSlTY  of 
SAN  FRANCISCO 


HELP  WANTED 


_ EDITORIAL _ 

MAGAZINE  EDITORS 

Southern  California  publisher  of  pet 
enthusiast  magazines  and  professional 
veterinary  journals  is  seeking  editors  at 
various  levels.  All  positions  require  at 
least  a  B.A.  in  journalism  or  a  related 
field  and  computer  proficiency  in 
Microsoft  Word,  Excel  and  QuarkX¬ 
Press. 

I  EDITOR,  VETERINARY  DIVISION:  The 
I  editor  will  be  responsible  for  producing 
j  our  peer-reviewed  journals  from  paper 
solicitation  to  blueline.  Must  hove  at 
least  five  years'  experience  os  a  top- 
level  editor,  preferably  of  professional 
journals.  Experience  in  the  veterinary 
I  or  human  medical  industry  is  a  definite 
I  plus. 

ASSISTANT  EDITOR,  VETERINARY 
t  DIVISION:  The  assistant  editor  will 
I  provide  support  to  the  editor  to  pro- 
!  duce  the  aforementioned  publications. 

Must  hove  at  least  one  year  editorial 
!  experience. 

MANAGING  EDITOR,  PET  DIVISION: 
Magazines  catering  to  aquarium  fish 
enthusiasts  seeks  a  talented,  skilled  and 
j  very  organized  managing  editor.  Must 
I  have  at  least  h've  years'  magazine  edit- 
I  ing  experience. 

!  ASSOCIATE  EDITOR,  PET  DIVISION: 
j  Leading  magazine  for  dog  enthusiasts 
I  seeks  a  creative,  high-energy  associate 
editor  to  coach  writers  and  help  pro¬ 
duce  the  No.  1  magazine  in  its  field, 
j  Must  have  a  love  of  language  and  five 
years'  editing  experience  in  newspaper 
or  magazines.  Dog  ownership  a  plus. 
ASSISTANT  EDITOR,  PET  DIVISION: 
Popular  publication  for  dog  enthusiasts 
seeks  a  dedicated  assistant  editor  to 
help  produce  special  projects.  Flex- 
I  ibility,  attention  to  detail,  strong  orga- 
I  nizational  and  creative  problem¬ 
solving  abilities  are  essential. 
Internship  or  experience  in  the  field 
[  and  knowledge  of  or  interest  in  dogs  a 
definite  plus. 

! 

j  Send  your  resume,  cover  letter  and 
j  salary  history  to  Fancy  Publications, 

I  Human  Resources  Department  (code: 

E&P),  P.O.  Box  6050,  Mission  Viejo, 

I  CA  92690.  No  phone  calls,  please. 

!  EOE 


REUGION  WRITER 

If  you're  an  experienced  reporter  with 
an  understanding  of  the  religious  com¬ 
munity  and  a  desire  to  write  about 
issues  involving  faith,  values  and 
spirituality,  then  we  want  to  talk  to  you. 

I  We're  looking  for  a  great  writer  with 
I  the  ability  to  offer  our  readers  high- 
1  quality  coverage  of  issues  relevant  to 
their  families  or  personal  lives.  Circula¬ 
tion  is  about  60,000  daily,  75,000  on 
Sunday.  Equal  Opportunity/ 
Affirmative  Action  employer.  Send 
cover  letter,  resume  and  clips  to 
Managing  Editor  Rebecca  Pierce, 
Kalamazoo  Gazette,  401  South 
Burdick  Street,  Kalamazoo,  Ml  49007. 
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REPORTER 


REPORTERS 


SEASONED  COPY-WIRE  EDITOR 
The  Lexington  Herald-Leader,  an 
award-winning  160,000  Sunday 
Knight  Ridder  newspaper  in  the  heart 
of  Kentucky's  Bluegrass  region,  has  an 
immediate  opening  for  a  copy  editor 
with  a  strong  background  in  wire  edit¬ 
ing  and  exercising  news  judgment  on 
nation/woHd  news.  Five  years  experi¬ 
ence  on  a  daily  newspaper  is  pre¬ 
ferred.  Knowledge  of  QuarkXPress, 
OPS  a  plus.  Our  benefits  include 
medical  and  dental  insurance,  optional 
401  (k)  and  a  competitive  salary.  Send 
cover  letter  and  resume  to  Amy  Butters, 
copy  desk  chief,  Lexington  Herald- 
Leader,  100  Midland  Avenue,  Lex¬ 
ington,  KY  40508-1999  or 
abutters@herald-leader.ccm  EOE  M/F 


EDITORIAL 


National  award-winning  40,000  daily 
seeks  two  reporters.  Our  night  cops 
reporter  will  be  versatile  enough  to 
take  general  assignment  and  react 
quickly  to  breaking  news.  Our  business 
reporter  will  write  with  authority  and 
flair  about  the  economic  fabric  of  Cen¬ 
tral  Washington.  Both  will  put  a  human 
face  on  stories.  Western  U.S.  appli¬ 
cants  with  at  least  two-years'  daily 
experience  preferred;  Spanish- 
language  skills  a  plus.  Send  resume, 
list  of  references  and  clips  to  Human 
Resources,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
We  are  a  member  of  The  Seattle  Times 
group  and  an  Equal  Opportunity 
Employer. 


CIVIL  WAR  BUFF?  RURAL  AREA  FAN? 
If  you'd  be  interested  in  covering  21st 
century  issues  affecting  the  regian  sur¬ 
rounding  the  most  significant  battle  of 
the  Civil  War,  or  otherwise  think  you'd 
like  to  report  on  news,  feature  and 
enterprise  stories  about  Adams  County, 
PA,  for  the  York  Sunday  News,  we'd 
like  to  hear  from  you.  We're  looking 
for  someone  who  can  get  beyond  daily 
news-of-record  for  primarily  weekly 
readership  in  this  growing,  suburbaniz¬ 
ing  area.  Salary  $34,4(X)  depending 
on  experience.  Send  resume,  letter  and 
clips  to  Deena  Gross,  managing  editor. 
The  York  Dispatch/Sunday  News,  P.O. 
Box  2807,  York,  PA  17405. 


PUBUC  UFE  REPORTER 


The  Modesto  Bee,  a  McClatchy  paper, 
is  seeking  an  individual  to  produce 
daily  and  weekend  news  stories.  Pri¬ 
mary  beat  will  be  small  cities  and  gov¬ 
ernment,  including  reporting  on  immi¬ 
grants  and  homeless  throughout  the 
region. 

Requires  some  daily  newspaper  expe¬ 
rience,  creativity  in  news  judgment  and 
story  approach,  excellent  writing  skills, 
familiarity  with  AP  style  and  ability  to 
work  well  with  others.  Must  have 
fluency  in  Spanish  and/or  Hmong,  Loa 
or  Cambodian.  Ability  to  overcome 
resistance  from  sources  and  work  with 
those  who  do  not  speak  English.  Good 
driving  record,  DMV  required,  if 
interviewed.  Excellent  benefits,  includ¬ 
ing  medical,  dental,  vision,  401  (k), 
employee  stock  purchase  and  vacation. 
We  are  located  in  Central  California, 
close  to  wine  country,  Yosemite,  the 
ocean,  mountains  and  snow  skiing.  Pre¬ 
placement  physical/drug  screen 
required.  Send  resume  and  references 
to  Human  Resources,  The  Modesto  Bee, 
P.O.  Box  3928,  Modesto,  CA  95350 
or  E-mail:  callison@modbee.com 


REPORTERS  -  One  to  cover  courts;  the 
other,  business  for  New  Media  savvy 
33,000  daily.  Ideal  for  reporter  on 
smaller  paper  with  experience,  desire 
to  specialize,  eager  for  next  step. 
Write:  Reporter  Vacancies,  REPUB¬ 
LICAN  &  Herald,  Box  209,  Poltsville, 
PA  17901. 
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ruBlISHINB 


Promoting  Healthy, 
Active  Living  In 
Everything  We  Do 


REPORTERS  -  The  Ann  Arbor  News 
has  openings  for  reporters  who  can  go 
beyond  breaking  news  and  develop 
enterprise  and  investigative  stories, 
regardless  of  the  beat.  Show  us  your 
best  work,  developed  from  strong  com¬ 
munity  sourcing,  public  records  and 
on-the-street  reporting.  Send  cover  let¬ 
ter,  resume,  references  and  your  five 
best  clips  to  Metro  Editor  Rick 
Fitzgerald,  The  Ann  Arbor  News,  P.O. 
Box  1147,  Ann  Arbor,  Ml  48106- 
1 1 47.  The  News  is  an  equal  opportu¬ 
nity  employer. 


REPORTER  WANTED:  3-year-old,  Ann 
Arbor,  Michigan-based  Catholic 
newspaper  seeking  experienced 
reporter.  High  level  of  organizational 
skills,  initiative  and  strong  sense  of 
mission  required.  Knowledge  of  Win¬ 
dows  95  helpful.  Salary  dependent  on 
experience.  Submit  your  resume  and 
letter  of  intent  to  Credo  Newspaper, 
Attn:  Clare,  P.O.  Box  504,  Ann  Artx>r, 
Ml  48106  or  Fox  to  (734)  930-3179. 


Rodale  is  an 
intematlonai 
pubiishing  company 
that  strives  to  be 
the  world's  leading 
independent  source 
of  ideas,  advice, 
and  motivation  for; 
"heafthy,  active 
living."  Our  purpose 
istoin^reat^ 
enaUe  people  to 
improve  their  lives 
I  and  the.  world 
around  them. 

:  Through  our  efh>rts, 
we  have  built  solid 
and  lasting  relation¬ 
ships  with  our 
customers  as  well 
as  ouremfdoyees. 
Wehtwetwo 
positions  available 
^working  witii 
Orgardc  Gardening, 
thelargest 
gardening  magazine 
In  tire  world: 


You  will  be  responsible  for  producing  a 
wide  variety  of  well-written,  well- 
researched  articles  and  profiles,  and  for 
assigning  and  editing  the  work  of  free¬ 
lance  writers.  This  position  demands  top- 
notch  writing  and  journalistic  skills  as 
well  as  a  passion  for  organic  gardening 
and  living. 

The  ideal  candidate  will  have  a  BS  or 
above  (preferably  with  an  emphasis  in 
journalism,  horticulture,  or  a  related 
field}  with  expertise  in  gardening  and 
organic  issues,  or  at  least  a  solid  founda¬ 
tion  and  willingness  to  learn  more.  You 
must  also  have  3-5  years  of  professional 
experience  as  a  writer,  reporter,  or  edi¬ 
tor.  Special  interests  in  fo^,  herbs,  and 
natural  remediesiare  a  plus. 

Send  resume,  5  writing  samples 
and  salary  requirements  to: 
Rodale  Inc 
Attn:  Human  Resources 
33  East  Minor  Street 
Emmaus,  PA  18098-0099 
Fax:  (610)  967-9209 


REPORTERS  WANTED  for  current  and 
future  openings  in  a  growing 
newsroom.  The  Citizen,  an  award¬ 
winning  16,000  circulation  daily  in 
New  York's  Finger  Lakes  Region  seeks 
energetic  reporters  who  can  get  the 
story  right,  get  it  first,  and  tell  it  better. 
Send  resume,  clips  and  a  brief  letter  out¬ 
lining  short-and  long-term  goals  to 
Thomas  W.  Seeley,  city  editor,  25  Dill 
Street,  Auburn,  NY  1 3021 . 


REPORTER/PHOTOGRAPHER.  County 
Courier  of  northern  Vermont  seeks 
reporter/ photographer  to  cover  range 
of  issues  in  an  interesting  and  beautiful 
region.  Some  routine  stuff,  but  ample 
enterprise  and  feature  work. 
Newcomers  or  veterans.  Darkroom 
experience  a  plus.  Competitive  salary, 
benefits,  pension,  vacation.  Send  cover 
letter,  resume,  clips,  salory  require¬ 
ments  to  Editor,  County  Courier,  P.O. 
Box  398,  Enosburg  Falls,  VT  05450. 


REPORTERS:  McClatchy-owned  daily 
(32,000  circ.)  just  south  of  Charlotte, 
NC,  is  looking  for  2  aggressive  and 
enterprising  reporters  who  are  looking 
to  move  into  a  highly  competitive  and 
growing  market.  Government  or  police 
reporting  experience  a  plus.  Ideal  con- 
didates  will  have  at  least  1  year's 
reporting  experience.  Must  produce 
solid  daily  stories  while  working  with 
editors  to  plan  and  craft  longer 
enterprise  pieces.  Send  resumes  and 
clips  to  Rich  Rassmann,  managing 
editor.  The  Herald,  P.O.  Box  1 1 707, 
Rock  Hill,  SC  29731 . 


REPORTER:  Lively  Mississippi  six-day 
daily  (circulation  8,5000)  has  opening 
for  productive,  versatile  writer.  High 
standards,  congenial  environment. 
Send  resume  and  clips  to  Jenny 
Humphryes,  managing  editor. 
Greenwood  Commonwealth,  P.O.  Box 
8050,  Greenwood,  MS  38935.  E-mail: 
jenny@gwcommonwealth.com 


E&P’s  Classified 


whatever  course  you  have  chasers  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  stiving...ifyour  sights  are 
set  far  above  the  merely  secure  and 
mediocre 

David  Samoff 


RODALE 


The  newspaper 
industry’s  meeting 
place.  (2U)  675>4380 
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SENIOR  WRITER 

Rodale  Inc.,  the  world's  biggest  and 
most  respected  publisher  of  healthy  liv¬ 
ing  books  and  magazines  (including 
Prevention  and  Men's  Health),  seeks  a 
talented,  experienced  health  writer  to 
help  grow  our  book  business.  We're 
looking  for  another  great  reporter  with 
strong  researching,  interviewing  and  j 
writing  skills  who  enjoys  transforming 
complex  health  information  into 
strategies,  action  plans  and  tips  people 
can  use  to  improve  their  lives.  In  addi¬ 
tion  to  crafting  mind-blowing  feotures, 
the  best  candidates  know  how  to  han¬ 
dle  “how-to”  service  journalism.  Five 
years  experience  at  a  mid  level  daily 
or  higher  —  plus  o  health  writing 
award  or  two  -  will  get  you  a  serious 
look.  What  we've  got  to  offer:  On-site 
gym,  daycare,  health  food  cafeterias, 
competitive  salary,  a  high  match 
401  (k),  bucolic  setting  and  other  perks 
-  not  to  mention  the  opportunity  to  see 
your  byline  on  the  cover  of  a  book  (I) 
Send  cover  letter  resume,  and  seven 
clips  (no  originals,  please)  to: 

Human  Resources  Department  (EP-SW) 
RODALE  INC 
33  E  Minor  Street 
Emmaus,  PA  1 8098 
Fax:  (610)  967-9209 

EOE 

Visit  our  website  at  www.rodale.com 


EDITORIAL 


_ EDITORIAL _ 

SPORTS  COPY  EDITOR  -  Journal 
Times,  a  35,000  AM  daily  seeks 
creative  copy  editor  for  sports  staff. 
Looking  for  someone  with  flair  for 
design,  eye  for  detail,  strong  knowl¬ 
edge  of  sports  and  2  years  experience. 
Duties  include:  planning  and  designing 
dynamic  sports  pages.  Occasional  writ¬ 
ing  opportunities.  Pagination  and 
QuarkXPress  a  plus.  Excellent  benefits. 
Journal  Times,  212  Fourth  Street, 
Racine,  Wl  53403.  EOE 


SPORTS  DESIGNER 

We  have  the  writing  covered  at  the 
York  Daily  Record,  a  43,000  AM  daily 
and  annual  APSE  finalist.  We  seek  a 
creative  designer  who  can  give  our 
award-winning  reporters  the  display 
they  deserve.  This  is  the  No.  2  post  in 
a  sports  department  that  covers  three 
pro  teams,  Penn  State,  high  schools 
and  produces  regular  enterprise  and 
projects.  The  Daily  Record  is  locoted 
50  miles  north  of  Baltimore.  Learn 
more  at  www.ydr.com  Send  resume, 
clips  to  Sports  Editor,  York  Daily 
Record,  P.O.  Box  15122,  York,  PA 
17405-7122.  EOE  I 


SPORTS  EDITOR  -  Opportunity  awaits  j 
a  top-notch  professional  who  loves  | 
sports  so  much  he  or  she  thinks  it 
j  should  be  covered  better  than  City  ' 
Hall.  People  skills  and  copy-editing  1 
ability  essential.  Excellent  pay,  benefits.  | 
Write  Box  08928,  Editor  &  Publisher.  i 

EO/AA  employer  j 


EDITORIAL 


“add  Cleveland 

two  more 

experienced  writers  to  the  staff  of  its 
newest  weekly,  Cleveland  Scene.  The 
paper  publishes  hard-hitting,  magazine- 
style  news  stories  as  well  as  provocative 
music  and  arts  coverage.  This  work  goes 
beyond  mere  fact-finding-we  want  writers 
who  can  craft  compelling  narratives, 
analyze  complex  subjects  and  put  the 
city's  news  in  perspective. 

2 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates 

S' 

should  send  cover  letter,  resume  and 
clips  to: 

Christine  Brennan 

Executive  Managing  Editor 

New  Times,  Inc. 

RO.  Box  5970 

Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  iwebsite  at  www.newtimes.com. 

_ EDITORIAL _ 

REPORTER 

The  Gainesville  Sun,  a  60,000  circula¬ 
tion  NYT  regional  daily,  seeks  ultra- 
ambitious  reporters  to  cover  night 
cops,  education  and  general  assign¬ 
ment  news.  Requirements:  CAR  skills,  a 
flair  for  features  and  two  years  experi¬ 
ence.  Send  resume,  references  and 
clips  to  Matt  Reed,  metro  editor.  The 
Gainesville  Sun,  P.O.  Box  147147, 
Gainesville,  FL  32614-7147. 


SPORTS  DESK  PAGE  DESIGNER 

The  Anderson  Independent-Mail,  a 
40,000  daily,  46,000  Sunday  news¬ 
paper  in  Anderson,  SC,  is  looking  for 
o  sports  desk  copy  editor/page 
designer.  APSE  has  recognized  the 
Independent-Mail  sports  section  as  one 
of  the  best  daily  or  Sunday  sections  1 2 
times  in  the  past  1 1  years.  Intense  zon¬ 
ing  and  color  use;  multiple  wires. 
Many  full-color  special  sections.  Fully 
paginated.  Quality  copy  editing, 
creative  page  designs  a  must.  High 
camaraderie  staff.  Anderson  is  a 
manufacturing  center  on  a  huge  lake 
near  the  Blue  Ridge  mountains.  AXajor 
state  university;  regional  cultural  center 
nearby. 

You  need  a  college  degree,  pizzazz 
and  a  passion  for  quality  and  integrity. 
We're  part  of  one  of  the  nation's  pre¬ 
mier  newspaper  groups.  The  E.W. 
Scripps  Company.  Send  resume  and 
editing/design  samples  to  T.  Wayne 
Mitchell,  senior  vice  president  and 
editor,  Anderson  Independent  Mail, 
P.O.  Box  2507,  Anderson,  SC  29622. 


SPORTS  WRITER  NEEDED:  The 
Monitor,  a  fast-growing  daily  in  South 
Texas,  has  an  opening  for  a  sports 
writer.  This  reporting  position  requires 
a  journalism  background,  versatility 
and  the  ability  to  write  about  almost 
any  sport.  Assignments  will  include 
primarily  high  school  sports,  general 
assignments,  features,  athlete  profiles, 
hard  news  and  game  stories,  with  a 
possibility  of  some  NCAA  Division  I 
basketball  coverage.  Layout  skills 
helpful;  opportunities  possible  on 
sports  copy  desk.  Reply  with  resume 
and  published  writing  samples  to 
Managing  Editor  Paul  Binz,  The 
Monitor,  P.O.  Box  1578,  McAllen,  TX 
78505. 


SPORTS  WRITER 

Full-time  sports  writer  needed  immedi¬ 
ately  at  daily  AM  in  Oneonta,  NY, 
home  of  the  Soccer  Hall  of  Fame.  We 
also  cover  the  Baseball  Hall  of  Fame,  a 
minor  league  baseball  team  and  two 
Div.  I  soccer  teams.  Experience  pre¬ 
ferred,  but  will  consider  recent  college 
graduates.  Send  resume,  clips  to  Dean 
Russin,  sports  editor.  The  Daily  Star, 
P.O.  Box  250,  Oneonta,  NY  1 3820. 


THE  FREE  PRESS,  top  award  winner 
among  NC  small  dailies,  seeks  copy 
editor.  Entry  level.  Must  know  page 
design,  QuarkXPress,  Macs.  Good 
benefits,  pay,  beautiful  beaches 
nearby.  Send  letter,  resume,  four  tear 
sheets,  four  references  to  Richard 
Wagner,  editor.  The  Free  Press,  P.O. 
Box  1 29,  Kinston,  NC  28502. 


_ EDITORIAL _ 

STAFF  PHOTOGRAPHER 
The  Independent,  an  award-winning 
alternative  newsweekly  with  a  50,000 
circulation  in  the  Raleigh-Durham- 
!  Chapel  Hill  area  of  North  Carolina, 
seeks  a  photographer  with  a  talent  for 
transcending  the  usual  norms  of  news¬ 
paper  photojournalism.  Send  cover  let¬ 
ter,  resume  and  20-40  slides,  prints,  or 
electronic  images  on  disk,  to:  Photo¬ 
grapher  Search,  The  Independent,  P.O. 
Box  2690,  Durham,  NC  27715.  Or, 

I  by  LJPS:  2810  Hillsborough  Road, 
Durham,  NC  27705.  No  phone  calls. 
Include  SASE  for  return  of  materials. 


THE  GASTON  GAZEHE,  of  Gastonia, 
NC,  an  award-winning  37,000  circula¬ 
tion  daily,  has  openings  for  assistant 
lifestyle  editor  and  a  copy  editor/page 
designer.  Assistant  lifestyle  editor  can- 
I  didates  should  have  samples 
I  demonstrating  excellent  feature  writing 
j  and  layout.  News  writing/editing 
[  experience  preferred.  QuarkXPress 
I  experience  a  must.  Copy  editor/page 
I  designer  responsibilities  include  page 
layout,  headline  writing  and  editing  of 
!  local  and  wire  copy.  1-2  years  desk 
j  experience  and  knowledge  of  QuarkX- 
I  Press  preferred,  but  we  will  train 
I  motivated  candidates.  The  Gazette  is 
j  located  15  minutes  from  Charlotte. 

I  Send  resumes  to  Mike  Pollard,  lifestyle 
j  editor,  Gaston  Gazette,  2500  E. 

I  Franklin  Blvd.,  Gastonia,  NC  28053. 

!  (704)  864-3291 


THE  MANHATTAN  MERCURY,  an 
1 1 ,000  circulation  daily  in  Manhattan, 
KS,  is  seeking  a  news  editor.  Candi¬ 
dates  should  hove  two  years'  experi¬ 
ence,  along  with  the  following 
attributes:  Aggressiveness,  a  proper 
!  degree  of  skepticism,  commitment  to 
accuracy  and  fairness,  and  the  ability 
I  to  make  mature  judgments.  The  posi¬ 
tion  supervises  our  local  newsgathering 
i  operation,  heading  up  a  staff  of  five 
I  reporters.  Send  resumes  to  Bill  Felber, 
:  executive  editor,  at  felber@flinthills.com 
j  or  by  mail  at  P.O.  Box  787,  Manhat¬ 
tan,  KS  66502. 


THE  NOVEMBER  6  ISSUE  of  Editor  & 
Publisher's  Career  Guide  for  entry  level 
and  early  experienced  candidates  will 
be  available  in  print  and  on  our 
Website.  Advertisers  reach  students  at 
colleges  and  universities  with  journal¬ 
ism,  business  and  publishing  pro¬ 
grams.  Jobseekers  find  help  wanted 
ads,  job  search  tips,  internships, 
inspirotian  and  more!  Contact: 

Hazel  Preuss  (212)  675-4380  Ext  171 
hazelp@mediainfo.com 


THE  PEKIN  DAILY  TIMES,  an  award¬ 
winning  15,000  six-day  PM  daily  near 
Peoria,  IL  has  two  open  positions.  We 
I  seek  a  highly-motivated  sports  reporter 
with  superior  writing  skills  to  cover 
local  high  school  sports. 

We  also  need  an  assistant  city  editor  to 
handle  wire  copy,  edit  local  copy,  proof¬ 
read  and  maintain  our  Web  site. 

Ideal  candidates  are  detail-oriented 
with  excellent  English  skills.  Send 
resume  and  samples  to  Editor  Joel 
Steinfeldt,  Daily  Times,  P.O.  Box  430, 
Pekin,  IL61555. 
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HELP  WANTED 


_ EDITORIAL _ 

THE  TRIBUNE-STAR,  a  34,000  circula¬ 
tion  newspaper  in  Terre  Haute,  IN, 
seeks  an  aggressive  journalist  to  be  our 
assistant  news  editor.  Strong  layout 
and  leadership  skills  required.  Please 
send  resume,  cover  letter  and  examples 
of  design  work  by  September  3  to 
David  Kaye,  news  editor,  P.O.  Box 
149,  Tribune-Star,  Terre  Haute,  IN 
47808. 


WASHINGTON  REPORTER 

The  Morning  Call,  a  Times  Mirror 
newspaper  and  one  of  Pennsylvania's 
largest  dailies,  is  seeking  a  Washing¬ 
ton  reporter  who  responds  to  freedom 
with  flair  and  who  delivers  politics  with 
a  punch.  Duties  at  our  one-person  DC 
bureau  range  from  tracking  lawmakers 
to  watching  the  White  House  to  hear¬ 
ing  arguments  before  the  U.S. 
Supreme  Court.  The  reporter  will  be 
supervised  from  Allentown  by  an  editor 
with  extensive  Washington  experience. 
Send  cover  letter,  resume  and  clips  to 
Pete  Leffler,  assistant  metro  editor.  The 
Morning  Call,  P.O.  Box  1260,  Allen¬ 
town,  PA  18105-1260. 


WEEKEND  EDITOR 

If  you're  ready  to  move  up  to  a  lead¬ 
ership  position  at  a  medium-sized 
daily  after  years  of  experience  running 
the  show  at  a  small  daily,  we've  got  an 
excellent  opportunity  for  you.  We're 
looking  for  an  energetic  weekend 
editor  to  take  charge  of  our  nightside 
operation,  developing  great  stories, 
managing  people  and  projects  and 
bringing  it  all  together  in  a  high-quality 
package  for  our  readers.  Circulation  is  i 
about  60,000  daily,  75,000  Sunday. 
Equal  Opportunity/Affirmative  Action 
employer.  Send  cover  letter,  resume 
and  clips  to  Managing  Editor  Rebecca 
Pierce,  Kalamazoo  Gazette,  401  South 
Burdick  Street,  Kalamazoo,  Ml  49007. 


WRITERS,  EDITORS.  New  York-based 
internet  startup  company  on  IPO  track 
seeks  enthusiastic  writers  to  work  as 
correspondents.  Experience  helpful  in 
sports,  entertainment,  lifestyle  and 
travel  for  exciting  new  website  devoted 
to  bilingual  Latinos.  Prefer  candidates 
from  Texas,  Los  Angeles,  Arizona, 
New  York  and  other  states  with  large 
Latino  populations.  Editors  will  work 
out  of  NY. 

E-mail  resumes  to: 

sammy@in4web.com 

ENTRY  LEVEL 

COPY  EDITOR/DESIGNER  wanted  for 
universal  desk  at  16,000  daily  in 
upstate  New  York.  Enjoy  working  with 
an  energetic,  creative  team  of 
reporters,  photographers,  editors  and 
designers  in  a  growing  newsroom. 
Great  entry  level  job  or  for  a  reporter 
wanting  to  make  the  switch.  Hi-tech 
newsroom  has  the  latest  in  computer 
technology.  Knowledge  of  QuarkX¬ 
Press  a  plus.  RUSH  resume  and  sam¬ 
ples  to  Box  08922,  Editor  &  Publisher. 


_ ENTRY  LEVEL _ 

COUNTY  GOVERNMENT  reporter  for 
2x  weekly  in  Central  FL.  Prefer  experi¬ 
ence,  but  will  consider  recent  gradu¬ 
ate.  Send  clips,  resume  and  salary 
requirements  to  Osceola  News- 
Gazette,  P.O.  Box  422068,  Kissim¬ 
mee,  FL  34742.  E-mail: 

OsceolaNG@aol .  cam 


PHOTOGRAPHER:  Good  little  daily  in 
a  cool  town  in  the  Sierra  seeks  versatile 
photographer  to  shoot  everything  from 
the  WoHd  Must  Festival  to  prep  sports. 
Entry-level  considered.  Send  published 
clips,  resume  to  John  Seelmeyer, 
editor.  The  Union,  1 1 464,  Sutton  Way, 
Grass  Valley,  CA  95945. 


SPORTS  WRITER 

Full-time  sports  writer  needed  immedi¬ 
ately  at  daily  AM  in  Oneonta,  NY, 
home  of  the  Soccer  Hall  of  Fame.  We 
also  cover  the  Baseball  Hall  of  Fame,  a 
minor  league  baseball  team  and  two 
Div.  I  soccer  teams.  Experience  pre¬ 
ferred,  but  will  consider  recent  college 
graduates.  Send  resume,  clips  to  Dean 
Russin,  sports  editor.  The  Daily  Star, 
P.O.  Box  250,  Oneonta,  NY  1 3820. 

THE  FREE  PRESS,  top  award  winner 
among  NC  small  dailies,  seeks  copy 
editor.  Entry  level.  Must  know  page 
design,  QuarkXPress,  Macs.  Good 
benefits,  pay,  beautiful  beaches 
nearby.  Send  letter,  resume,  four  tear 
sheets,  four  references  to  Richard 
Wagner,  editor.  The  Free  Press,  P.O. 
Box  1 29,  Kinston,  NC  28502. 

MAILROOM 

MAILROOM  MANAGER 

Opportunity  in  Zone  1  for  an  experi¬ 
enced  mailroom  manager  to  supervise 
inserting,  packaging  operations. 
Requires  a  reliable,  professional  leader 
with  problem  solving  ability.  Previous 
management,  scheduling  and  main¬ 
tenance  experience  required.  Please 
forward  resume  and  salary  history  to 
Box  08929,  Editor  &  Publisher. _ 

THE  JOURNAL  TIMES,  Lee  Enterprise 
newspaper,  has  an  immediate  opening 
for  an  ASSISTANT  PACKAGING  CEN¬ 
TER  SUPERVISOR.  As  the  individual 
selected  for  this  position,  you  will  be 
responsible  for  leading,  directing,  ond 
supervising  packaging  center  opera¬ 
tions. 

Solid  leadership,  interpersonal,  com¬ 
munication,  organization,  decision 
making,  and  mechanical  skills  are 
required,  as  is  the  ability  to  effectively 
promote  quality  assurance  and 
customer  service  fulfillment  in  a 
deadline  oriented  environment.  Pre¬ 
vious  experience  a  plus  but  not 
required. 

We  offer  a  very  competitive  salary  with 
excellent  beneh'ts  and  401  (k)  plan. 

Send  cover  letter  and  resume  to: 

The  Jourrral  Times/HR 
212  Fourth  Street 
Racine,  Wl  53403 


_ MAILROOM _ 

OPPORTUNITY  KNOCKS.  Long  Island, 
NY,  printer  seeks  experience  setup/ 
maintenance  person  for  our  Mailroom/ 
bindery  equipment.  Pleasant  atmo¬ 
sphere  and  good  working  conditions. 
Fax  confidential  resume  and  salary 
requirements  to  (914)  376-4956. 


_ MARKETING _ 

MARKETING  DIREaOR 

Outstanding  opportunity  exists  for  an 
aggressive  marketing  director  at  the 
award  winning  Press  and  Standard 
and  Shopper,  located  near  the  coast 
between  Hilton  Head  Island  and 
Charleston  in  beautiful  Walterboro, 
SC.  This  person  will  be  charged  with 
motivating  a  staff  of  eight  and  will  be 
involved  in  budgeting  and  managerial 
decisions.  Should  have  several  years 
experience  in  media  sales.  The  job 
offers  a  very  good  salary  and  bonus 
plan,  along  with  an  excellent  benefits 
package.  E-mail  your  resume  to 
tsmith@lowcountry.com  or  mail  to: 

Marketing  Director 
The  Press  and  Standard 
1 1 3  Washington  Street 
Walterboro,  SC  29488 


When  you  have  got  an  elephant  by  the 
hind  legs  and  he  is  trying  to  run  away, 
it  is  best  to  let  him  run. 

Abraham  Lincoln 


INFORMATION  SYSTEMS 


MARKET  RESEARCH 

PROMOTION  DIREaOR 

The  Las  Vegas  Review-Journal, 
Nevada's  largest  newspaper,  is 
searching  for  an  experienced  Promo¬ 
tion  Director.  Applicants  must  be 
hands-on  managers  with  strong  lead¬ 
ership  and  organizational  skills,  and 
have  demanstrated  their  ability  to 
motivate  in  a  team  environment. 
Requirements  also  include  an 
understanding  of  and  ability  to 
interpret  market  research  data.  The  suc¬ 
cessful  candidate  will  work  closely  with 
internal  staff  as  well  as  research  firms 
and  advertising  agencies,  also  must 
possess  excellent  oral  and  writing 
skills.  This  position  supervises  a  staff  of 
14  graphics,  research,  PR,  real  estate, 
and  special  sections  departments. 

If  you  are  considering  a  career  move, 
we  offer  an  attractive  package  of  com¬ 
pensation  and  benefits  along  with  the 
opportunity  to  put  your  talents  to  work 
with  a  growing  newspaper  in  one  of 
the  most  dynamic  metro  areas  in  the 
country. 

If  you  are  qualified,  send  your  resume 
by  July  1  to  Jim  Hannah,  director  of 
human  resources.  Las  Vegas  Review- 
Journal,  P.O.  Box  70,  Las  Vegas,  NV 
89125-0070.  You  may  E-mail  in  plain 
text  only,  no  attachments,  to: 

Jim_Hannah@lvrj.com 


INFORAAATION  SYSTEMS 


SYSTEMS  SUPPORT  ENGINEER 

Job  Cede:  D1857 

The  Information  Technology  department  of  The  Dallas  Morning 
News  has  a  challenging  position  available  as  part  of  the  systems 
support  team  that  is  responsible  for  maintaining  all  aspects  of  the 
publishing  and  production  systems. 

The  qualified  candidate  should  possess  a  technical  understanding 
of  Sirs  System/55  applications,  STYL  formatting  language  and 
Tandem  TXP  hardware.  The  qualified  person  should  also  be  familiar 
with  integration  methods  in  an  environment  that  includes  both 
Coyote  and  Decade  terminals.  Also,  a  working  knowledge  of  UNIX 
and  Windows  NT  operating  systems  is  preferred. 

This  is  an  excellent  opportunity  for  the  right  person  to  use  existing 
skills  while  receiving  exposure  to  the  CCI  Pagination  System  during 
installation. 

We  offer  opportunity  for  growth,  a  competitive  salary  and  a  compre¬ 
hensive  benefits. 

Qualified  applicants  should  forward  their  resume,  including  salary 
requirements  to; 

Pamela  Settle 
Employment  Supervisor 
P.O.  Box  655237,  Dallas,  TX  75202 

E-mail:  dmnjobs@tdmn.com  Phone:  (214)  977-8607 
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CLASSIFIED 


HELP  WANTED 


_ NEW  MED;A _ 

MEDIUM-SIZED  SOUTHWESTERN 
daily  with  100,000  circulation  has  full-  [ 
time  opening  for  a  technology 
specialist  with  working  knowledge  of 
basic  programming  languages  and 
UNIX/WindowsNT  server  environ¬ 
ments;  expert  in  HTML,  Web-  I 
production  and  PC  skills;  can  translate 
orally,  in  writing  between  technical 
environments;  con  coordinate  multiple 
tasks  and  projects;  is  analytical  -  and 
solution-oriented.  Salary  ranges  from 
$36K  to  $40K  depending  on  experi¬ 
ence.  To  apply,  send  cover  letter  and 
resume  to  Box  08924,  Editor  &  Pub¬ 
lisher. 


PROGRAMMER:  The  Fayetteville 
Observer-Times,  an  independent,  fam¬ 
ily-owned  daily  in  southeastern  North 
Carolina  with  a  circulation  of  about 
70,0(X),  is  seeking  a  programmer  to 
help  take  Fayetteville  Online 

www.fayettevillenc.com 
to  the  next  level.  The  successful  candi¬ 
date  must  show  an  ability  to  operate 
and  maintain  a  basic  UNIX  server 
environment  and  must  be  skilled  at  writ¬ 
ing  and  updating  HTML,  C,  Java,  Java 
Script  and  PERL  programs.  Familiarity 
with  Cold  Fusion  and  SQL-compliant 
databases  is  preferred.  Respond  to  Ed 
Scott,  director  of  New  Media,  Fayet¬ 
teville  Observer-Times,  P.O.  Box  849, 
Fayetteville,  NC  28302.  Send  E-mail  to 
escottl  @fayettevll!enc.com 
Send  faxes  to  (910)  486-3545 

PRESSROOM 

FLORIDA  DAILY  SEEKS  press  operator 
with  experience  on  Goss  Urbanite  or 
Harris  V5.  Apply  to  Human  Resources, 
News  Chief,  P.O.  Box  1 440,  Winter 
Hoven,  FL  33882-0998. _ 

INDUSTRIAL  MACHINIST  that  knows 
newspaper  presses  and  can  identify 
press  parts.  Call  1  (800)  821-6257 
ask  for  Sam  W.  Boyles. 


_ PRESSROOM _ 

PRESSMAN  -  Urbanite,  SSC 
thoroughly  experienced  with  4  Color. 
Top  Pay  for  Top  Man.  Union  Benefits 
Include  Health,  Welfare,  Pension,  4 
I  weeks  vacation  after  three  years,  12 
paid  holidays.  Also  weekends  and 
part-time  openings  available  for  Web 
Pressman.  Call  Michael  Reicher: 

(51 6)  484-3300  ext  204  or 
Fax  resume  (51 6)  484-6749 


PRESSROOM  MANAGER 

High  volume  single-width  newspaper 
shop  needs  a  hands-on  pressroom 
monoger.  You  must  be  a  leoder  who 
thrives  on  supervisory  responsibility 
j  and  authority,  ond  who  hos  ink  in  his 
blood  and  is  up  for  a  challenge!  Very 
desirable  coastal  area,  known  for 
recreational  opportunities  and  access 
to  the  city.  Resumes,  with  salary 
requirements  to  Suffolk  Life  Newspa¬ 
pers,  P.O.  Box  9167,  Riverhead,  NY 
11901,  or  Fax  (516)  369-5930,  attn: 
IBK. 

PRODUaiON/TECH 

HABITAT  FOR  HUMANITY  INTERNA¬ 
TIONAL,  a  non-profit,  ecumenical, 
Christian  housing  ministry  has  an  open¬ 
ing  for  a  Production  Support  Manager 
to  be  located  in  Americas,  GA.  The 
primary  responsibilities  for  this  position 
ore  to:  provide  technical  and  job  flow 
support  to  improve  productivity,  print 
quality,  and  client  satisfaction  with 
work  performed  by  the  Creative  Ser¬ 
vices  team,  must  have  a  two  year 
Associate  Degree  or  Technical/ 
Vocational  degree  and  a  minimum  of 
four  years  relevant  experience.  Must 
also  have  comprehensive  hands-on 
knowledge  of  digital  and  mechanical 
pre-press  and  press  equipment,  profi¬ 
ciency  in  scheduling  multiple  jobs, 
ability  to  meet  deadlines.  ($29,958.23 
-  $35,950.32)  If  interested,  please  E- 
mail  to  hrstaffing@habitat.org  or  send 
to  HFHI,  (Attn:  #3293),  322  West 
Lamar  Street,  Americas,  GA  31709. 


PHOTO  EDITOR 


PHOTO  EDITOR 


If  you  are  a  skilled  photo  editor  with  experience  in  digital 
archiving  and  photo  acquisition,  a  management  position  awaits 
you  in  the  Radnor,  PA  offices  of  TV  Guide.  America's  largest 
circulation  weekly  magazine.  Top  candidates  will  come 
equipped  with  knowledge  in  industry  standard,  Mac-based 
software,  photo  ethics  and  four-color  and  Black  and  White 
reproduction.  A  high  IQ  in  TV  and  personality  journalism  is 
needed,  along  with  the  ability  to  work  well  with  content  editors 
and  designers.  TV  Guide  offers  a  comprehensive  benefits 
package  including  401  (k)  tuition  reimbursment  and  personal 
and  professional  growth  Qualified  candidates  may  forward 
resume  and  cover  letter,  outlining  salary  expectations/history 
to: 

TV  GUIDE  Magazine 
#4  Radnor  Corporate  Center 
Human  Resources  Department 
Code  #3067PE 
Radnor,  PA  19088 
Salary  information  must  be  included  for 
Immediate  consideration 
Equal  Opportunity  Employer 


PRODUCnON/TECH 

I  PACKAGING  SUPERVISOR 

*  The  Sacramento  Bee  Is  currently  seek¬ 
ing  an  experienced  Packaging 
Supervisor. 

Individuals  selected  for  this  position  will 
be  responsible  for  leading,  directing, 
and  supervising  a  team  of  emplo)rees 
in  this  seven-day-a-week  operation. 
Other  responsibilities  include  setting  up 
and  operating  one  of  six  Heidelberg 
!  2299  inserters,  and  communicating 
;  and  implementing  operational  and 
strategic  plans  and  recommending 
:  ideas  and  projects  that  will  result  in 
j  improved  efficiency,  quality,  pro- 
.  ductivity,  and  operational  savings. 

Ideal  candidates  for  this  position  will 
:  have  a  background  in  a  newspaper  or 
j  other  manufacturing  environment.  Prior 
i  supervisory  experience  and  machine 
I  operator  experience  is  required  for 
I  this  position.  Prior  experience  in  a 
!  newspaper  packaging  operation 
I  environment  is  also  a  plus.  Solid  lead¬ 
ership,  interpersonal,  communication, 
'  organization,  problem-solving,  and 
decision  making  skills  are  required,  as 
i  is  the  ability  to  effectively  work  in  o 
:  high-pressure,  deadline-orien  ted 
‘  environment.  Candidates  should  be  com- 
j  fortoble  with  the  use  of  personal  com- 
!  puters,  with  standard  software 
I  packages. 

i 

j  Qualifications  include  a  high  school 
;  diploma  or  GED.  A  Bachelor's  degree 
or  Associate  of  Arts  degree  is  pre- 
,  ferred. 


The  Sacramento  Bee  offers  a  very  com¬ 
petitive  salary,  with  excellent  health 
benefits  and  401  (k)  plan.  To  apply, 
please  send  resume  to  (916)  321- 
1 984.  Or  mail  to  The  Sacramento  Bee, 
Human  Resources,  P.O.  Box  15779, 
Sacramento,  CA  95852. 


The  Sacramento  Bee  is  an  Equal 
Opportunity  Employer  and  supports  a 
drug-free  workplace. 


PRODUCnON/TECH 

LEAD  PRODUCTION  person  needed 
for  high  quality,  statewide  weekly 
newspaper  based  in  West  Hartford, 
CT.  Production  systems  are  PC  based 
with  MacG3  component;  QuarkXPress, 
Corel  Draw  and  Multi-Ad  Creator  pro¬ 
grams.  System  familiarization  will  be 
provided  but  overall  experience 
required.  Professional  salary  and  bene¬ 
fits.  Excellent  working  environment. 
Send  letter  and  resume  to  None! 
Fitzgerald,  NRG  Connecticut  LLC,  Suite 
W.,  740  North  Main  Street,  West 
Hortford,a06117. _ 


PLANT  MANAGER 

Seeking  responsible,  self-motivated 
individual  who  will  be  responsible  for 
our  new  press  and  distribution  centers. 
Candidates  must  have  background  in 
commercial  printing,  commitment  to 
quality,  and  possess  good  organiza¬ 
tional  and  communication  skills.  Mini¬ 
mum  ten  years  experience  in  produc¬ 
tion  and  management.  Submit  resume 
to  Plant  Manager  Candidates,  c/o  The 
Monroe  Evening  News,  P.O.  Box 
1176,  Monroe,  Ml  48161,  or  E-mail 
your  resume  or  questions  to: 

men@monroenews.com 


PRODUaiON  MANAGER 
The  Bay  City  Times,  a  Newhouse 
Newspaper,  49,000  Sunday,  38,000 
daily,  seeks  a  production  manager  to 
oversee  systems,  pagination,  ad  pro¬ 
duction,  pressroom.  Located  in  the  cen¬ 
ter  of  a  great  harbor  community  in 
northeast  Michigan  with  a  county-wide 
market  of  1 1 1 ,0CXJ  people.  Salary  com¬ 
mensurate  with  experience.  Send 
detailed  resume,  including  technical 
and  managerial  experience  and  com¬ 
pensation  requirements  to  Kevin 
Dykema,  Bay  City  Times,  31  1  Fifth 
Street,  Boy  City,  Ml  48708. 


PRODUCTION  MANAGER  for  grow¬ 
ing  newspaper  operation.  Exciting 
team  position  in  America's  fastest  grow- 
i  ing  city.  Good  income  and  benefit 
prospects.  Oversee  Web  atlas  printing 
press  operation,  camera  room,  sched¬ 
uling,  staffing  distribution  and  man¬ 
agement  functions.  Potential  for  advan¬ 
cement.  Fax  resume  to: 

(702)  252-4580 


Iklilm  iJi;  entry  level  Career  Guide 

publishes  November  6  -  in  print  &  online 

i. 

Job  market  stories  -  help  wanted  ads  -  inspiration 
Position  wanted  ads  -  internships  -  how-to  tips 


Excellent  advertising  value  for  newspapers 
Tremendous  resource  for  starting  a  news  industry  career 

Ocl  26 


Contact  Michele  Appello 
(212)  675-4380  ext  173 
michelea@mediainfo.com 
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CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 

Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTEO 

POSITIONS  WANTEO 

(includes  online  posting) 

(includes  online  posting) 

1  week . 

. $11.75 

1  week . 

. $5.50 

2  weeks  . 

. $10.35 

2  weeks  . 

. $4.60 

3  weeks  . 

. $9.05 

3  weeks  . 

. $3.80 

4  weeks  . 

. $7.85 

4  weeks  . 

. $3.40 

ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . $6.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 5.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 

DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 


1  week . 

2  weeks 

3  weeks 

4  weeks 


$121  pci 
$110  pci 
$104  pci 
$100  pci 


PAYMENT 

Make  check  payable  to  Editor&  Publisher 
or  charge  to  your  American  Express. 
MasterCard  or  Visa.  Please  supply  name 
on  card,  account  number,  expiration  date 
and  card  holder's  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Rease  contact  us  for  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 


QUESTIONS? 

VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


CLASSIFIED 


POSITIONS 

WANTED 


_ ADVERTISING _ 

I  CLASSIFIED  TELEMARKETIt'tG 
j  MANAGER 

Due  to  restructuring  in  a  midwest  cor- 
I  porote  office,  a  female  professional 
with  several  years  of  experience  in  j 
classified  is  presently  available.  She 
has  eight  years  af  strong  telemarketing 
management,  seven  of  those  with  Gan¬ 
nett.  Her  strength  is  in  training. 

If  you  hire  this  candidate  THERE  WILL 
BE  NO  FEE.  Her  present  employer  has 
already  paid  our  fee.  If  interested, 
please  contact  Robert  Green  at  GOOD 
NEWS,  Suite  245  North  Alpine 
Centre,  Bettendorf,  lA  52722. 

Telephone  (319)  359-4877 
_ Fax  (31 9)  359-8539 _ 


EXPERIENCED  AD  PRO  looking  for 
!  challenging  opportunity  -  management 
or  sales  -  full  time  or  independent  rep. 

I  Daily,  weekly,  monthly.  Specialist  in 
I  start-ups,  turnarounds  and  new  busi¬ 
ness  development.  Live  in  Virginia, 
I  able  to  travel.  Call  Lloyd  at  (804)  382- 
j  9220  or  Fax  (804)  346-  8433  E-mail: 
lleistein@aol.com 


EDITORIAL 


EXPERIENCED  SPORTS  EDITOR 


at  newspapers  from  1 4K  to  300K  look¬ 
ing  for  a  new  challenge.  Hove  covered 
everything  from  bowling  to  The 
Masters.  Have  won  seven  first-place 
layout/writing  awards.  Managed 
sports  staffs  of  two  to  11.  E-mail 
interest  to  sportsedi@aol.com 


EXPERIENCED,  energetic  writer/editor 
seeks  new  creative  career  challenge 
;  with  specialty  or  trade  publication, 
i  (305)891-2595 


SYNDICATED  WEEKLY  HUMOR  col¬ 
umnist  available  for  staff  position  to 
write  local  column  for  daily  paper. 

Call  (805)  563-0499  or  E-mail 
ingetal@aol.com  for  samples. 


_ PRESSROOM _ 

i  EXPERIENCED  SUPERVISOR  is  seeking 
I  a  pressroom  manager's  position  with  a 
j  daily  newspaper.  I  hove  the  skill  and 
I  knowledge  to  maintain  pressroom 
j  goals  pertaining  to  personnel, 
newsprint  waste  reduction,  deadlines, 
print  quality,  color  rendition  and  con- 
i  sistency.  jobuboss@msn.com 
(361)854-3350 


j _ EDITORIAL _ 

:  CREATIVE  AND  prolific  experienced 
I  newspaper  reporter,  magazine  writer, 
wire  service  editor  seeks  writing  posi- 
I  tion  for  Northeast  Ohio  publication  or 
freelance  online  writing  assignments. 
Contact  DrLori42@ac)l.com 


j  ENTERTAINMENT 

:  Reach  more  female  readers.  Writer/ 
reporter,  with  more  than  ten  years 
experience  writing  for  soap  maga¬ 
zines,  would  like  to  write  a  soap  col¬ 
umn  for  your  newspaper.  Included  will 
'  be  hot  plots  for  the  following  week  and 
exciting  celebrity  interviews.  For  more 
I  information  call  Karen  (516)  764- 
1  0085  or  E-mail:  somkaren@aol.com 


NEWSPRINT  CONSULTANT: 
Weeklies,  dailies,  small  to  metros.  35 
years  experience.  Printing  problems, 
cutting  cost,  runnability.  If  your  paster 
overage  is  below  99%  colli  Deadlines 
and  saving  you  money  is  my  job.  Call 
Ken  Eckler  at: 

(972)  964-2314 
E-mail  lnds48@ciol.com 


j  PRODUCTION  MANAGER,  skilled  in 
cost  containment,  QA,  training,  Goss 
i  community  press,  bindery,  camera, 
maintenance,  etc.  Seeking  new 
horizons  after  1 8  years  with  same 
company.  E-mail: 

Gosspressman@webtv.net 
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E&?  SHOP  TALK  AT  THIRTY 


E-mail:  shoptalk@mediainfo.com 

by  Keith  Barnes 

Classified:  An  E&P  tow  de  farce 

Ever  wonder  what  the  perfect  applicant  looks  like?  Maybe  you  shouldn’t  ... 


Following  is  the  result  of  a  long-term 
study  of  Editor  &  Publisher  Classi¬ 
fied  Advertising  . . . 

To  Whom  It  May  Concern; 

Enclosed  is  a  bio  of  myself,  the  top- 
notch  editor/reporter/new-media-producer 
you  seek  to  capably  fill  that  challenging, 
key  position. 

If  you  think  leadership  is  imperative,  if 
you  want  someone  to  grab  hold  of  a  pro¬ 
duction  or  “story”  and  take  it  all  the  way 
while  setting  direction 
for  content  and  visuals, 
then  I  am  your  equal- 
opportunity  guy  (gen¬ 
der  nonspecific). 

Comfortable  in  eith¬ 
er  the  print  or  ether 
environment,  I  have 
meticulous  cross-plat¬ 
form  editing  skills  as 
well  as  a  willingness 
and  flair  for  layout  dri¬ 
ven  by  rich  context  and 
interactivity  enriched 
by  exquisite  contex¬ 
tual  enhancement.  My 
broad  knowledge  of 
national  and  interna¬ 
tional  issues  helps  me  to  deal  professional¬ 
ly,  on  the  road  and  in  the  office. 

And.  as  my  downloadable  and  non- 
returnable  samples  concisely  indicate.  1  can 
develop  a  beat  and  make  that  copy  sing. 
With  style.  Also,  I  have  a  familiarity  with 
zoning,  so  I  look  forward  to  relocating  to 
one  of  the  region’s  most  affordable  and 
progressive  hometowns,  amid  the  other 
flourishing  high-growth  companies  and 
your  outdoor  splendor,  exciting  culture, 
great  quality  of  life,  and  surrounding  areas. 

My  content  editing  never  is.  My  report¬ 
ing  covers  all  aspects,  hard  and  soft,  to 
inform,  entertain,  and  provoke  strong  reac¬ 
tions.  My  “can-do”  worldview  as  a  journal¬ 
ist  is  locally  oriented,  with  a  dedication  to 
the  true  general-assignment  slot  when  nec¬ 
essary,  shaping  both  pages  and  the  Job 
accordingly.  If  you  are  refocused,  rede¬ 
signed,  and  reengineered,  then  look  no  fur¬ 
ther,  for  so  am  I. 

Partnering  with  paginators  at  a  diversi¬ 
fied  media  giant,  1  was  able  to  first  grade 
and  second  upgrade  a  modest  research  desk 
into  a  full-blown  Technology  Department. 


My  knowledge  of  government  is  helpful, 
and  I  understand  the  editorial  page’s  role  in 
the  newspaper  and  the  community  and  con¬ 
fidently  meld  stories  such  as  features  to 
improve  copy  flow  and  the  flow  of  the  copy 
itself,  performing  administrative  tasks  as 
delegated  and  delegating  such  tasks  with 
authority,  as  required.  I  can  passionately 
write  mostly  weekenders  or  represent  an 
entire  section  if  called  upon.  A  tenacious 
wordsmith.  I’m  hip  to  the  fast-paced 
“feed-me-now”  Inter¬ 
net  mentality. 

I  display  energy, 
performing  ably  under 
all  deadline  pressures 
with  a  minimum  of  a 
bachelor’s  degree.  I 
have  a  demonstrable 
proficiency  in  writing 
crisp,  dazzling,  rivet¬ 
ing  headlines  (they 
sparkle),  and  can  work 
flexible  hours  inquisi¬ 
tively,  creatively,  pro¬ 
ductively,  and  inves- 
tigatively.  Language, 
even  when  graphic,  is 
important  to  me  —  I 
fluently  speak  HTML,  fluidly  drink  Java, 
and  efficiently  network  COBOL  TV.  I  can 
give  the  old  fortran  watfor  if  pressed, 
and  1,  too,  prefer  at  least  three  years’  expe¬ 
rience,  though  I  can  be  an  enthusiastic 
beginner  again  and  again. 

My  overall  presentations  prove  I’m 
well-versed  in  FreeHand,  Illustrator, 
QuarkXPress,  and  Photoshop,  all  of  which 
I’ve  used  to  paginate  and  design  charts  and 
infographics  —  visual  journalism  that 
offers  broader  contexts  to  the  issues  of  the 
day,  giving  readers  an  informed  and 
focused  idea  of  what  it  all  means. 

My  instinct  for  the  news  craft  makes  me 
crave  head-to-head  competition,  while 
monitoring  operations  and  providing 
strategic  direction  and  formal  and  informal 
training  on  systems  ranging  from  the 
inverted  pyramid  to  the  perverted  intranet 
(WAN  LAN).  Needless  to  explain  in  a  detail- 
oriented  way,  I  can  juggle  multiple  tasks, 
handle  numerous  interruptions,  and  priori¬ 
tize  in  a  hectic  environment. 

I  understand  the  difference  between 
magazine-style  reporting  and  the  hurried 


fact-finding  grind  of  daily  papers  where  I 
am  a  stickler.  I  can  create,  launch,  take  to 
the  next  level,  and  maintain  high-concept 
Web  sites  that  feature  savvy  and  synergistic 
partnerships  between  advertising  and  mar¬ 
keting.  interacting  with  the  newsroom,  and 
massaging  and  cannibalizing  the  print 
product  to  facilitate  grabbing  a  bigger  share 
of  the  online  pie  while  working  within  a 
budget  and  turning  extant  Web  sites  into 
vibrant  multimedia  opportunities.  When 
I’m  not  coordinating  cyber  events,  I  am 
honing  my  home  page  (recently  awarded  a 
“Best  Top  50  Blue  Ribbon  of  the  Month” 
award  by  a  major  international  online 
awarding  service). 

A  hard-nosed  master  of  digging  who 
can  craft  long  cover  pieces  and  offer 
dynamic  coaching  while  providing  man¬ 
agement  supervision  and  striving  for 
excellence.  I’m  a  team  player  who  collab¬ 
orates  well  in  an  independent  way,  as  oth¬ 
ers  will  attest.  Be  it  enterprise  or  ever¬ 
green,  behind  the  breaking  news,  or  in 
front  of  industry  trends,  I  am  the  someone 
you  seek  to  soar  with  a  good  sense  of 
humor  that  is  mandatory.  I  will  spot  and 
plug  story  holes  or  polish  whole  stories, 
and  self-start  seasoned  pros  and  motivated 
young  staffers  alike  with  a  results-orient- 
ed  style  that  trains,  leads,  and  inspires. 
Have  a  project  proposal  in  the  embryonic 
stage?  I’ll  handle  it  in  human  terms. 

A  talented  tracker  who  tackles  quarter- 
backing  assignments  in  an  aggressive  yet 
patient  manner,  my  manipulation  skills 
demonstrate  a  high-energy  ability  to  go 
beyond  layout  to  high-end,  even  edgy  high- 
fashion  page  designs,  all  the  while  keeping 
things  digital  and  downloadable. 

Submitted  in  confidence,  my  salary 
needs  are  history.  But  1  care  about  eye  care, 
as  well  as  Dental  and  Retirement  and  Life 
in  general  and  specifically  must  have  com¬ 
petitive  and  commensurate  compensation. 
And  1  understand  that  some  writing  is  also 
expected.  Need  I  be  more  succinct  and  add 
(a  definite  plus)  that  1  am  thorough? 

The  good  news  judgment  is  herein:  I  am 
the  qualified  individual  available  for  an  in¬ 
terview  at  your  convenience  (Zone  2  only). 


Barnes,  a  copy/production  editor, 
works  for  a  large  metropolitan  news¬ 
paper. 


If  you  think  leadership 
is  imperative,  if  you 
want  someone  to  grab 
hold  of  a  production 
or  “story”  ...  then 
I  am  your  equal- 
opportunity  guy 
(gender  nonspecific). 
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THE  EVOLUTION  OF  THE  BUTTON 


A  brief  history 


[ii] 


the  i)th  floor  button 

e 

the  right  flipper  button 


r  1 
L  A 


the  rewind  button 


the  spare  button 


y 

the  “access  to  your  site  from  every 
new  Compaq  PC  sold”  button 


Introducing  a  new  Internet  portnership:  PltaVista'''M  and  you.  It  oil  begins  with  the  push  of  a  button. 
Namely,  the  button  on  Compaq’s  Internet  PC  keyboard  that  zips  users  to  the  nearest  RitaVista  powered 
Web  site.  If  that  site’s  yours,  this  evolutionary  development  could  have  a  revolutionary  effect,  find 
it’s  just  the  start.  AltaVista  HomebaseTM  combined  with  AltaVista  Search  creates  the  Internet’s 
leading  local  portal  service— including  e-mail,  shopping,  stock  quotes,  weather  and  much  more.  To  make 
sure  your  online  success  is  all  buttoned  up.  Just  press  these  phone  buttons:  (650)  429-4400. 


“With  healthfile,  we 
sell  the  opportuujd 
for  advertisers^^ 
directly  target 
motivated  people 
with  messi^es 
about  healthy  living 
and  lifestdes  in  an 
upbeat,  fun-to-read 
publication.” 


TTM  Products:  Kids  &  Families:  The  FreeZone  Network:  Health  &  Fitness:  ActiveTimes,  healthfile: 
Entertainment  (Toverstory.  'oology:  Sports  &  Outdoor  Recreation:  Basketball  This  Week,  Pro  Football  This  Week.  Track  &  Speed,  Golf  This  Week 
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^You  ve  got  the 

mr 

o«h«rfslio*tol)se  It! 


800-217-8679 

moreinfo@ttmedia.com 


Now  m  Pnnt  and  Online 


Ginny  Harriger 
Retail  Advertising  Manager 
Public  Opinion 
Chambersburg,  PA 
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